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PROFESSIONAL CD PLAYER 

www.PioneerProDJ.com/CD J200 


Plays MP3s 

Burn hundreds of MP3s on a CD, then play, loop and 
mix those MP3s at will. 

Digital Jog Break Functions Simplify Remixing 

Use the Jet, Zip and Wah remix assist functions In 
conjunction with the jog dial to create new sound 
effects. 

Easily Create and Modify Seamless Loops 

Create seamless loops at the touch of a button, then 
easily modify those loops with the beat cutter. 

Adjust the Tempo and Pitch of Your Tracks 

Use the slider to adjust the tempo of the track, even 
modifying the tempo without changing the key of 
the musicl 

Fine Pitch Adjustment 

With a resolution of 0.02% at the 6% range, you 
achieve the perfect mix. 


DEFINING THE INDUSTRY STANDARC 
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SCAN SYS 


QUICK 

TO SET UP! 


ASY 

TO USE! 
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MAIN rEATURTG: 

• Unique mirror shoots 4 beams of light 

• 150w lamp 

• Wide beam angle with crisp optics 
makes it great for the mobile DJ 

SYSTEM INCH IDES: 

• 4 X Quick Scan Scanners 
•lx Black out controller 

• Linking cables 


QUICK. C 


QUALITY, AFFORDABLE & RELIABLE 

Special Effects Lighting From A Company You Can Trust! 


ALL NIGHT! 


Kan wi 
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800*322«6337 /Info^amerkandj.com 

Contirrt uf toda)f for thm 200$ 
/tatflcan DJ Collector's Pin, Free Catalog or 
an Authorized Dialer in your area 


NOW YOU CAN CONCENTRATE 

ON YOUR MUSIC 

BY HAVING AN AUTOMATIC LIGHT SHOW! 


INSTANT INTELLIGENT LOOKING LIGHT SHOWS CREATED 
WITHOUT HAVING TO KNOW DMK OR ANY PROGRAMMING! 
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Motown and Atlantic: Most Requested Soul ^ 

REMIX REPORT * 

Urban Music Inferno 

REALITY CHECK 

Predicting the Musical Future: Subscription Service Secrets 
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WE’VE GOT 
THE POWER 



fyuHt 


Meet Yamaha's New high-performance powered 
loudspeakers...the biamp'd MSR400 12" full-range 
and low-profile MSR800W 15" subwoofer. Delivering 
400 and 800 total watts of output power, respectively, 
these high-impact models will exceed your most critical 
requirements while saving you money at the same 
time. Visit your favorite authorized Yamaha Pro Audio 
dealer for a demo and a price. You’ll be amazed. 



‘ 2005 Yamaha Corpomtion of America • www.yamah.T com/proaudio 
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SEEING MORE 

WITH A WIDE-ANGLE VIEW 


Welcome to the new 

and (we hope) improved Mobile Beat; The Mobile 
Entertainer's Magazine*. We've tweaked the name, 
the look, and the content just enough to fit the 
slightly different approach to entertainment that 
we're taking. 

j say slightly, because, even with the 
changes, we remain connected to our solid core: 
the mobile DJ profession. What we are trying to 
reflect is simply the shift within the profession 
toward offering MORE—building creatively on 
the core of mobile entertainment. 

The core Is music. You'll see that as we've 
shaken up the magazine format, some of our key 
regular music features ("Play Something We Can 
DanceTo,"'Remix Report") have ended up closer 
to the front.This is by design.The importance of 
music is highlighted in Mark Johnson's article, 
'Will the Real Slide Please Stand UpT'We also 
give you a peak inside the workings of the 
subscription services that keep your raw musical 
material flowing month to month, in "Predicting 
the Musical Future." Without the firm foundation 
of music, DJs have nothing to build upon. 

The core also encompasses DJ performance 
skills and business practices. In this issue, Larry 
Williams begins a series of investigations into 
the reasons for the negative public perceptions 
of the DJ profession that many of you report. 

In future issues, he will provide suggestions 


for replacing negative vibes with positive 
impressions. Also, In future magazines look for 
more in-depth articles on music programming 
and mixing, running your business, DJ 
associations, women's issues, and much more. 

And of course you know we'll only be giving 
you more gear to drool over. Along with DJ 
workhorses like the Gem Sound CD60 dual player 
and D.A.S. DS-108A powered speakers reviewed 
within, our look atTASCAM's CD-VTImkII 
Personal Voice Trainer illustrates the expanded 
view we're taking at anything that can help you 
raise your skill level. "E-Beat" continues to keep 
you informed about digital developments and 
"It's Hot"has expanded to include even more info 
on the latest entertainment products. 

So you have your foundation firmly 
constructed. But, as many of you have already 
discovered, there is so much MORE you can 
offer as a mobile entertainer. Our focus on video 
technology helps you get a grip on this growing 
area, with "The Complete VJ” and a review of 
Optoma's EP759 Projector. Along with details on 
the gear, we provide useful tips on how to do 
video right. As more and more potential clients 
look for this service, we'il be here, keeping you 
up-to-date on the latest mobile video technology 
and techniques. 

Being an entertainer is not just about 
gear, however. It's ultimately about interacting 
with your audience—it's about people. Again 
acknowledging the transitions that are already 
clearly in motion within the profession, we're 
covering a wider variety of performance 
techniques that can build your abilities and 
ultimately your bottom line. Mike Ficher 


introduces you to the ways of improvisational 
comedy, and applies these principles to DJing 
in general—thus, you'll benefit, even if getting 
laughs isn't your goal. Magic, hypnosis, creative 
new stage skills, and many more ideas to expand 
your performing mind are inside and will be 
covered in the new Mobile Beat. 

As the mobile entertainment industry has 
developed over the past decade or so. Mobile 
Beat —the magazine and the DJ Show—has been 
a constant source of information and inspiration 
for those engaged in creating fun wherever they 
set up their gear, crank up the dance tunes, and 
get the crowd on its feet. As we roll toward our 
milestone 100"' Issue, you can count on MB to 
keep on inspiring—and to keep you informed 
about anything innovative you can use to build 
upon your solid core of party expertise. 



Managing Editor 



(P.S. - Don't miss the Mobile Beat Summer DJ 
Show and Conference, coming soon in Niagara 
Falls! This is where you can get the latest info and 
gear directly from the experts and manufacturers 
found on the pages of every magazine issue. Turn 
to page 77 for more info. -DW) 



Covering All the Bases 

Dear Mobile Beat, 

In response to Matt Kelly's note about 95% of 
DJs playing the'Electric Slide' rather than the 
"Electric Boogie* is Interesting. I have never 
played the Grandmaster Slice version and am not 
sure if I even have it. When guests and customers 
ask me for the "Electric Slide," they mean the 
'Electric Boogie*by Marcia Griffiths. I have had 
a very small number of requests for the "new 
Electric Slide*...which may mean they want the 
Grandmaster Slice one? 

Since the"Cha Cha Slide'has come out, 
some people have referred to it as the new slide. 

I will continue to play Marcia Griffiths'"Electric 
Boogie* as long as people do the "Electric Slide* 
and the'Cha Cha Slide"for those who are more 


current. Still, 75% of the guests at my events 
don't know or participate in slides of any type. 
Wedding guests are not always hip to what is out 
now or was even back in the 90's. 

As far as the Top 200 Including too recent 
of songs fre: DJ Daddy Cool), 1 agree that there 
should be some separation. I have seen some 
songs on that list that I never play—but I also 
haven't contributed to the tally and thus feel 
that I have no room to complain. If DJ Daddy 
Cool does weddings (what a name for such an 
occasion) and doesn't feel comfortable showing 
the mother of the bride theTop 200 Mobile Beat 
song list, then he should make his own list. It is a 
national compilation and thus some of the music 
on it may not be popular in his market, whether it 
be a recent hit or not. 

Since I'm already writing...! would like to see 
an article about marketing, specifically about the 
need for DJs to realize that'specialize* and'alt 
occasions* should not be in the same sentence 
and that a ’unique selling position* is a good 


idea. There are so many DJs who advertise in my 
area who say they are the "best" because they 
have X number of years of experience, use the 
best equipment, blah, blah, blah. Nothing makes 
them unique, and thus they effectively create 
a commodity market where supply exceeds 
demand and drives rates down.They apparently 
don't know any better but consequently hurt 
their own bottom line as well as that of the 
others in their market. 

A unique selling position means not 
copying the same thing the next guy Is doing 
or offering. It means coming up with some 
benefit to the customer that they can't get by 
hiring another company ...and then getting paid 
appropriately for that unique offering. 

For what it's worth. 

Matt Saltier 

The Rhythm System Pro DJ Entertainment 
ww w.t h e r hy th m sy ste m.com 
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UP ALL N 6HT 



OMEGA'“I 


DJ SQUEEZE'” 


KINTA'" 



ABYSS'” 


MINI LEGEND-ILS'” 


TRACER'” 



3D MAGIC” 


STARBURST'” 

I 


BLAZE'” 


OUR DUTY-FREE LIGHTING ALLOWS YOU TO GO ALL 
NIGHT WITHOUT HAVING TO STOP KEEP THE PARTY 

GOING .NO HASSLE. 


contact your CHAUVET dealer for a full list of affordable duty-free fixtures 
www.chauvetlighting.com 







MIXERS BACK TO THE RACK 

Gemini Sound Products is proud to present the revival of the classic PDM 
Series of 19-inch rackmount mixers, comptetei/ redesigned with new 
features and functionality. The new PDM mixers are excellent for club, mobile, 
or installation applications, with 7 line, 3 mic, and 2 phono/line convertible 
RCA inputs, as well as x-fader assignment and cue sections. Dual 10-band 
EQ offers an extra level of control, and a dedicated mic section allows for 2 
microphones to be used without monopolizing other inputs. An additional 
mic can be assigned to channel I.The PDM-02 adds a versatile echo section, 
with repeat and delay controls—perfect for karaoke. The PDM-03 features a 
5-bank digital sampler with pitch control, repeat and stutter controls, and 96 
seconds of sample memory—4 times the previous amount. MSRPs: POM-01 
- $259.95; PDM-02 - $309.95; PDM-03 - $379.95 

Gemini Sound Products • 120 Clover PI. • Edison, NJ • 08837 
Tel: 732-738-9003 • Fax; 732-738-9006 • www.gemlnidj.com 




LOST IN Z FOG 

The Z-1200 Pro Fog Generator by Antari (distributed by Elation) 
opens the door to an entirely new level of control over your fog effects. 
Designed for professional DJs and clubs, the Z-1200 features a 1,250- 
watt heater and comes equipped with Antari,s ECO thermal control—a 
patented new technology that allows stable output and reduces 
warm-up times, all while Increasing fog volume and duration. Within 
only 10 minutes of switching on, the Z-1200 generates a continuous 
flow of 18,000 cubic feet of fog per minute. And with a tank capacity of 
2.5 [iters and no long duty cycle, it can run steadily through the night 
without interruption. Onboard DMX control and Z-8 timer remote give 
you control, no matter how big your show. MSRP; $419.99 

Elation Professional * 4295 Charter St. • Los Angeles, CA 90058 
Tel; 323-582-3322 • Fax: 323-S82-3108-www.etationlighting.com 


CRATE SOUNDSCAPE 

Crate Audio's new SoundScape Series of signal processors offers 
unprecedented sonic clarity at an amazing value.The series is comprised of 3 
graphic equalizers, 1 stereo/mono crossover, and a stereo compressor limiter. 
The CQ131 is a mono, 31 band, single-rackspace equalizer set to standard ISO 
frequencies. Each slider is illuminated for a visual representation of your EQ 
curve, even in low-light situations.The CQ131 features constant^Q* multiple- 
feedback filters for high resolution and minimal interaction between bands. 

A +6/-I-12 dB range switch allows for greater accuracy and precision control. 
Crate also offers the CQ215 (dual IS-band, 1RU) and CQ231 (dual 31-band, 2 
RU, pictured). MSRPs: CQ131 -$149; CQ215 - $149;CQ231 - $229 

Crate Audio (St. Louis Music, Inc.) • 1400 Ferguson Ave. ■ St. Louis, MO 63133 
Tel: 314-727-4512/800-727-4512 • Fax: 3H-727-8929 • www.crateaudio.com 




THE LEGEND GROWS AGAIN 

CHAUVET's new addition to the Legend' Series of moving yokes, the Legend 
5000, improves upon its predecessors with an intense 575-watt discharge lamp, 

2 gobo wheels, a second color wheel equipped with a mechanical iris, and a user 
selectable pan/tilt resolution of 16-bltor8-blt. Features also include 14 or 16 
DMX-512 channels, motorized focus, a mechanical dimmer, indexing gobos, a 
3-facet high-speed bi-directional rotating prism, remote channel reset, variable 
shutter/strobe (7 f1a$hes/sec), automatic pan/tilt correction, a removable air filter 
and remote on/off lamp control. Multiple gobo, color, prism and effects can be 
layered to produce impressive scenic effects. One color wheel has 11 solid colors 
plus white. The other one consists of 1 CT filter, 4 solid colors, 4 split colors and 2 
quad-colors plus white. 

CHAUVET ■ 3000 N. 29’'' Ct. • Hollywood, FL 33020 
Tel: 954-929-1115/ 800-762-1084 ► Fax: 954-929-5560 
www.chauvetlightjng.com 
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Love the Denon DN-2600:F? Then check out 
its evolution, the new DN-D6000. It delivers 
dual Functionality and advanced Features to 
make your MP3s and CDs jump right oFf the 
board. Store '*00s oF your Favorite tracks on 
one disc and use the world’s First Next Track 
Reserve Function to cross Fade seamlessly 
From one track to the next For a smooth, 
nonstop mix. And it's loaded with other built-in 
eFFects. including the new Echo/Loop. All 
DENON quality, reliability and proven technology. 
And all For less than you’d expect—because 
it's part oF the DENON evolution. Bring it on. 


vi5't www.denondj.com For demo videos and 
more killer Features. Or ca’1 us toll-Free al 

866.405.2154. 



Dfc NON m 0 DENON 
























GOING COMPLETELY CORDLESS 

Phonic has unveiled the world's first wireless active PA speakers specifically 
for use in live sound applications. Performer Series powered speakers 
utilize the 2.4 GHz bandwidth to communicate wirelessly with mixers and 
other Performer speakers.They can also be used in conjunction with wireless 
microphones fora completely cordless PA solution. The speakers each have 
a built-in Linkwitz-Riley electronic crossover and custom tailored power 
amplifiers for both HF and LF transducers. 12"or 15'models are available, 
with 90 to 400W continuous output. You can shape your sound with a low 
cut filter (75 Hz) and a contour switch with Sd8 boost at 120Hz. A switchable 
mic/line balanced input is provided.The asymmetrical molded enclosure is 
made of durable, weatherproof polypropylene. 

Phonic America Corp.* 5411 Johns Rd., Ste. 604 ‘Tampa, FL 33634 
Tel: 813-890'8872 /800-430-7222 • Fax:813-890-6861 •www.phonic.com 




RACKING UP DVD VIDEO 

New from Numark, the DVD01 is a dual rack-mountable OVD player 
with ±50% pitch range, allowing you to beat-match both DVD music 
videos and CDs. An on-board video switcher means that the DVD01 
can operate without an external video mixer. With a proven, familiar 
interface based on Numark's leading line of dual rackmountable 
CD players, you can easily set cue points, adjust tempo, and match 
beats. All standard DVD menu controls are included, accessible with 
dedicated navigation buttons.There is also non-seamless looping for 
repeating desired clips. MSRP: 51,099 

Numark • 200 Scenic View Dr. ■ Cumberland, Rl 02864 
Tel: 401-658-3131 • Fax:401-658-3640 • www.numark.com 


GOOD CLEAN FOAM 

If you are looking for a mega foam-generating machine, the Foam Cannon X-Stream 
from FoamMasters Just might do the trick. It's a sleek, high-powered foam-maker that 
teams with a precisely formulated solution to create extremely fluffy, dry foam for your 
foam parties. The cannon shoots up to 480 cubic feet of foam per minute, for a total of 
14,000 cubic feet on one 25-gallon reservoir. It can be angled shoot distances between 
10 and 25 feet. The foam generated by the Foam Cannon X-Stream is biodegradable, 
hypoallergenic, non-toxic, fire retardant, stain free and contains no harmful chemicals. 
MSRP: $5,500 

Foam Masters • 3481 County Rd 93 * Anderson, AL 35610 
Tel: 256-229-5551 • Fax: 256-229-5552 • www.foammasters.ee 




BRIGHTEN YOUR WASH 

—AND WE'RE NOT TALKING LAUNDRY 

American OJ has introduced the Accu Wash 250, an intefligent moving head 
color wash effect with an ultra-brilliant 2S0-watt discharge lamp. Equipped with 
a rotating yoke that can pan a full 360 degrees and tilt 265 degrees, the Accu 
Wash 250 is capable of casting its bright, vibrant colors throughout the room. 
Featuring seven dazzling colors plus white, it comes with a 28-degree PC lens 
that creates super-smooth color washes, it can run on sound-activation or OMX 
control. For added convenience, a Smart Sense feature automatically detects 
whether the unit is in DMX or master-slave mode. A large, high-velocity cooling 
fan eliminates the duty cycle. MSRP: $1,199.95. 

American DJ • 4295 Charter St. • Los Angeles, CA 90058 

Tel: 323-582-2650 / 800-322-6337 • 323-582-2610 • www.americandj.com 
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still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 















The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 





Optional RF Remote Control 


Optional Touch Screen 


IP Optional Advertiser/Banner 
add-on 


Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


Requested songs at your 
fingertips. 


Program your sets in advance 


Don't settle for less.. ..Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 


US JjJ 
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PRODUCTS TIPS TECHnOLOSy nEIS ROTES 


You Have the Con 


The Dig icon from 0 Entertainment provides everything a computerized DJ needs, in a package 
that weighs a mere 60 ibs. The system's high-end components are optimized to perform with PCDJ 
software. Utilizing a Micro-ATX case with a super-quiet power suppiy, an Intei® motherboard (865 
chipset), 512MB of Kingston® RAM, a Pentium IV 2.8GHz processor, and the ESI Waveterminal 192L 
soundcard, the unit offers extreme performance. In its custom-designed fiightcase, it provides an 
I/O panei for all your patching needs, a Numark CM-200 mixer, the PCDJ DAC-2 system controller, 
and the Quick-Click® pop-up monitor system, - www.digicondj.com 


SampleThis 
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Hands on DAC 


The new DAC-3 (Digital Audio Controller) from PCDJ is a high-end hardware control unit that has 
been designed especially for computerized DJs and live performers. It lets you stash the keyboard 
or mouse and get really hands-on with your music. A USB 2.0 connection provides a low-latency, 
realistic feel. With the addition of MIDI capability, the DAC-3 is ready to go, out of the box, whether 
it's with a DJ program or live sequencing application. Other specs include: 3U 19" rack design; 1- 
button beat match; l-touch looper access; reverse button (play, sample or loop); 1-touch access to 
cue points and effects; on-the-fly cue point creabon; jog wheel search of tracks on hard drive; and 
much more. MSRP: $499.95 - www.pcdjhardware.com 



New from Backbeat Books, Making Music with Samples is the first major handbook for anyone 
interested in sampling techniques and sample-based music. After explaining the basics of sampling, 
author Daniel Duffell guides you through the hardware and software options that are currentiy 
available. He then explains how to set up your studio and choose your source material, before 
showing you how to load up and creatively manipulate your samples. Finally, there's a history of the 
sampler and an all-important guide to the laws of copyright and how to avoid breaking them. The 
book comes with two CDs containing examples of the techniques in the book and over 500MB of 
samples from the libraries of leading sample producer, Zero-G. - www.backbeatbooks.com 

Tracking All YourTracks 

My Music Manager is an economical and powerful tool for managing a DJ-sized music collection. 
Key features include user-friendly screens, a powerful Search and Report Engine, and over 30 pre¬ 
formatted reports. Information fields include: Arb'st, Song, Media, Title, Category, Time, Release 
Year, Format and more. You can add new categories, formats, and more on the fly. The program 
lets you easily build compilations and playlists. It comes pre-loaded with over 13,000 song titles, 
complete with BPM info. Speedy auto-entry of song titles 8i media already in database makes your 
task quick and painless. A spreadsheet view of the media/song entry saeen, and external data 
import capabilities make this a complete music management resource. Distributed by Great Gear 
Marketing. - www.greatgeannarketing.com 
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In the Audio/ 
Visual Groove 


Innovative Edirol CG-8 Visual Synthesizer Revealed 
Edirol (www.edirol.com) has announced a unique and 
^ innovative image-manipulation product: the CG-8 Visual 
Synthesizer. Just as synthesis in musk: prompted new 
waves of musical creativity so the CG-8 is set to do the 
same for the visual artist. In a musical context, a sampling 
synthesizer takes audio in or regenerates it from a wave 
generator and then modulates it with filters and amplifiers 
before outputting the sound. In a similar fashion, the CG-8 
can take in still images, aeate motion pictures from these 
and then modulate them with Modifiers and Fade Controllers. 
Designed to enhance live performance in today's merging 
world of audio and visual, the CG-8 will allow DJs, musicians 
and visual artists to create stunning visual patches by easily 
operating knobs and controllers, Just like synthesizers. 

The process starts with simple picture files (JPEGs), 
stamp files (PNG) for overlays, and built-in computer graphics 
effects, all stored on the internal 40GB hard drive. The CG-8 
can add over 200 dramatic motion effects, plus a further 60 
overlay effects, before sending the output signal to the Image 
Modifiers, which will let you add further motion along X/Y/Z 
axes, and also control background color/hue shifting. The final 
modulation can also be set for rate, depth and waveform just 
like the LFO in a music synthesizer. 

Capture of the initial picture and stamp files is 
straightforward via USB Compact Flash card reader. Users can 
choose to operate the CG-8 from twin D-beam controllers, 
an assignable X-Y pad, optional foot controllers, individual 
control knobs, and the 16 onboard trigger pads (also capable 
of storing patches). 

Seamless connection with audio sources is also a 
key component of the CG-8. The unit's audio input, with 
adjustable frequency-selectable peak detection, will allow your 
visuals to modulate based on the incoming signal with several 
effects especially designed to respond to audio cues. Naturally 
the CG-8 is fully MIDI compatible and will support Edirol and 
Roland V-LINK enabled instruments. 

The worldwide debut of the CG-8 is took place on April 
6, 2005 at the Cocoon Club in Frankfurt with international 
VJ/digital image artist 4YOUREYE and DJ Phish. 


Cakewalk Certifies Rain Computers 

Rain Recording (wvww.rainrecording.com) is pleas^ to receive 
official certification from Cakewalk (www.cakewalk.com) as a 
recommended DAW (digital audio workstation) manufacturer 
for Cakewalk users. Certification is based on a comprehensive 
evaluation ranging from the initial "out-of-box" experience 
to extensive testing with many typical system configurations 
running demanding project sessions. Both the Element 
desktop and LiveBook laptop computers received certification. 

Cakewalk noted the benefits of the Element's "aluminum 
structure, quiet and cool operation, performance-oriented 



components, quality packaging, and thoughtful set-up instructions." 

The LiveBook laptop was praised for its "low noise, brilliant display, and 
audio-optimized OS." 

Ryan Pietras of Cakewalk tech support added: "Rain makes some 
of the most attractive and well-built DAWs currently available. The 
Element's aluminum case is not only visually appealing, it also helps 
improve the overall thermal dynamics of the entire system. Special 
attention is given to all aspects of Rain's computers—this was apparent 
as soon as we opened the box." 

Rain president Bill Paschick commented: "We are very proud of 
our close relationship with Cakewalk and with their certification of Rain 
computer systems. Rain is committed to extensive real-world field 
testing and design consistency, which means that components are 
never swapped out based on 'paper specifications' once a system has 
been tested. We pay great attention to detail, because that is the best 
way to ensure a 
trouble-free and 
productive user 
experience." 

Rain Recording 
builds K systems 
and peripherals 
optimized for 
high-performance 
audio applications, 
including 

recording, mixing, 
mastering, and DJ 
production and 
performance. 

Fidelity Media Releases MegaSeg 3.1 Update 

Fidelity Media announced the release of MegaSeg 3.1, an update of 
its DJ and radio automation software for the Mac. The new version 
includes support for the MIDI-based Hercules DJ Console controller 
for users who prefer a tactile interface. MegaSeg 3.1 also adds new 
features to the Scheduler that allows the user to determine when 
scheduled categories get reshuffled, as well as manual track reordering 
of tracks in a category's rotation. Time-based events are now accurate 
in MegaSeg within a second of any given minute, and Rule warnings 
are updated every 30 seconds instead of after each segue. Also 
included are various performance enhancements, bug fixes, and 
interfoce improvements. 

MegaSeg is a totally self-contained DJ music mixing and radio 
automation system that enables DJs and radio stations to put their 
massive music libraries on their Macs and seamlessly segue or beat 
mix between songs or music videos, trigger sound effects via hot keys, 
note requests via color coded request lists, cue tracks via a second 
sound output, create dynamic scheduled playlists, and program timed 
playlist events. MegaSeg has full integration with the iTunes library 
and playlists, including compatibly with songs bought from the iTunes 
Music Store. MegaSeg 3.1 is now available for $199 from Fidelity Media 
at wvm.megaseg.com, and is a free update for users of MegaSeg 3.0. 
Users of older versions can upgrade for $69. 

System Requirements: MegaSeg 3.1 supports all Apple Mac G3/ 
G4/G5 systems running Mac OS X 10.2 or higher with a 500MHz or 
faster processor, and a minimum of 256MB of RAM. 
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Glowing Afloat 

Sure Glow and Direct Novelty have joined the 
WeDJ.Com Convention Cruise. Direct Novelty 
offers the ability to sell glow, light-up and novelty 
items to your customers through your own online 
party store and earn a 20% commission on every 
sale. Sure Glow and Direct Novelty were hand 
selected by WeDJ.Com for their respectability in 
the industry. They will share in all of the benefits 
of a Platinum Sponsor, 

Direct Novelty will also join WeDJ.Com in 
a unique marketing alliance. In the very near 
future, all silver and gold members ofWeDJ. 

Com who utilize Cigbuilder (a business software 
solution for disc jockeys, photographers, and 
videographers), will have the option to take 
advantage of the Direct Novelty, automatically 
and create their own online party store by simply 
selecting an option within the software. Go to 
www.DirectNovelty.com for more information. 

The Fur is Flying 

Fur Nightclub in Washington, DC opened its 
doors late last year and has since notched up 
its belt with some of the biggest names in the 
business.The 20,000-square-foot nightclub has 
a 2,500-person capacity and nearly a dozen 
different rooms and areas. Fur has quickly 
become a club DJ magnet, in part due to the 
layout but also in part to the massive sound 
system. A majority of gear in the facility is from 
Harman Pro companies. With over two-dozen 
Crown amps, this might just be the largest install 
of 1-Techs in the country. In addition, JBL and dbx 
gear is in use throughout the place. 

Michael Romeo, former owner of 
Washington's popular Insomnia club, aimed to 
blend the superclub with the more intimate club 
experience. 

Check out the incredible list of installed gear: 

4MackiePA152 

2JBLSR4719X 

4JBLSR4732X/F 

4JBLSRX728 

2 Technics 511200 M3D 

2 Pioneer CDJ800 

2Yorkville NS550 DJ monitors 

1 Rane MP24Z 




Mafia VIP Room 
2Technics 5L1200M3D 
2 Pioneer CDJ 800 
2 Yorkville N5550 DJ monitors 

1 Rane Empath (Grand Master Flash DJ Mixer) 
4MackiePA152 

6MackiePA121 
6 EAW SB250 

Mink VIP Room 

2 Technics SL1200MKII 
2 Pioneer CDJ800 

2 Yorkville NS550 DJ monitors 

1 Rane MP24Z 
4MackiePA152 
4JBLSR4719X 

Main Floor Arena 

4 Mackie PA 152 for Mezzanine & Tunnel 

2 EAW Avalon DCS2 for Mezzanine 

4 Mackie PA 151 coupled for DJ monitors 


16 JBL ceiling speakers under Vanity Lounge 
6 EAW Avalon DC1 (main dance floor) 

24 EAW Avalon DC52 (dance floor) 

4 EAW Avalon DCT2 tweeter arrays 

6 EAW Avalon DCTl tweeter arrays (1 per DC1) 
2Technicss SL1200MK5 
3 Pioneer CDJ1000MKII 
1 RaneMP2016A 

1 RaneXP2016A 

(Or optional Pioneer DJM-600 Mixer upon 
request) 

Amplifiers & Processing 

2 Raxxess KAR-40 with casters (metal amp racks) 
2 Furman PL-Plus 

2 Ashly VCM-88 with 2 RD-8 Remotes 
9 DBX Driverack 260 
1 DBX Driverack 482 
1 Crown MA 1202 

5 Crown 2402 

8 Crown fT 4000 
13 Crown IT 8000 
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Mix, beat match 
and headi^one cue 
laptop digital files 
directly via the MP4 DJ 
mixer's USB portl 

4 get sound cards. Even 4get turntables 
and CDplayersif you really wanna travel 
light. The new MP 4 lets you mix, beat match and 
headphone cue laptop digital files directly thru 
a single USB connection...while also retaining 
the flexibility to mix analog sources. Via the MP 
4's USB port and superb 24-bit/48kHz A/D- 
D/A converters, you can record events and live 
performances or convert vinyl into digital files. 

We've packed the MP 4 with features like 
2‘band EQ and meter on each bus, creamy smooth 
VGA Active crossfader, high^output headphone 
amp with level control, A*Bus/B*Bus/MasterMix/ 

Mic USB Record source selectors and balanced 
outputs. We even solved the previously'pesky 
problem of PC noise with built-in USB isolation. 

Included is Serato Scratch LIVE software with 
MP 4 Control screen for PC and Macn You get ail 
the original features except direct CD and vinyl 
manipulation*. Instead, functions like pitch-bend¬ 
ing and nudging are handled via the keyboard. 

Mobile, club or remix project studio — any¬ 
where you need compact size, USB connectivity 
and Rane/Serato quality, the laptop-luvingMP4 is 
ready. Visit your Rane dealer, calf for more info or 
visitwww.rane.com 


MP 4 D J Mixer 

■ two Z4-bit/48kKz sterso Inputs via USB 

' one 24-bii/48kH z stereo recording output via USB 

* two swiichable line/phono stereo inputs 

* balancedXLfl&TRSmainanalQgQuipyts 

* aux analegoutput with level control 

' 2*baiid EQ and nietering on both buses 

■ A'bus.B-bus&Hoiiseleve! controls 

* 9gni/Cue pan control 

‘ lertg-life VCA aciive trossfador 

* built-in USB ground isolation 

* iniernalunivcisal power supply 

Serato Scratch LIVE 

* compleieconirol, monitoring & library 
inteilacewitbCoreAudloandASIO drivers 
and MPA control screen 

■ plays fixed/variable bit-rate MP3. AIFF. WAV 
iCDaudio plus lull iTurtes" compatibility 

> digital ’crates’ and browse by artist, album, 

BPM or genre with optional album art display 

* drag-and- drop track impo r t or auto 'crate' play 

* variable toomwaveforms,tempo, beat 
and xtra-large time displays 

- pitch bend, seamless loopiitg and many other 
creative control features 

- a gazillion other coot (eaturesyou can learn about 
on out website 

* i'iK\ A*i|r' 1 03 tCF cfi cipibit 41 a viii^id nn rptit taf iit 

brdNrMf Irtirfacf 


Mobile DJ-ing made simple. 



Play digital files or CDs * Record your mic or main mix 


Perfect 4 club applications^ too. 



* • • > «,*,•• 
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Bay & nttedl^al records and/or CDs 

Oigiiiza vinyl * Record your miaernain 
Add mere ve^tiUty Z y our main club mixer 


www.rane.com 

Rane Corporation tel. 42S.3S5.6QOO 


LIVF 
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U 0 S By Jay Maxwell 


Over 200 people were 

enjoying themselves at a recent corporate 
holiday party. Dinner was finished, all the door 
prizes had been given away and the clock on 
the wall clearly said "party time." For nearly ten 
years we have played at this company's holiday 
function. Yet this year, it seemed that regardless 
of what song we played, very few people were 
coming to the dance floor. 

While our brides and grooms supply us 
with a list of their requests, most corporate 
event organizers do not grant us that helpful 
information. It's probably for the best, however, 
that we typically go in blindly, because a pre¬ 
generated list will only give us the requests of 
a privileged few and may not reflect what the 
majority wishes to hear. That's why we approach 
a company party like a game of chess. We make 
the same basic opening moves and see what 
happens; then we plan what direction we need 
to take. 

Soulful Education 

On this particular evening we had made the 
basic moves and nothing was happening. We 
feared that that'check mate" was imminent, so 
we moved the Queen of Soul, Aretha Franklin 
into play, to lend assistance. Sure enough, 
several people responded by loosening the 
Velcro^ that was holding them in their seats, and 
dancing to the irresistible beat of "Respect." My 
joy in the success of this maneuver was short 
lived. A young lady came to the DJ table during 
this song and asked bluntly, "Who the heck 
is this?*Thinking that she just couldn't quite 
place the artist, I simply said, "Aretha Franklin." 
She wrinkled her eyebrows and shrugged her 
shoulders to lixlicate that she didn't have a clue 
what I was talking about. At first I thought she 


must be kidding, I realized that she was dead 
serious when she asked for some "black music." 
Wanting specifics, I inquired further and was told 
"soniething with soul’ — maybe Usher, 50-Ccnt, 
or Jay-Z. 

It took all the restraint I could muster to 
resist educating the twenty-year-old on the 
spot. My first lesson plan would have taught 
her that rhythm & blues, the music we call soul, 
has different meanings for different generations 
of people. For the generations of people who 
came of age during the 1950s through the 1970s, 
soul music could be best defined by two record 
labels: Motown and Atlantic Records. The artists 
on these two record labels dominated the charts 
with music that featured a solid dance beat 
and lyrics you could understand and wanted to 
sing along to. While the artists were primarily 
black, the music had massive appeal to a huge 
crossover audience. I wanted to explain to her 
that artists like Aretha Ffanklin, Otis Redding, 
Marvin Gaye, The Temptations, The Drifters, 
and Wilson Picket created a genre of music that 
defined R&B for the vast majority of the people 
that were at the party that night. The music 
might have first been played from a 45-RPM 
record in 1967, but it is still as hip today as it was 
nearly 40 years ago. And while only time will 
tell, I doubt that 50 Cent's 'In Da Club" will be 
used during the opening moves at a corporate 
function in the year 2043 because it is viewed as 
an irresistible classic. 

Atlantic Saga 

My second lesson would have been a history 
lesson. As a mathematics professor, I use a 
textbook on a daily basis. During lectures, I will 
refer to a certain page and problem number 
and expect my students to turn there and follow 
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Atlantic Soundwaves 
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Song Title 

Artist 

Year 

1 

UNDER THE BOARDWALK 

DRIFTERS 

64 

'/ 


WI150N PICKETT 

66 

3 

RESPECT 

ARETHA FRANKLIN 

67 

7 

V Cr-i 7HE OF BAV 

OTIS REDDING 

68 

5 

WHEN A MAN LOVES A WOMAN 

PERCY SLEDGE 

66 

i»" 

4 j 

1 -A. 4 \j L, i ■ 

BEN E. lONG 

61 

7 

UP ON the roof 

DRIFTERS . 

63 

8 

SAVr THE LAS^ 

DRIFTERS :• 

60 

9 

THIS MAGIC MOMENT 

DRIFTERS „ 

60 

A 

■ i * 

:7.'}U7 MAi'; 

SAM&DAVE - ^ 

67 

11 

FIRST TIME EVER I SAW FACE 

ROBERIA FIAOC^ ^ : 

72 

i 

i. 

Ti.LiNG ME SOFTLY 

ROBERTA FLACK 

' 73 

13 

JUST ONE LOOK 

DORIS TROY 

63 

Kf 

hat,_.ral woman 

ARETHA FRANKLIN 

■/ ;. •e? ;■ -D., 

15 

CHAIN OF FOOLS 

ARETHA FRANKON ^ ^ 


](> 

I'i T-iF f-'ilf.YNlGHTHOUR 

WILSON PICKETT 


17 

THINK 

ARETHA FRANKLIN 

'SlD Dee.::,, 

18 

HOLD ON i'M r.OfAiNG'K.,, 

SAM & DAVE 


19 

TRY A LITTLE TENDfeRNS 

OTIS REDDING 

: ;v 

20 

RUBBER8ANO MAN';: ; \ 

SPINNERS 

76 

21 

THESE ARMS OpiMlNE As 

OTIS REDDING 

63 

72 

YAKETY YAK " 'fH 

■ COASTERS 

58 

23 

RAINY NIGHT IN GEORGIA H 

BROOK BENTON 

70 


CQOLOE2K "'HIh 

MiD&^^s.’eAPrTOLS 

65 

25 

IVE BEEN LOVING YOU TOO LON^ -; 

REDDING 

65 

26 

GREEN ON'ONS ' 


62 

27 

BABY I'M YOURS 

LEWIS 

.:65 

28 

FUNK'' BROADW4V 

t'*. i ' ^ 

^ 

29 

LAND OF 1000 DANCES 


::66'': ' 

30 

W HAT'D i SAY 








' -V'‘M:t: 
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Song Title 

CC::D:C|D:jAJ^::C 

Year 

1 

BRICK HOUSE 

R:T:Dc;e^fe)ORES-^ 

77 

-1 

MY;-IRL 

V;::T;e4v:.:,PMPTATIONS . 

; 65 

3 

HOW SWEET IT IS 

C; L: : ;' O^ARVINGAYE 

65 

.1 

r 

!J:T'S GE7 iT ON 


73 

5 

BABY I NEED YOUR LOVIN 


64 

iS 

V'.'A.r VOU DO TriE THINGS.YOU ■ 

TEM 

64 

7 

AINT NO MOUNTAIN HIGH ENOUGH 

GAYE-TERRELL 

67 

8 


JACKSONS 

70 

9 

STOP! IN THE NAME OF LOVE 

SUPREMES 

65 


,:T thru GRAPEVINE 

MARWN GAYE 

68 

11 

AINT TOO PROUD TO BEG 

Temptations 

66 


“C J CAN T HURRY LOVE 

SUPREMES 

f \ 

13 

DO YOU LOVE ME 

CONTOURS 

62 

' ■ 

^■-r7:r nritS A lADV 

COMMODORES 

78 

15 

MY GUY 

WELLS, MARY 

64 


' • ■■ - -HiT EMOTION 

■’ThACLES 

67 

1 / 

SUPERSTITION 

STEVIE WONDER 

73 


;G: ' ■ DATION 

:r i'l'"'i A; IONS 

71 

; ■? 

? .* 

i CANT HELP MYSELF 

POUR TOPS 

65 


' rc'T.;:.-: ■ oE S^REE 1 

r- Ac-iHA u 'Hr VANDElLAS 

64- 


BABY LOVE 

SUPREMES 

64 


^ I" ^.C i N.-.'T TO YOU 


59 


' “ S THE SAME OLD SONG 

FOUR TOPS 

65 


\ ■ T 

Tt7A~AnON5 

66 


■ 'iC!!;G MACHINE 

JACKSON 5 

74 



CC-'iMODORSS 

79 


1. ■'HERE 

JACKSON 5 

70 



FCU- “A'^S 

r' 

h. 

f -7 

' . ^v■E 

MARTHA & TtlE VANDELLAS 

63 


MARTHA :, VAf>iDELL-£ 



U' • f 1 '■ ' 
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along. But when I wear my "musicologist" hat, 

I rarely refer to a textbook. It's not that I know 
everything—in facti learn something each time I 
write an article—no, it's that I get most of my facts 
from reading album covers. One of the reasons I 
waited so long to switch from a vinyl format to a 
CD format was that LP covers usually had more 
information on them. {Even when a CD had the 
same information, it was always in much smaller 
print making it harder to read). The seven volumes 
of the Atlantic Rhythm & Blues <1947-1974) series 
is an outstanding historic collection of the best 
of the label's soul music. Inside the covers are 
written the highlights of the first three decades of 
Atlantic Black Music. Atlantic Records was based 
in New York. In the late 1950s and early 1960s 
it dominated the charts with the talents of The 
Drifters, Ray Charles, The Coasters, and Ben E. King. 
Then, the British Invasion changed the face of 
popular music, pushing aside the doowop sound. 
However, Atlantic's founders, brothers Ahmet and 
Nesuhi Ertegun and Jerry Wexler, helped create 
a new genre of music that was a powerful and 
passionate form of"gospelized" music called soul. 
Popular music in the second half of the 1960s 
was influenced as much by soul as by the British 
Invasion. The outstanding growth of soul music 
was in large part due to Atlantic Records. Its only 
rival was Motown. In 1968 at the height of the 
crossover success of soul music, Atlantic Records 
was outselling Motown.The primary reason was 
due to Lady Soul, Aretha Franklin. She dominated 
the charts like few R&B artists have. 

Motor City Soul 

The history of Motown is perhaps more familiar 
than that of Atlantic Records, While few trivia buffs 
could name the founders of Atlantic, Berry Gordy 
Jr. is almost a household name. Gordy founded 
Motown in Detroit after writing for Jackie Wilson. 
His goal was to retool the energy and attention 
to detail that Jackie Wilson showed during a 
performance and create music that would be the 
"Sound of Young America.''The music had to be 
playful, seductive and yearning.To many people, 
Motown still means good times. Popular culture 
of the sixties and seventies sang and danced to 
the tune of Motown.The Four Tops, The Jackson 
5, Diana Ross and the Supremes, Marvin Gaye, 

The Temptations and Stevie Wonder are just a few 
members of the Motown family who placed an 
indelible markon American culture by providing 
us with songs that will last for generations to 
come. The hits of Motown have been packaged 
and repackaged into more greatest hits package 
than any other label I know of...and they continue 
to sell. 

Much of today's dance music owes a debt 
to the early days of soul music that was born 
in the studios of New York at Atlantic Records 
or in Detroit (and later LA) with Motown. So 
whether your next gig is a wedding reception 
or a company function, there is a good chance 
that people will still want to dance to the original 
good time feel of the "Sound of Young America." 
Because if you keep on dancing, you'll never grow 
old. ■ 
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REMIX REPORT 


URBAN MUSIC INFERNO 


By Dave Kreiner 



^ All the reviewed CDs 

are available at 
www.thesourceformusic.com. 
Call 800-775-3472 for a free 
catalog or to place an order. 


As the summer rolls on and the party people 
come out In droves to dance the nights away, 
every OJ will need maximum skills to keep his or 
her dance floor packed! The extended remixes 
below will help keep the party sizzling. 

Starting us off is the latest from Select Mix, 
SELECT MIX VOL 8. All of this company's discs 
have intro and outro beats, are very DJ-friendly, 
and are way more useable than the typical short 
radio edits out there. They also feature four 
instrumental loops at the end of each issue. 

Destiny's Child is up first with ‘'Soidier''at 
77 BPM.This huge radio hit gets a very clean 
extended remix with sparse instrumentation, 
solid drum beats and the vocals way up In the 
mix. Lil'Wayne has a huge radio hit with "Go DJ,* 
here at 80 BPM.This hip-hop gem is a great set- 
starter and will light up the dance floor. Another 
big radio super star is tudacris with "Get Back‘'(86 
BPMl.Thls killer extended version of the hit wilt 
keep your dancers movin'. Eminem's latest CO is 
getting tons of airplay and the single “Encore’is 
no exception.This must-have 87-BPM remix will 
make the song very easy to program. Getting 
the old-school treatment is "Drop It Like it's Hot" 
by Snoop Dogg, featuring Pharrell (92 BPM).The 
raps are way up in the mix and a solid drum track 
pushes the mix. 

Even with a failed combo tour, the latest 
track from Ja Rule that features R. Kelly Is getting 
tons of airplay. "Wonderfursports a smoothed- 
out R&B vibe (93 BPM) and makes a good down- 
tempo dance song. Mario is up next with "Let 
Me Love You* at 94 BPM. Even with its relatively 
high BPM, this song still acts like a love ballad. 
Ashanti's latest, "Only U*(95 BPM) Is unique, with 
a heavy synth line starting off a killer track. 50 
Cent's'Disco Inferno’is a huge radio hit with 
tons of energy at 97 BPM.This is a very usable 
extended version and will drive your crowd wild. 
One of my favorite songs out right now is Clara's 
"1,2 Step,"featuring Missy Elliot, at an energized 
113 BPM.This extended version will make the 
huge hit extremely easy to program. Getting a 
strong club/dance treatment is "Rumors"from 
Lindsay Lohan, at a peppy 11S BPM. Gwen 
Stefani's latest CD is selling huge and her single 
"What You Watting For?" (at a sweaty 136 BPM) 
is a custom made hit for your late-night sets. 
Closing out this strong set is the song you heard 
a million times last Christmas on those ground 
breaking Apple iPod commercials: "Vertigo* by 
U2—an exhilarating rock/dance fusion at 140 
BPM. 

X-MIX URBAN 79 is the latest hip-hop and R&B 
remix issue from X-Mix. Right out of the gate 
is 50 Cent with "Disco Inferno*at 97 BPM.This 
is a strong, essential remix of this huge radio 
hit. Everyone knows by now that this is not a 
Trammps remake from the'70s but a hip-hop 
thrllla. Reggaeton is huge and will get bigger as 
it gets hotter this summer. Nina Sky (featuring 
Shawna & Pitbull) turns In a Reggaeton/dancehall 


burner with "Turnin'Me On" (120 BPM) that will 
pack your dance floor, Chingy, with Lil' Flip & 
Boozie follows with the mega-hit "Balia Baby* 
at 93 BPM, A clean drum intro kicks it off, then 
layered raps bring in the main verse—a muscular 
remix of this gigantic radio hit. "Thugs Get Lonely 
Too*(82 BPM) from the late 2Pac (featuring Nate 
Dogg) is a strong contender for top hip-hopper 
this summer, (it's amazing how dead guys can 
keep having hits!) Ludacris Is up next with 'Get 
Back,"another hit from radio and dance floor- 
filler, at 86 BPM. Luda's raps are fierce over a clean 
drum and bass foundation. Usher and Alicia 
Keys close the set with a smoothed out ‘My Boo." 
This 86-BPM ballad is sure to get your crowd in a 
romantic mood. 

Next up Is FUNKYMIX85 with some awesome 
extended remixes of some of today’s top hip-hop 
and R&B hits. First Is the Ying Yang Twins' latest, 
"Wait," at 102 BPM. Interestingly, the vocals on 
this track are all whispered. Extremely sparse 
instrumentation that contains only finger snaps 
and a repeating bass tine supports this unusual 
vocal approach. Lots of requests have been 
coming in for the latest from Jennifer Lopez, 
which features Fabolous:"Get Right*(97 BPM). 
This excellent remix makes a great set-starter. 
"Mockingbird" is Eminem's latest This dark¬ 
sounding single is still a very danceable track 
at 87 BPM.“Baby,"a smoothed out, 100-BPM 
R&B track by Fabolous (with Mike Shorey) is 
Just starting to build steam on the charts. Here 
50 Cent's "Disco Inferno* (97 BPM) gets a first- 
class remix featuring a potent drum track and 
scratching layered on top. Coming on Just as 
strong as her last hit'Move Your Body* is Nina 
Sky's “Turnin' Me On,* at 120 BPM, featuring 
Pitbulll and Cham.The dancehaii raps are 
extreme and make the song cook. Homeboi, 
featuring B.G., comes next with‘Where They At?* 
at 86 BPM. Using a "heartbeat* kick drum to start 
the mix, it transitions Into a killer rap track. "The 
Potion* (100 BPM) continues the hit streak for 
Ludacris with strong raps and a clean remix.This 
closes on an inspirational note with "Hope," by 
Twlsta, featuring Faith Evans (107 BPM). From the 
Coach Carter soundtrack, its sensitive acoustic 
guitars are balanced by Faith's powerful singing 
on the song's gospel-flavored chorus. 

Honorable mention: The famous CLUB BANGAZ 
and BLENDZ tracks are finally available on CD. 
This vinyl-only service has been very popular and 
now digital DJs can jump on board with issues 1 
through 6. 

Also, the SHOW ENHANCER CD series is 
available in an ANNIVERSARY BOX SET which 
contains all of the Show Enhancers ever made 
(14) and a free bonus CD called Juicy Drops in a 
beautiful leather styled case. Volumes 1 through 
8 are no longer available any other way, so this Is 
something to Jump on! 

(Track listings are available online) 
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The Stable Pro Mixing Solution 

Mobile and club D)'s, radio stations, restaurants, 
bars, retail chains and many other businesses rely on 
MegaSeg's stable performance, ck^an and versatile 
interface design, and powerful feature set for total 
control of mixing and scheduling of music, video 
and sound effects. 


Dynamic Music Scheduling 
Mc'gaSeg's powerful teaturc' set includes intuitive 
management of st)ng rolatitm, timt‘d playlist events, 
instant sound effect Hot Keys, elegant |ilaylist rules 
for artist separation, color coded Rec|uest I ists, and 
iTunes compatible |)laylists. With MegaSeg, you can 
segue (crossfade t)r bealmix) between tracks using 
any Mac. Even the Mac mini! 

Expand Your D] Business 

Mobile DJ companies can 

inexpensively add a MegaSeg jbe new $499 Mac mini 
system to their growing l7usiness, 
ami tloLihle or triple book the weekends. Multiple 
crews can l>enefit from a well tuned music library, 
complete with perfect pre-set segues. Imagine your¬ 
self fret" from carting around all yexur CD's, players, 
and mixers to gig after gig. With MegaSeg, an iBook 
or Power Book, and powered speakers, you have a 
complete compact system. And instant access to 
your entire music library! 



Mix It Up 

MegaSeg's real-time heat mixing allows you to mix 
with auk)matic or manual cross-fades. The Mixer 
includes an Auto-BPM button to match the tempo cjf 
the next and current songs. With MegaS(!g, you are 
in full control of the mix. 



Gel Your Cue On 

When you need to cue and preview tracks, MegaSeg 
has Multiple Output support for simultaneous Cue 
and Program outputs. It also works great with digital 
mixers, such as the Numark DXMOI-USB. 



MtgaSo^ 3.0 ruriTii rq u\i u 


Pov^i Foc**^ 



MPEG and QuickTime Video 

Yes, M(‘gaSeg even plays videos! You c an (onnec I 
a video prcjjector to any Mat, and enl(*rtain the 
crovvfl with MPEG or Quit kTime music videos 
t'ncod(*d (lirtH tiy from DVI) or any other sourt cr. 

FREE Demo Download 

Visit WWW. MegaSeg.com and take the new 
MegaSeg J.O for a test spin... 
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REMIX REPORT 



SELECT MIX 



SOLDIER 

DESTINY'S CHILD 

77 

GO DJ 

LIL' WAYNE 

80 

GET BACK 

LUDACRIS 

86 

ENCORE 

EMINEM 

87 

DROP IT LIKE IT'S HOT 

SNOOP DOGG W/PHARRELL 

92 

WONDERFUL 

JA RULE feat. R. KELLY 

93 

LET ME LOVE YOU 

MARIO 

94 

ONLY U 

ASHANTI 

95 

DISCO INFERNO 

50 CENT 

97 

1, 2 STEP 

CIARA feat. MISSY ELLIOT 

113 

RUMORS 

LINDSAY LOHAN 

115 

WHAT YOU WAITING FOR? 

GWEN STEFANI 

136 

VERTIGO 

U2 

140 

SOLDIER-LOOP 

DESTINY'S CHILD 

77 

WONDERFUL-LOOP 

JA RULE feat. R. KELLY 

93 

DISCO INFERNO-LOOP 

50 CENT 

97 

i, 2 STEP-LOOPS 

CIARA feat. MISSY ELLIOT 

113 


X-MIX URBAN 79 


DISCO INFERNO 
TURNIN' ME ON 
BALLA BABY 

THUGS GET LONELY TOO 
GET BACK 

MY BOO (CD BONUS) 


50 CENT 

NINA SKY feat. SHAWNA StPITBULL 
CHINGY feat. LIL' FLIP & BOOZIE 
2PAC feat. NATE DOGG 
LUDACRIS 

USHER AND ALICIA KEYS 


97 

120 

93 

82 

86 

86 





WAIT 

GET RIGHT 
MOCKINGBIRD 

BABY 

DISCO INFERNO 
AjRrTN' ME ON 
WHERE THEY AT? 

THE POTION (CD ONLY) 
HOPE 


YING YANG TWINS 

JENNIFER LOPEZ feat. FABOLOUS 

EMINEM 

FABOLOUS feat. MIKE SHOREY 
50 CENT 

NINA SKY feat. PITBULLL AND CHAM 
HOMEBOI feat. B.G. 

LUDACRIS 

TWISTA feat. FAITH EVANS 


102 

97 

87 

100 

97 

120 

86 

100 

107 
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WWW.PHONIC.COM 800.430.7222 


PHONIC 



■Wireless modules eliminate need to lay speaker cable • making setup faster and easier •Wide 
dispersion horns give wide audience coverage for highs and lows •Speaker protectten circuitry and 
transducer-matched HF and LF amps drive speakers at maximum levels without burning them out 
•Works in all sound reinforcement applications and as a floor monitor •Durable, lightweight, impact- 
resistant plastic enclosure •Active speaker technology means higher sound quality with lower distortion 
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Forget about the tabloid psychics: music subscription services are the true 
professional prognosticators ByMarkJohnson 


sical Futu 



Previously I’ve written about my tentative state 
of affairs regarding the understanding and 
acquisition of contemporary music, specifically 
for school dances. I lamented about the ever- 
revolving door of one-hit wonder, teeny-bopper 
artists; that Just when you can tell the difference 
between Kelly Clarkson and Jessica Simpson, 
their replacements arrive for another round of 
Guess The Artist. 

My frustration was based on the wide 
variety of hit music that I was expected to 
have, combined with the short-term 
lifespan of those songs. Sometimes 
when I acquired a song after 
not having it, I didn't need 
It ever again. Despite 
my experience being 
a Mobile DJ, I really 
needed some extra 
help in acquiring the 
music in a timely 
fashion. That 
means having 
it when it's 
requested, not 
getting it after 
it's requested. 

Musical 
Remedy 
I’ve received 
numerous 
suggestions on 
howto solve this 
mystery, the most 
popular method 
being to subscribe 
to one or more of the 
monthly series discs that 
are advertised in Mobile 
Beat. I decided to do my 
homework and review what 
each of the major suppliers 
had to offer and what would 
make one stand out from the 
rest. You know the names: 

ERG, Hot Hits, Promo Only, 

Select Mix,TM Century, X-Mix, 
and a few others. How do you 
know which one is for you? I contacted 
each of them directly to get their opinion on 
how to make This important decision. 

There is a common thread among all of the 
series discs suppliers. You cannot simply pick 
and choose one or more discs and hope to catch 
the right songs at the right time. You need to get 
on board for the long run, subscribing to one 
or more of their series in order to optimize the 
relationship. 


Each supplier has their own "crystal ball' 
department that reviews new releases (or 
remixes) to create the next disc for each of their 
music categories. Let's review the kinds of songs 
that appear on each of these compilation discs. 

it's a no-brainer that many major artists 
will release two, three, or more hit songs from 

current CDs, and those 



songs 

appear on these compilations. But it's the brand 
new artists with their first song or an older artist 
with a revival hit that could make or break the 
value of these discs. Plus, there are some long¬ 
term artists that only have one hit at a time. 

There is really no consistent formula between the 
suppliers regarding the contemporary hit discs. 


Each has their own calculations for choosing the 
songs for each disc and series. 

It isn't as easy as looking at the current 
Billboard Top 100 list and pressing a disc for 
the first 20 songs. It's much harder than that. By 
the time a song gets on the Top 20, DJs should 
have been playing it for at least a month or two. 
Radio stations (who have promotional copies of 
everything instantly available) jump on a song 
and in a case of "chicken-and-egg," create the 
hype that drives the sales that put a song on 
the charts... which causes more radio 
airplay and more requests at Mobile 
DJs' events. 

The Old Daze 

In college, I worked at the 
radio station and was 
amazed at the volume 
of promotional 
music that appeared 
at our door. We 
diligently listened 
to each song (or 
at least the intro 
and a few other 
segments) to 
somehow detect 
what could be 
the next hit. We 
read Billboard, 
Cashbox and 
other magazines, 
hoping to learn 
how to recognize 
the one hit out of 
the 100 records we 
previewed. It was quite 
a tedious task. 

Years ago, when 
music formats were a lot 
narrower and 45s were 
readily available, you could 
pick the exact songs that 
you needed. Now, for 
DJs it's really between 
purchasing the artist's 
retail disc or a subscription 
compilation. Artist retail discs get 
pretty expensive when you factor in 
the duds and one-hit wonders. If you wait 
for retail compilations like NOW, Jock Jams, MTV 
Party To Go or other retro-hits collections, you're 
long since past the time when you needed them. 

Judging the Judges 

So when you review the value of the different 
subscription suppliers, you should keep in mind 
that you are purchasing not just a collection of 
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ERG Music 

800-465-0779 

www.ergmusic.com 
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Promo Only 

407-331-3600 

www.promoonly.com 
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Select Mix 

800-959-1321 

www.selectmix.com 
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TM Century 

972-406-6800 

www.tmcentury.com 


songs, but someone's expert opinion on what 
will be successful in the next few months. This 
is probably more important than the songs 
themselves. But how do you know which 
supplier's experts are right for you? 

As you visit each of their websites, you 
will certainly be able to review the songs on all 
of their prior discs. This is probably the most 
important way to determine how accurate their 
crystal ball is, This is called driving forward while 
looking in the rearview mirror. 

Each Mobile DJ has his or her own style of 
performance and the way of choosing songs to 

Each supplier has their own 
"crystal ball" department 
that reviews new releases to 
create the next disc for each 
of their music categories. 


play. If you can review the songs on the supplier's 
previous discs, keep score of how many are songs 
that you played or wish you had had on hand 
for a prior request but didn't. We all have been 
caught not having the right new song at the right 
time. If you can remember previous events, you 
can easily determine which supplier and series 
are for you. 

Don't expect a 100% match. In fact, if you 
get 60-70% use out of these discs then consider 
yourself lucky, One company I subscribed to years 
ago barely batted three out of 16 in their radio 
pop series. I don't know what stations they were 
referencing, but they weren't the same as in my 
demographic area. 

The one thing that you will find is that 
there is an undetermined latency between the 
release of a subscription disc and when the songs 
are needed. Sometimes a song gets popular 
in June and you may find it on the February 
disc. Most suppliers provide digital files or other 
methods to manage all these songs, making It 
easy to go back and locate the required hit. 


Some suppliers may offer a yearly 
compilation of their compilation discs but 
may require that you wore already onboard to 
purchase them. They really want your business 
on a month-by-month basis, so they don't 
encourage cherry-picking the best-of's. 

You will be entering into a semi-long term 
relationship with any of these suppliers, so 
do your homework. Review their past discs to 
determine your own ratio of useful vs. useless 
songs. Every one of the suppliers has been 
around for a long time. They cater to slightly 
different tastes and play lists. Odds are you'll find 
the one that’s right for you. 

I'd like to thank the following persons and 
companies for their help in writing this article; 
Jim Weisz at TM Century, Suzanne Wilson and 
her staff at Promo Only and Richard Gastmeier 
from ERG Music. Each company is dedicated to 
supporting the Mobile OJ business with clean 
edits, diverse selections and timely releases. ■ 



Hides your wires. Looks Pro 


p Reg. $129.99 

Your CKoice 


SAVE 


■Qpundojpf 

Single CD Player Case 
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IMPROV COMEDY AND 
THE MOBILE ENTERTAINER 

Even DJs lacking a funny bone can apply the lessons 
of improvisational performance BywikePicher 


I H H hile other mobile disc jockeys are 

I H recognizing that education Is a 

I H critical component in the continuing 
!■■■ journey toward widerrespect, market 
!■ IH expansion and increased revenue, 
^ rit just make it up as I go along. Well, 

I mean, I’ll study the art of making it up 
as I go along. 

Most are familiar with improvisationai 
comedy from the popularity of the teievislon 
show, Whose Line Is It Anyway? but few dare to 
actually do it. I dare. I am a member of a local 
improv comedy troupe in Central Oregon, Triage, 
mentored by Michelle Johnson. 

Off the Cuff 

While many types of improv exist, from long form 
generally involves skits and games; basically, 
performers create a scene or play a game based 
on suggestions—usually just one or two—from a 
host and/or an audience. On the spot, no script, 
no preparation, no consultation, creativity on the 
fly. No two scenes or shows are alike, 

Improv players work as a team to produce a 
snippet of theatre, with the resulting piece often 
ending up a bit wacky or slightly "off-center." Like 
Colin Mochrie, Ryan Stiles and Wayne Brady, these 
performers try to produce an engaging, usually 
coherent but occasionally bizarre slice of life for 
the audience, based on their submissions and 
input. If we succeed, the audience will laugh with 
us or grin at the absurdity—and accuracy—of the 
relationship and the situation. If we struggle a bit, 
well, on to the next game. 

Just Nod Your Head 

We have tools, though, that, if employed 
intelligently and judiciously, increase our chances 
for a scene's success, the audience's enjoyment 
and our personal satisfaction. Just like a Mobile 
DJ. 

The fundamental underpinning of successful 
improv is "Yes, and..." Simply, you agree with 
the other person or people and their ideas in a 
scene and add along the same thread. Conflict 
is generally avoided and teamwork is crucial to 
the success of the scene. Denying, ignoring or 
canceling another player's idea can effectively 
render a scene rudderless or incoherent, often 
confusing or distracting the audience and the 
players. Listening, observing and being in the 
moment are paramount to a flourishing scene. 

No stars, just strong team players. 

Mobile Connection 

In improv, players quickly establish a platform, 
the who/what/when/where of a scene. Expedient 
communication of the platform provides the 
audience with context and the actors with a 
discernible starting point to advance a story. 


For DJs, particularly at a wedding, our platform 
is clearly established—the bride and groom, a 
wedding day, a church, a party facility. 

Since scenes in game-style improv are 
often short, 'daring to suck big" is encouraged. 
To the point, over-the-top reactions, larger-than- 
life characters, and well-defined, occasionally 
exaggerated use of physical space ("space work") 
all help cut to the essence of the scene. No time 
for small talk—initiate and then do something 
with the story at a comfortable pace. In the mobile 
entertainment world, we are often faced with split- 
second decisions to spin a one-liner, activate an 
audio clip, join the dance floor, or allow a tender 
moment to grow and flourish with no response. 
No useless chatter allowed, just say "Yes, and...'to 
the moment at hand. 

You Look Marvelous 

So, now that you have a basic acquaintance with 
the fundamentals of Improvisational comedy, 
how can that knowledge or experience help you 
as a mobile entertainer? 

'Improv principles are very relevant to 
business," notes Renie McClay, president of 
Sales and Marketing Training and an improv 
comedy teacher for No Foam Productions in 
the Chicago area, in a recent newsletter. 'The 
goal of every improviser is to make the team 
look good. Period. When that happens, the 
performance works and the audience is pleased." 

Mobile entertainers, like improvisers, 
must be able to think on their feet, react to the 
unexpected, respond under pressure, assess 
problems quickly and find solutions, and speak 
spontaneously. Mobile jocks must join with other 
professionals at an event to form a team that must 
work seamlessly with minimal conflict to insure 
success. If one struggles, all bear the reflection. 
The client's satisfaction, not individual egos, is the 
focus. 

2 + 2 = 5 

Listen. Accept. Add. 

Many of my most memorable moments as 
a mobile disc jockey did not result from forcing 
an agenda on an audience, but from activities 
I did not initiate. With an arsenal of skills and 
experience at my command, I reacted, supported 
and added to something that was developing 
on the dance floor or on the sidelines, thoughts 
offered during a consultation, factoids gleaned 
in conversations, or the barest thread of a seed 
planted at an event. 

With just a spark of an idea, pro DJs, like 
exceptional improv players, employ talent, 
timing and energy to raise the thought to an 
unforgettable moment... Even if we are making it 
up as we go along. ■ 


Causing a Scene 

Interested in improv comedy? For mobile 
disc jockeys, who program on the fly and 
often engage in interactive games, dances 
and activities based on what's happening 
at the event, improv training offers another 
method for honing those valuable skills. 
Check out your local entertainment listings, 
regional comedy clubs or college curricula 
for classes and workshops. Many websites 
exist to offer ideas, explain terms and 
provide resources to learn more about this 
engaging art form. Here are just few: 

www.enewsb u tider. ti et/sal esmarketing/e_ 
afticle000297322.dni 

www.funkycharm.coin (Michelle Johnson's site) 
www.fuzzyco.com/improv/games.htnil www. 
hu ma n pi n g pong ba II. com/( m p rov_g lossa ry. htm t 
WWW. improveverywhere.com 
www.improvmafia.com 
www.yesand.com 



Fundamentals 
of Improv 


Agreement - Accepting what fellow 
performers(s) present Is paramount to 
successful improv. If my scene partner 
announces we are in a bustling bazaar in 
downtown C;alcutta during lunch hour and I 
comment on an alluring Alaskan sunset, the 
bit is in trouble. Running with what has been 
presented in the scene and adding to it will 
increase chances for success. 

Listen - You can't accept and add to what 
has been presented if you didn't hear 
it. Opportunities to elevate a scene and 
create memorable improv start with aitical 
listening. 

Be in the Moment - Concentrate on the 
now. Listen and watch for subtle verbal 
and physical cues to gauge the narrative's 
progression. Do not invest time planning 
ahead or making assumptions—you'll miss 
what is going on in the scene. Focus on the 
moment. 

No Judgment - If a player's ideas are 
regularly dismissed, he or she will be less 
comfortable offering them. Accepting 
without judgment is central to establishing 
a supportive environment on stage. Making 
strong choices based on team validation 
opens up limitless scene possibilities. 


26 mobile:beat july 20D5 


































The Mortar Consists Of: 


ANNOUNCING 

The "Build-lt-Yourself * 

Addition To The 

Sound Choice® 
Foundations 
and Bricks 

This product enables 
you to customize your collection 

with 12 Spotlight Series 
CDGs of your choice! 


* Vinyl CD Binder With CD Sleeves 

* Sound Choice Catalog On CD-ROM 

* Vouchers Redeemable For 12 

Spotlight Series CDGs Of Your Choice 



Call to order or for the location of a dealer near you 
Phone: 800-776-7464 • Fax: 888-388-9741 

www.prosing.com 


Mention this ad when you purchase a 
Foundation Or Mortar From Prosing and 
receive 1 additional voucher (A $25.00 value!) 
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M.I.K.E. 


Check: 


Promoting Karaoke 
Progress Up North 


Canadian KJs band together to build respect for their profession ByGregTutwiier 



M.I.K.E. (Mobile 
& Interactive 
Ka raoke 
Entertainers) 
aims to help KJs 
understand the 
mindset that they 
need in order to 
make positive 
changes occur. 


Now, 

I am aware 
that this is not 
a new issue. 
And when it 
happened to 
me recently, 
initially I 
decided to 
accept it for 
what is and 
move on. But 
a letter from 
Jo-Anne Bell 
of BellTower 
Entertainnrvent 
Inc,, reminded 
me of just 
how irritating 
it is when someone slides in the 
back door and snatches a gig 
right out from under you, all in 
the name of charging less. Well, 
some KJs from Canada have 
decided they're not gonna take it 
anymore. 

Spurred into Action 

"After experiencing yet another 
situation where a bar ownerchanged 
to another karaoke company, 
without either giving notice or 
informing us of any grievances— 
in fact, only a month before we 
received a raise based on our good 
performance—we found ourselves 
'griping' with other karaoke peers 
about the unfairness in our industry," 
Bell related. "This conversation 
went along the same lines as usual, 
from bad venue owners to other 
karaoke operators that have little 
to no overhead because of all the 


swapping of burnt material, and why 
wasn't anyone doing anything about 
it." 

But this time, the karaoke host 
decided to take some positive action. 
In February, Bell, who co-owns her 
company with her husband Norm, 
met with a few friends to investigate 
their options."! asked one particular 
karaoke owner, Julie Austin of 
Wolfsong Entertainment, about 
forming an association simitar to the 
CDJA, of which we are members," she 
recalled."We both figured it was welt 
overdue."The friends had a series of 
meetings including one with CDJA 
representative Doug Scott and fellow 
KJ Will Ruddy. The CDJA was willing 
to offer an umbrella of support, 
thus allowing M.I.K.E. (Mobile & 
Interactive Karaoke Entertainers) to 
be formed. 'We could now concern 
ourselves with gathering other KJs 
and promoting the concepts we 
believe in,"explained Bell, 

Stop the Insanity 

'Near the top of my priority list is 
to stop karaoke entertainers from 
getting caught up in the losing 
battle of being "karaoke kops."There 
is only one winner in this scenario, 
and it isn't the KJ that goes out on 
this limb. This person is encouraged 
by the labels to report and otherwise 
suppress those who illegally burn 
karaoke music. Too often, the 
legitimate KJ who valiantly takes up 
the gauntlet is ostracized by not only 
the pirate, but also the 'friends' who 
support him. By all means report, 
anonymously, those you know for 
a fact burn, but don't make it your 
focus. Instead, create for yourself 
and your business a proactive and 
positive way to retaliate. Make your 
focus education, ethical business 


praalces, and quality of service. Bite 
the bultet. Charge more (yes, you 
are worth it), but give more too.The 
ones you are competing against not 
only use burnt material, but usually 
have poor-quality equipment, don't 
have a structured show (like starting 
on time), don't dress professionally 
and have an attitude of'Who cares... 

I can get work elsewhere."' 

Get What You Deserve 

Bell says she lets prospective clients 
know that she understands they 
have made a substantial investment 
in their company, and as such, they 
should be hiring an entertainment 
company that is of the same 
mindset. "I list what I have invested 
into my company to ensure they get 
the best bang for their dollar. They 
are not hiring a fly-by-night show, 
but an incorporated and committed 
company that will work with them, 
not Just for them. I also let them 
know my marketing plans, including 
any details tailored to their venue." 

"A bar is willing to pay a three- 
or four-piece band $400-plus for 
a night of entertainment and a DJ 
$300-plus, but it is like puliing teeth 
for a KJ to get $200," Bell lamented. 
M.I.K.E. aims to help KJs understand 
the mindset that they need in order 
to make positive changes occur. "I 
don’t want to see bands or DJs get 
less money. What I do want is for KJs 
to do something other than griping 
about what they don't have, and start 
improving their situation. We provide 
a viable form of entertainment, 
and if the public is going to take 
us seriously, then we have to start 
taking ourselves seriously too." 

For more information about 
M.I.K.E., contact Jo-Anne Bell at 
msjoey@)yahoo.com. ■ 
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How to do video right: a guide to the gear and 
techniques you need to be a mobile video pro 



ByBillStarin 

How do you make yourself stand out from your 
competition? How does the professional mobile 
entertainer increase his or her demand? How 
do you offer more and get more rnoney for your 
services? 

Music programming for event DJs 
(weddings, company parties, etc.) Is generally 
pretty narrowly formatted; the songs work over 
and over again because people want to hear 
them. And that play list is not secret. 

If you really want to be a major player, the 
direction is to get into extended services. You've 
already added lights for effect. Maybe you have 
a karaoke set. Maybe you invite a local singer to 
stop by to sing during your performance. Maybe 
you hop onto the floor and lead people in dance 
steps. 

Another fresh source for excitement and 
differentiation is to transform into a full-fledged, 
multi-media act. Now, you can add video to 
become the VJ. As a video jockey, you can 
promote your show as a digital audio-video 
experience, where you are the master electronic 
MC. 

Think Before You Shoot 
When you plan for expanding, consider things in 
this order: 1) people, 2) program, 3) product, and 
4) profit. What will people enjoy? What will get 
them involved? What will make the experience 
memorable? Once you have that In mind, let your 
creativity go. What visual program content will 
accomplish your goals? When you have an idea of 
what to show, then the equipment configuration 
comes into play. You'll have to balance the type 
of video presentation you want to offer with the 
level of investment you want to make. A good 
indicator of how far to go will be the demand 
that you've already seen for video services. In 
many places, video capabilities are becoming an 
expected offering. 

Enhancing Receptions 

What program elements and techniques can you 
use within the mobile entertainment context? 

In the case of a wedding reception, for example, 
you can start with basic image magnification 
of the occasion's main events. Shoot the bridal 
party’s entrance, the toasts, first dance and other 
special dances, and the cake cutting, projecting 
all the action on-screen. You can capture those 
moments a couple of ways. 

You could have a roving assistant or work 
with the wedding videographer.The roving 
acquisition camera could be hard-wired or 
wireless.The wired method presents an obvious 



When you plan for 
expanding, consider 
things in this order: 

1) people 

2) program 

3) product 

4) profit. 


cable management challenge. Wireless video can 
run several thousand dollars for a near-broadcast- 
quality signal, but chances are you only want 
a feed to put on screen, not for people to view 
later.That footage would be recorded on the 
camera's tape. So a low-cost wireless monitoring 
system tike the WaveShot from Laird Systems 
would suffice. It runs around S500. 

Another method of getting shots would 
be a robotic pan-tilt-zoom (PTZ) camera, with 
remote control capability.This might be your 
primary camera or supplemental to the roving 
camera. The Sony EVI-Dl 0 and EVI-D70 are in this 
family of products. These are single-chip cameras. 
If you want to go for the best quality, the BRC-300 
Is a three-chip camera. Infrared remotes come 
with the cameras, allowing you to select preset 
shot positions as well as pan the crowd or zoom 
in on a scene. As an option, you can get a joystick 
controller to quickly get to the camera artgie. 

This would be a wired controller, which could 
be daisy-chained to several cameras in different 
locations. These cameras might be mounted on 
light stand or placed on dedicated tripods— 
wherever they need to be to get the best shots. 

Having two cameras gives you the 
adva ntage of switching between close-up and 
wider scenes. For instance, for the cake cutting, 
you could frame a medium shot of the couple 
and then zoom in on them holding hands, 
posing and cutting the cake. Follow that with a 
wide shot of crowd reactions. Yes, this requires 
extra production moves, but it is doable for the 
experienced OJ, with the background song for 
the moment already playing and a headset mic 
on, to free up the hands for action while MCing. 

Camera Considerations 

Camera selection is based on a rvumber of 
factors. One (referred to above) is the number 
and size of the chips or CCDs (charged coupled 
devices)—sensor arrays that have many 
individual photosensitive elements called pixels. 
The optics in front of the CCD focus light from 
the scene onto the CCD, where each individual 
pixel creates an electric charge proportional to 
the intensity of the received light. Since the CCD 
is the most important part of any camera, it has 
the most affect on the camera's performance; 
thus, the better the CCD the higher the price. 
Professional cameras usually have three CCDs: 
one for each primary color—red, green, and blue. 
(Every color in between is Just a combination of 
these three.) Basic camcorders will have Just one 
CCD capturing all colors. Size also matters, since 
the larger the CCD, the more light is captured. A 
larger CCD operates more effectively in low-light 
conditions. 

The brightness of a scene is measured in 
Lux. (The amount of light a candle disperses In 
one foot equals 10.76 Lux) The lower the Lux 
rating on the camera the better, since it means 
that it doesn't need to be as bright for the camera 
to do its job. Not too long ago, very bright lights 
were needed whenever video was recorded. 
Nowadays, some Sony cameras will record in a 
fraction of one Lux or even in *0 Lux"—pitch 
black—utilizing (R (infrared) technology. 

Gain refers to amplification of the signal, 
which is useful in low-light situations.The 
higher the number, the greater the added gain. 
Gain increases also add noise. Some cameras 
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have AGC (automatic gain control), which 
automatically adjusts when changing from a 
well-lit area to a darker area, or when the sun 
goes behind a cloud, etc. As with audio intensity, 
video gain is also measured in dB [decibels). In 
this case, the higher the number, the better the 
capability. 

Another specification to look at is Horizontal 
Lines of Resolution. It's the approximate total 
number of horizontal TV lines (TVL) that the 
camera is capable of producing. Standard NTSC 
video is capable of providing about 470TVL DV 
and analog cams deliver various numbers of lines. 
High Definition (HD) operates at 720 or 1080. 

Just like audio, Signal-to-Noise Ratio is the 
ratio between the desired video signal output 
and the noise level in the electronics. This Is 
measured in dB: the higher number, the lower 
the noise. 

(For more information on camera selection, 
download the Sony Camera Guide, from http:// 
www.starindistributing.eom/billm/2-7-05/Sony- 
LC-Camera-Gulde-V3-Starin.pdf} 

Visual Variety 

Besides mixing your in-room camera shots, 
another way to have an engaging visual 
presentation is to insert other content.Think 
of background images as Just like background 
music: something to add while people are 
entering the room and waiting for the party to 
start. One possibility is a pre-produced video 
with insertions of your logo and shots from other 
events, titled to show what people can anticipate 
for the evening. 

A value-added or optional service feature 
could be a PowerPoint presentation of old 
photos of the couple growing up, with parents 
and family, while dating, and so on. You could 
present this as a stand-alone event or as simply 
background while people are eating dinner. 

Or, you could do both: first, play a background 
montage, than later on pull out a'center-of- 
attention* piece on how the couple met, etc. 
Someone in the family or the wedding party 
might want to contribute the content. You’ll want 
to get to know the transitions and animations 
in PowerPoint to make this exciting. You could 
also get a video editing program that allows you 
to dump in digital pictures, so you can play the 
presentation as actual video. (This would be your 
obvious option if you don't want to have a PC on 
hand.) 

During the dance time you could have 
old footage of Bandstand for'50s and'60s sets, 
some big band, swing era footage for the'In the 
Mood* set and any other dance images, even 
cartoons (all properly licensed, of course). You 
might cut between dance-floor camera shots, 
stock patterns, and PowerPoint or other titling. 
The level of interplay will develop over time. You 
Just need to start with a few building blocks and 
go from there. 


Mixing Images 

As you've grown to become a master at 
audio mixing, you will also grow to become a 
master video mixer. You will need some way of 
transitioning from one video source to another. 
You could start as simply as having a projector 
that has multiple inputs that you can switch 
between, using the remote control. 



In the case of a 
wedding reception, 
for example, you 
can begin with basic 
image magnification 
of the occasion's main 
events...Start with a 
few video building 
blocks and go from 
there. 

A step up from that is a dedicated video 
switcher or mixer. One thing you will want to 
avoid is a video selector. These basic units will not 
sync the sources, thus a glitch on the screen can 
occur because the two signals are not matching. 
You can get a stand-alone video switcher to 
compliment your existing audio mixer or a mixer/ 
switcher combination like the Numark AVM01. 

Look for features in your switcher package like 
transitions with multiple wipe patterns and 
fades. PIP (pieture-in-picture), and Chroma key 
(for superimposing a layered scene over the 
blue areas of a shot) are useful too.To further 
enhance the show, look for effects like mosaic, 
strobe, freeze, paint and invert, which will add 
dimensions to your graphic look. 

If you are going to show PowerPoint with 
your video switcher, you need to feed that to 
the projector and switch it there, or get a scan 
converter to scale the signal down from PC 
graphic output to video and put it in one of your 
inputs. Some laptops have a composite video 
output as well. (Composite video is the two- 
conductor carrier found on RCA connectors with 
most home video products.) Besides connectivity, 
the differences between PC and video signals 
are in the resolution and refresh rates. PC output 
(VGA) is broken into the components of Red, 

Green, Blue Horizontal and Vertical Sync. These 
are connected via a IS-pin connector. 

There are some switchers that will switch 
a computer data display as well as video. The 
Sony SRP-X700 and SRP-X500 are*cuts-only" 
presentation switchers that also provide 
audio mixing, digital signal processing and 
amplification for use with monitors.The new king 
of the event switcher is the Sony Anycast, it will 
take six video sources, including VGA, allowing 
a host of transitions, titling and effects It will 
’ 'upscale* all sources to computer resolution for 
the best image-quality to be displayed. A built-in 
screen provides preview and master monitoring. 
And if you're using PTZ cameras, it has a Joystick 
control to position them. 

As with your DJ mixer's headphone cue 
system, you will want to have a bank of preview 
monitors, so you can get a source cued up or a 
shot positioned before you take it to the screen. 
Numark's VM03 has a triple bank of 5’ LCD 
screens ideal for this, (Look for a review of this, 
along with the AVM01 mixer switcher mentioned 
earlier, in the next MB. - Ed.) Wohler and Marshall 
also make similar LCD banks. 
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Step Into the Light 

All your video mixing mastery will be for naught 
if the audience can't see the images clearly. When 
it comes to projectors, there are a number of 
important considerations. One is resolution. An 
SVGA model (800 x 600 pixels) could certainly 
handle most general computer graphics and 
video. These are comparatively inexpensive, 
staring around $1,000, If you want to get a 
higher-resolution model, an XGA provides 1025 
X 768 and you should be sure to get one that will 
be High-Definition capable for when you go to 
that format. 

Brightness (measured in ANSI lumens) is 
a key feature because you want to be able to 
project in a room with high ambient light like a 
banquet hall during an afternoon reception with 
sunlight streaming in the windows. The key Is 
to keep as much light off the screen, so that you 
maintain contrast. Current projectors typically 
start at 1000 lumens; a 2500 to 3000-lumen 
model would handle almost every situation. 

The big guns run around 4500-5000 lumens. 
Anything bigger might be stunningly bright, but 
would be overkill for most halls. 

(For an In-depth look at one of the recent 
crop of bright but affordable projectors, turn to 
the review of Optoma's EP759 on page 34.) 

Picking the best screen on which to 
project also requires some thought. Screen size 
is dependent upon the halls where you'll be 
performing most of the time The general rules 
of thumb are: 1) the screen height should be 1/6 
of the distance from the screen to the furthest 
viewer; and 2) the bottom of the screen should 
be at least 48"above the floor or within line- 
of-sight of the furthest viewer. Let's say the last 
row of seating is 50 feet away. The screen height 
should be 1/6 of that distance, or 8.3'.The typical 
Image aspect ratio is 4 x 3 x 5 (height x width x 
diagonal), so an 8.3'screen height translates into 
a 10'diagonal, in round numbers. 

Look Into a screen that buttons down 
to a collapsible frame for packing. This takes 
slightly more set-up time, but provides a nice 
flat and even surface. The Screen Works'EZ-Fold 
line is a good option in this category.There's no 
need to get a'high-gain'screen. This is one that 
increases the light reflection back to the viewer. 
With today's projectors being so bright, that need 
is minimal; using one also reduces the'viewing 
cone'area (see below). If mobility is your biggest 
concern, a number of extremely portable screen 
types, like the traditional tripod-style or the 
newer pull-up style are aval (able. These are in 
protective housings for transport and can be set 
up very quickly. 

Have you ever seen dual projectors in a 
wide audience area? This is done because it Is. 
best to keep the audience within a 60-degree 


Screen Reference 

Often we talk about screen or image sizes in 
either orthogonal (right-angle) or diagonal 
dimensions. Here's a handy table to help you 
convert one to the other. 

Diagonal = 1.25 X Width 
Diagonal = 1.66 x Height 
Width = 0.8 X Diagonal 
Height = 0.6 X Diagonal 

Provided by DJ Dr. Orax 






Todchitrk tr maxiiiHim width of row - dtsianci! to screen 


'viewing cone" to avoid off-axis distortion. If your 
room is wide, you might want to go to a second 
screen. If you're sticking with one, try to place 
your single screen in a location where only the 
“cheap seats'are off-axis. 

Getting into Position 
Use the throw-distance-to-screen-size chart 
supplied by the manufacturer to determine 
where the standard lens of your projector will 
allow you to position the projector. Since most 
projectors have a zoom lens, you have a range of 
distances for throwing a given image size. 

If can't place your projector at this distance, 
you'll need to use a replacement lens or a lens 
adapter.To select a different lens, consider the 
ratio of the focal length of the lens along with 
the screen width and the distance from the 
projector to the screen. The formula is distance/ 
width. For example, if you had a 10'wide screen 
and a distance of 10; you'd need a lens with a 
1:1 ratio. If your distance changed to 20', you 
would need a lens with a 2:1 ratio. Due to the 
different sizes of the LCD panels used in each 
projector, the actual focal length of the required 
lens varies. An exact formula uses the panel size: 
Lens focal length = throw distance x LCD panel 
■ir the screen diagonal. Don't want to do the 
math? Have your dealer assist you. For the best 
help, go to a place where they know lenses. For 
the greatest flexibility get a projector that has 
interchangeable lenses, and a good long-throw 
to swap out when needed. 

The other lens option Is to combine a short- 
throw lens with a screen that is capable of rear 
projection. You could set up a smalt'backstage* 
area in a corner and not worry about where the 
front projection position has to be. 

In either case, it is best to install the 
projector directly on axis to the center of the 
screen.To compensate for not being exactly on 
center, you could use a projector that has lens 
shift—the ability to move the lens itself left/ 
right or up/down within the projector housing. 
Digital keystone correction is another corrective 
feature you will want to have. This allows you to 
electronically'square up'an Image that has been 
distorted into trapezoidal shape do to a sharp up 
or down projection angle. 

One "accessory* you must absolutely 
purchase and maintain with your projector is a 
spare lamp. You're not going to find the exact, 
unique lamp for your projector a half hour before 
show time down at the hardware store. It's an 
insurance policy. Many projectors come with 
lamp-life indicators that help you keep an eye 
on how long your lamp has left. Projector lamps 
typically swap out very easily. 

Pictures of the Future 

At the outset we provided some examples of how 
incorporate video into a wedding reception. This 
is just the tip of the iceberg in terms of utilizing 
video as part of your entertainment services. 
Video will enhance a variety of events in a myriad 
of ways, from corporate team-building sessions 
to multi-media youth performances. Audiences 
are demanding more and more excitement 
beyond Just the music...but you are only limited 
by your own creativity in meeting this challenge. 

You've got the gear, and you've got the 
gig—now it's time to dazzle. ■ 
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VJs using the Optoma EP759 Projector may cause audiences to 

pull out their shades By DJ or. Orax, president, ADJA 

As we move further into the new century. 


technology is creating more and more demands 
for event environment enhancements. One if 
these is a large, bright video presentation. It is 
now more common to see video at weddings, 
mitzvahs and other mobile events than it was 
just five years ago. As the popularity of home 
theaters has grown, so has the demand for video 
entertainment at all kinds of functions outside 
the home. 

Until recently, you were compelled to 
present this enhancement in a very darkened 
room; or you had to mortgage home, family, and 
even body parts to get a really bright display 
to use under normal event lighting, All that 
has changed. Introducing the Optoma EP759 
Projector—’the most powerful video projector in 
its class. 

This featherweight wonder will produce 
a'television-brighrimage on a 9’x 12'screen. 
That's right—a 15'diagonal image as bright as 
a CRT. Can you say portable Jumbotron? Yes, 
there are brighter units available, but not at this 
price point and weight. It's the first 3,500-(- lumen 
device at less than 8 pounds. The Optoma EP759 
is a perfect video-serving device for the Mobile 
DJ/VJ. 

Blinded by the Light 

The unit uses cutting-edge, single-chip DLP" 
(Digital Light Processing™) technology from 
Texas Instruments*, the same approach used 
in digitally-based movie theatres. Unlike LCD 
projectors, which pass light from a lamp through 
a crystal, DLP uses an array of micro mirrors to 
reflect the light either through the lens or into a 
light dump.Thus, it takes significantly less power 
to produce the same brightness as an LCD, DLP 
also produces higher contrast ratios, giving a 
truer luminance balance across the intensity 
spectrum. This unit utilizes tunnel cooling for 
nearly silent operation. Heck, if you didn't n otice 
the room being lit up by the bright image you 
wouldn't even know it was running. 

The unit's advanced digital keystone 
correction and high-quality, full-screen image re¬ 
scaling had to be seen to be believed. Keystone 
correction lets you use the projector at a fess- 
than-optimal angle and stilt get a square image. 
This is extremely important with shorter set-up 
distances. 

Projecting a Professional Image 
If you attended the recent Mobile Beat Show 
in Las Vegas, you got to see this unit in action, 
first hand. After my presentation, I got almost as 
many questions about this unit as I did on the 
seminar topic. People couid not believe how 
such a bright, crisp Image could come from 
such a small device. Never before had I been 
able to keep the house lights up while making 
a presentation; it was a real treat to be able to 
actually see the audience the whole time. Using 
the optional short throw lens, we were able to fill 
a 9'x 12'screen from just 12 feet away. Normally 
it would have taken twice that distance to get 
a full screen.The short throw lens is perfect 


for mobile entertainers: how often do we get 
30 feet in which to set up a projection system? 
This unit did an awesome job during three days 
of presentations during the DJ show. It also 
performed equally well for events during the 
next month. 

The EP759 was a breeze to set up. (The"EP'' 
stands for EzPro, after all.} Its control panel was 
simple to understand and the on-screen menu 
allowed for straightforward setup and operation. 
The unit came with a mouse remote with built-in 
laser pointer. This was very helpful for presenting, 
as I could control all the unit's functions with it, 
from anywhere on the stage. 

Another very cool feature was PIP or 
Picture-in-Plcture. This allows you to easily switch 
between multiple inputs: while one presentation 
is running you can Insert another type of video 
content without switching the full screen. 
Toggling them was easy.This was a very useful 
function, which I utilized at several events. 

The unit comes with every cable you'll 
probably ever need for video input. It even has 
a pass-through VGA port for local display or for 
multiple-unit slave performance. 

The only real negative I could come up with 
was that the supplied carrying bag lacks room to 
transport the projector with the short throw lens 
attached. But it's not really a big negative, since 
most pro VJs would use a road case anyway. 

I can certainly attest to EP759's ruggedness, 
in any case. When the unit arrived, the shipping 
box had a hole in it the size of a basketball, and I 
thought the unit would be OOA for sure. Much to 
my surprise, the projector powered right up and 
functioned properiy. The Optoma service desk 
was awesome, responding quickly to my call of 
concern. I had an RMA in my hands within the 
hour. The unit was tested, serviced and found to 
be In perfect condition—no damage at all. Now 
that's what I call tough. 

Projections on Target for Success 

i'll say it again: seeing is believing with this 
projector. I have compared its specs to many 
on the market and i feel that it represents an 
exceptional value to the Mobile VJ. 

The unit's MSRP is $4,999,95, with the short throw 
lens at $1,299. While that might seem high. It's 
not. when you look at the price of the only other 
aiternative for minimum-space conditions: a 
beam-folding device that shortens the throw by 
use of multiple mirrors. The last one I checked 
Into cost over a grand and measured 3'x 4'. It 
did fold up, but when compared to a device the 
size of a lunch pail for the same price, the choice 
seemed like a no-brainer to me. A package 
combining the Optoma EP759 Projector and a 
short-throw lens is a definite Drax Must-Buy for 
anyone wanting to be a serious VJ. ■ 

I would like to thank Optoma Projeaors and MC Mobile 
Audiovisual (www.mcmobileav.com, 989-689-3225) for 
providing this unit for review, 

Optoma' 715 Sycamore Dr. • Milpitas, CA 95035 
Tel: 408-383-3700 • Fax: 408-383-3701 
www.optoma.com 


Spec Hi^iighls 

(For the full list go to the Optoma website.) 



•Display: 0.7" Double Data Rate DLP™ 
Technology by Texas Instruments 

• Resolutfon: Native XGA (1,024 
X 768), UXGA (1,600 x 1,200) 
compressed 

• Brightness (Typical): 3,500 lumens 

• Contrast Ratio (full on/full off): 
2000:1 

• lamp Life: (STD/ECO) 2,000/3,000 
hours (300W user-replaceable UHP 
lamp) 

• Throw Ratio: 2.0 - 2.4 ; 1 

• Image Size (diagonal): 29.5 to 246 
inches 

• HDTV Compatibility: 720p, lOBOi, 
576 p/i, 480 p/i 

• Projection Distance: 4.9' to 32.8' 

• Computer Compatibility: UXGA 
compressed, SVGA compressed, XGA, 
SVGA, CGA, VESA standards, PC and 
compatible, Macintosh 

• Video Compatibility: NTSC (M, 
4.43/3.58 MHz), PAL (B, D, G, H, 

I, M, N), SECAM (B, D, G, K, Kl, L), 
480 t/p, 576 i/p, HDTV (lOSOi and 
720p) 

• Aspect Ratio: 4:3 Native, 5:4 / 16:9 
Compatible 

• Projection Lens: F / 2.4 - 2,6, f = 28 
- 33.6 mm, 1:1.2 manual zoom and 
focus 

• Keystone Correction: ±16* 

• Horizontal Scan Rate: 15 -100 kHz 

• Vertical Scan Rate: 43 - 120 Hz 

• Power Consumption: 360W - normal, 
< 20W - standby 

• Dispiayable Colors: 16.7 million 

• I/O Connectors: 

0 Inputs: DVI-HDCP, VGA, S-video, 
component video, composite video, 
1/8" audio, USB, RS-232 

0 Outputs: VGA monitor loop- 

through, 1/8" audio, USB, RS-232 

• Cables included: VGA to DVI, 
composite video, S-video, VGA, USB, 
D-subl5 to component (YPbPr) 

• Weight; 7.5 lbs. 

• Dimensions (W x H x D): 13.4" x 5" 
X 10.3" 

• Limited Warranty: 2 years, parts and 
tabor, tamp: 90 days 
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MOBILE BEAT DJ SHOW 





With a new, top-notch location 
and a positive vibe about the ‘ 
future, entertainers at the 
2005 Mobile Beat DJ ShoA ’ 
and Conference in Las Vepis 
hit the jackpot * 


Mobile Beat continues to be THE main event of 
the year for mobile entertainers andOJs of all 
kinds. This year saw the^how move to a great 
new venue at tllb Starduh Hotel and Casino. 
Imagine a hotel full of DJs making new contacts, 
renewing old friendships, swapping shop talk ' 
after enlightening seminars, comparing great 
fleals on gear, yadda, yadda, yadda. You get the 
picture. If you were there, here's a quick recap; if 
you weren't, here's a taste of the excitement you 
missed... 


Party Central 

At the pre-show Welcome Party, karaoke has* 
becogie the tradition as the e«rty arrivals get 
right down to partying, iningling, and a little 
craziness on stage. This time, singing DJs got to. 
enjoy some extrfe performant^^erks, like a killer 
concert sound system. 

The DJ Allstars event is a lot more than just 
a party with great nfiusic, food and drink. It's an ‘ 
opportunity for DJs to gather new interactive 
ideas to take home with them and make their 
own. This year there was quite a smorgasbord of 
performance concepts to go alorvg with the tasty 
spread of party victuals. 

Postcards from The Beach; Wednesd^ 
night was American DJ’s Customer Appreciation 
Party, which packed out 1li4,Beach, one of* 
Vegas' premier clubs, with DJs ready to par-tay. 
No sand or sun—just awesome sound, lighting, 
food, drink, prizes,and massiveiun,*thank5 to 
the generous fjtlks at the AmeftanOJ Group of 
Companies. 


Awesome Information 

■m ■ 

Keynote speaker Doug Cox made a triumphant 
return to the show with his seminar, "Secrets of 
a 20th Century DreamcatcherTThis motivational 
session was just what DJs needed fb get 
a|ergized about success. On the tech end of 
mn^s, DJ Dr. Drax served up the scoop on 
cutting-edge DJ tools, including how to get 
started with video. In the business realm, Jorge 
Lopez shared insights that have helped the 
successful DJ companies flourish. Dave 
wrnmger hosted a panel where DJs got info on 
the best practices for working with other event 
professionals. Scott Paver, the Game Master, 
shared his latest ideas at his standing-room-only 
seminar. From gear to business to perfornling...a[t 
the best info is at the Mobile DJ Show. Period. 


DJ Wins Big in Vegas! 

After tons of individual prizes fvbnt out to 
manjtOJs in attendance, the luckiesWJ the 
show. Sue Albright of jB JAMS Entertainment in 
G^nesville, Georgia, took home th^'Sensatlbnal 
DJ Giveaway system. This incredible collection 
of gearwtf valued at over $14,000! After 
entertaining northeastern Georgia with high- 
quality disc jockey services for over eight years, jB 

JAMS Entertainment boasts a team of six full-time 

* 

disc jockey entertainers who provide diver^ 
services. * 


Groove Tools 

Business always rev^up to full throttle on the • 
second day of the show. The exhibit hall at the 
Stardust Pavilion was parcked with DJs seeking 
out the latest in audio and lighting gear, software 
music, party props; business services, and a 
whole lot more. Exhibitors interacted with DJs * 
on the tradeshow floor as well as in the hands* 
on workshops in dedicated presentation rooms. 
At the workshops, attendees got more in-depth 
product knowledge and also instruction on the 
freshest techniques to get the most out of their 
equipment. 


Don't miss out on all the excitement and 
opportunities atgriext year's Mobile Beat DJ 
Show & Confefence in fabulous Las Vegas. You 
can also check out the MB experience at the 
upcoming Summer Show in beautifulNiagara 
Falls. (See page 79 for info, or go straight to www, 
mobilebeat.com for details.) 
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Stars in Their Eyes... 

y V . ' ' 

Here’s what some of the Da and exhibitors had to say about the show: 


1 am still coming down from the experience of Vegas. This was my first (and not my 
last) show, and I learhed so much about howtto^|Ud my business, get gigs, and how 
to conduct myself at a show. I am counting the^ys till next year so I can U||< Wall the 
people I met this year and catch up. I got awesome deals on the sales floolrand |the 
exhibitors] were all real frierrdly and helpful. Nothing but good stuff. I'll see you at th^ 
next show. Viva Las Vegas! 

r 

Richard L Seymour, aka, Ricky Rhythms 
The Sound Star DJ 


Just a short note to ted you how much I learned from the DJ show in Vegas. You have 
no idea how much the presentations and the expo opened my eyes. I feel much more 
* confident in my abilities and in expanding my business. A lot of the questions! went 
with were generously answered by other attendees. I never knew there was a DJ/KJ 
fraternity until I was so warmly welcome^ I'm certain the friendships I made there will 
last a lifetime. Thank yoii Mobile Beat, for all the hard work in putting together the 
conference and thank you to all the DJs and KJs f met there. You will never know how 
much irdpact you had on me. .. . ^ 


Cheryl Quinlan 
Cheryl Q'Productions 






I would like to take this opportunity to say thank you for an incretiUble Mobile Beat 
convention in LafrVegas this year. This was my first Mobile Beat comention, and I 
learned an enormous amount of information that I will utilize to help my business 
continue to succeed. I enjoyed many of the speakers and the ideas they brought to the 
table.Thank you again for a great shdW. I am looking forward to next years show. 


Bobby Sorden 
MS Sensational Sounds 


ft was a great show. I was so busy I didn't even get to walk around this year. 


Rob Orachler 
TM f entury 




This was the most successful Mobile Beat Show I have ever attended! The new venue is 
fantastic. I was%ery impressed with this year's production over all! 

Nick Hahn 

Marketing Manager, Pioneer Electrcmics 

* • 

show was fantastic! You and your staff did an awesome job!The venue'^as perfect 
for this show. I wilt be back next yearfThanks for including DiscJockeys jom. 

Andy Starr 
'OiscJockeys.com - 

% 

i 

Thank you for the opportunity to speak^t the Mobile Beat show. It was a great show, 

beautifully done, and being around DJ's is ALWAYS a terrific, upbeat experience 

tpardon the pun!). Congratulations on a fabulous event! « 

1 

AirnConvery 

High Performance CommiHiication Skills 


The show was awesome. 






ai Marcos 
President, TricereSoft 


A 
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Stars of the Mobile Beat Show 

By Tony Barthel 


The high-caliber crew of DJs that comes to town every 
year Is what makes the Mobile Beat Vegas show the 
unparalleled event that professional mobile entertainers 
don't miss. Here are a few of the talented attendees our 
roving editor caught up with at the Stardust. 



Doc Dewberry, from Ventura, 
California, has been to the last six 
Mobile Beat Conferences and plans 
to be back again next year.*IVe 
been in this business for a lot of 
years and the thing that keeps me 
coming back is meeting DJs every 
year from all over the country. We 
exchange phone numbers and e- 
malt addresses every year and make 
it a point to meet for dinner at some 
point* Dewberry recently went from 
multi-op to single operator and now 
finds business everywhere from his 
back yard to out of state. 



Eddie Fite is a part-time Mobile DJ 
from Arkansas who was attending 
for the first time. "I'm curious how 
the mobile DJ industry is dealing 
with piracy. It's pretty neat to 
come out and see how things are 
done in the rest of the country.* 
Fite's hometown has about 50,000 
pjeople in it."Whether it's rural or 
urban, we all seem to deal with the 
same issues. After a few days at the 
conference, he had a realization 
of just how big the industry is. 

"I'm just a weekend warrior so this 
is pretty exciting. A lot of type-A 
personalities." 


'What I've seen down here makes 
me think I should get a job as a 
security guard—you guys are all 
good!* said Bill Winter who was 
traveling with Sandra Valks from 
Canada. This is their second time at 
the show. Winter indicated that he 
was impressed by all the computer 
playback solutions now available 
and Valks was excited by the 
interactive routines she saw at the 
Allstars. 



Doctor Disco brought his daughter 
Sara of SaraYokee entertainment 
as part of getting her in the family 
business. Doctor Disco said he 
was looking at all the technology 
available in today's market You see, 
the Doctor passes along the old 
gear to his daughter and gets to 
upgrade whenever he does. Sara 
got into the DJ business through 
her dad but was no stranger to 
entertainment, being a singer 
already. While the two have a 
family love of entertainment, they 
definitely like different aspects. 
Doctor Disco appreciates older folks 
and the music they enjoy, while Sara 
is more into the youth of today and 
likes casual house parties. "She had 
a really good start in the industry— 
it's not like she's just breaking in." 


Oh, and speaking of breaking, Sara 
recently blew out Dr. Disco's first 
pair of speakers. 



Gary Meyer is a single-op in Hawaii 
who we caught enjoying his second 
trip to the conference. So what 
brings him five hours across the 
ocean? "Ambient knowledge.* He 
also came to watch Peter Merry get 
roasted after having a chance to 
meet him in Hawaii. 



Brandon Chang and Marino 
Regalado are both from Ninja 
Entertainment, also in Hawaii. His 
business is predominantly weddings 
with a little corporate thrown into 
the mix. This is Regalado's third 
year but Chang's first. While Chang 
appreciates the information in the 
seminars, he also is very pleased 
with the extensive networking 
that goes on at the conference. "It's 
interesting to see what different 
DJs do in different parts of the 
country* Regalado's advice? 'It's 
worth the money—there are a lot of 
great Ideas that would have never 
occurred to us." 



It was hard not to speak with 
Sammy and Cathy Fanelli, from just 
outside of Washington, DC with 
their Apple logo shirts and iPod 
shuffle devices around their necks. 


This was their first time but they 
said it absolutely wouldn’t be their 
last. "There are things here we never 
would have dreamed of,*The duo 
stays very busy, with Cathy working 
clubs during the week and then the 
pair getting together to do high- 
energy events of all sorts on the 
weekends.*We do everything on 
our Mac computers." IWho'd have 
thought?!) This is our first show and 
we're really impressed. Cathy offered 
some great advice, *1 would advise 
(anyone attending) to be open 
minded—we have a way of doing 
things but there are many people 
who have a different take on things. 
The best thing to do is to network 
and listen.' 



Robert Arthur is a veteran. He's 
been to every Mobile Beat DJ Show 
but one. His company. Invisible 
Touch, is a large multi-op in Orange 
County, California."! come for the 
networking and the friendships that 
you develop. You learn something 
each time.This Is the best one 
ever—the seminars seem to be of 
higher quality. 



Evan Grissom ts relatively new in the 
business and was very happy to be 
a part of this year's Conference. One 
of the highlights of the conference 
for him was Ann Convery and 
her "Speak Your Business In 30 
Seconds or Less*seminar. He also 
appreciated networking with the 
more experienced DJs as well as 
getting start-up tips from those with 
similar experience. "I'll definitely 
be back next year." He brought his 
wife Nadia along and when asked 
if she was part of the business, she 
responded, “I just spend the money!* 
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Rock All Night 

Fold Por;table Screens 
fr^mnt^creen Works 


^Jecnorrscreens for dances, 
eptions, parties, road shows 
concerts & special events 
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SWIFT ELITE . VIDEO HOSTER 

.. MOVING INTO THE VIDEO ERA... 


M AND MUSIC SEEMLESSLY... 



S>cii!N> Tfansfboo# 



Ntixi Singer 


vvww.tricerasoft.com 

1 {905) 846-8460 (Daily EST) 
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Master Pitch and Tempo, Slideshow Feature^ Quick Sound FXs. 
Off-Air Preview, 8 Cue Points per Deck, Crossfade Transitions, 
Preview Monitors, Dual Playlist, Song Collection Database, 
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Be ready for your Video Dance, Karaoke Party, or Music Mix, 
Sound dips are a press away, cue songs ahead or live, organize, 
manage, and easily find your song. Make the show a broeze to 
control and Awe your audierrce with spectacular visuals. 
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The first in a series on 
entertainment alternatives that 
can help you grow your mobile 
entertainment business. 

By Paul Harter 

At many of the DJ conferences I've attended, the 
most popular seminars have typically been the 
ones that focus on ways to win an audience over 
(i.e., "icebreakers"), as well as those that discuss 
inexpensive ways for you to increase your profits. 
Here's an idea that can help you accomplish both, 
while adding something new to your professional 
"bag of tricks*—literally. 

It's MagicI 

Personally, I've been performing magic, and 
including it in my DJ shows for about eight years. 
I'm not coming at you as a David Copperfield or 
master of magic but as some who really enjoys 
adding something extra special to my shows. 

If you've been to one of the Mobile Beat DJ 
Shows, chances are we've met, or you've had an 
opportunity to see me demonstrate some of my 
most popular illusions. Many of the entertainers 
I've met have asked me to show them how to do 
these same illusions. It's actually taken me years 
to decide whether or not I really wanted to share 
what I've worked on for years to perfect. I finally 
realized that I could offer something that would 
help mobile entertainers everywhere raise the 
levels of excitement during their gigs, as well 
as expand their profit margins. I felt I had an 
obligation to pass along a sampling of Illusions 
that are easy to learn and fun to perform. 


1 



At the Mobile Beat Summer Show in 
Niagara Falls (June 27-29} I'll be introducing the 
"OJ's Magic Kit'which will include everything you 
need to do some of the more popular illusions 
I've demonstrated at past shows. To those of you 
who might shy away form magic, thinking it's 
too complicated, let me just say: if I can do these 
illusions, I have all confidence in the world that 
you can do them too. Many of them you'll be able 
to perform immediately. Others will require a 
little practice. 

New Biz Magically Appears 
Once you've mastered performing these illusions 
in a smooth and confident manner, you'll be 
able to introduce yourself to any crowd in a most 
unique and memorable way, a way that can bring 
you return business with out even trying. With 
the buzz your illusions create in your audiences, 
you'll find clients saying to you, "Hey, show my 
buddy here the thing you just did for me.'Then, 
as you do this—presto!—you give out your card. 

One thing to always remember, however, is 
that the art of magic must always be respected. 
Anything you learn about an illusion will now 
become yours. Keep it close. It will be one of 
your proudest moments when you do an illusion 
for someone and see that sparkle in the eyes or 
see a smile that goes from ear to ear, and hear 
them ask, "How did you do that?"With a wink 
and a smile, just say, "I can't tell youl*—not only 
because you have respect for art of magic (in 
not telling) but also because this raises you to 
another level as a performer. You worked hard for 
that and you don’t want to give It away. 

I hope you are going to be as excited to 
get into magic as I am to be bringing it to you. 
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Just think of It. No more wondering 'What can I 
do differently than my competition," or'What's 
going to make these people remember me,’or 
"What will make these people want interact with 
me right away?"This is your step up, your ticket 
to extra cash, your way to get overtime pay. 

Take this opportunity to raise your own bar. Set 
yourself on the path to become an unstoppable 
force as a mobile entertainer. 

In future articles. I'll talk about some of the 
other things that can take you Into to a whole 
new dimension as a professional performer. I 
am looking forward to seeing many of you in 
Niagara Falls. I also hope to help you find answers 
to questions you may have about how to set 
yourself apart from your competition—not only 
with magic but also with other entertainment 
alternatives that can help you can grow your 
business. ■ 
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Distinctive DJ's first-rate reputation spreads by 

word of mouth By Anthony Barthel 

Have you ever watched someone doing something totaliy off the wall 
and wondered just where the idea came from? Bungee jumping is a great 
example: who would think of using an oversized rubber band to facilitate 
jumping off a cliff? Sure it's plenty of fun, but still... 

You might have been tempted to say the same thing whiie watching Rich 
Nicholes doing his costumed routine as part of the DJ All Stars event during 
the last Mobile Beat DJ Show in Las Vegas. For those who missed it, he came 
out in a county jail jumpsuit pushing a broom across the stage. Pretending 
to be an actual maintenance worker, after reacting to the presence of the 
audience he timidly tapped the mic, and the act went from there. During 
the performance, Nicholes changed into an Aretha Franklin outfit where he 
led a dance to the song "Think,* He ended his segment dressed in a gigantic 
cartoon-like head and equally silly big shoes while leading a follow-along 
dance to "Hold Your Head.* We just had to corner this entertainer and see 
just what made him tick. 

Success Story: Rich in His Own Niche 

At present Nicholes is a solo entertainer based in the Salt Lake City, Utah 
area. He works primary with the corporate market, but he also considers 
himself one of the premier bar and bat mitzvah DJs in Utah.'Wait a minute," 
you're saying,‘mitzvahs in Utah?" Nicholes is the first to admit that the 
market is small—it seems to hold no interest to virtually all the other DJs in 
his area. He wasn't seeking it out either, but a prospective client saw him at 
a corporate show and insisted that he perform at her son's bar mitzvah. 

Despite his protests that he knew nothing about mitzvah ceremonies, 
she insisted. Nicholes decided to jump in with both feet and do a lot of 
research. After getting suggestions from other DJs and utilizing materials 
from Bobby Morganstein Productions, he pulled off the bar mitzvah with 
flair. Based on this success, other parents lined up to request his services. 

That's essentially how his corporate marketing strategy is working 
too; do the best job possible; be the entertainment and the clients will be 
happy—and the referrals will come. Whether the audience is large or small, 
he prefers to be highly interactive. 


Although he's currently a single operator (with inspiration and 
guidance from his wife), this was not always the case. Until New Years Eve, 
2004, Nicholes ran as many as five systems on the weekends. He got tired of 
managing the personnel issues, however. 

'The best I could do was keep (employees] three to five years,'he 
reported. One left for the armed services and others went off to school. 
Another former employee left under the guise of wanting more time for his 
family and ultimately started another DJ company in the area. 

That was an uncomfortable situation, but not as bad as it might 
sound. As indicated earlier, when it comes to the C-word, this entertainer 
has a different perspective; “I don't have competition. I have clients who 
want what I specifically can do. I don't do the same thing in my market that 
anyone else can do.* 

Amazing Stories; Above and Beyond 

But back to the original question—where does a crazy routine like the 
one Nicholes performed in Vegas come from? In this case, he needed 
something for a corporate client.The challenge was interesting: to 
keep several thousand people occupied while they were waiting for 
buses to take them from one venue to another. The presentation had to 
communicate that one section of the conference was over, but another was 
beginning. That's where the county jail employee sweeping the stage came 
from. The "diner lady’ interpretation of Aretha Franklin simply grew out of 
Nicholes' love of Lady Soul. *1 needed to capture [the audience's] attention 
right away and go above and beyond.* 

His ability to successfully go "above and beyond'is definitely 
something that this entertainer's clients recognize.They have even gone so 
far as to fly him in for gigs in a number of places in the US. (Currently he's 
looking forward to cross-country flight to New York for an Independence 
Day performance.) Like the rest of us. Nicholes enjoys leaving a customer 
very satisfied. One, in particular, demonstrated his satisfaction in a 
remarkable way. 

While Nicholes' pricing starts at $7S0 for a corporate event, many 
cost significantly more, thanks to add-ons and upgrades.This noteworthy 
event carried a price tag of $10,000. As per the contract, the client had 
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The client had already paid a 50% 
deposit, but when the DJ opened the 
envelope at the performance, the 
check was for the full amount. 

Nicholes brought this to the client's 
attention, saying, "You've already 
paid me 50%." 

"I know," said the client. 


already paid a 50% deposit, but when the DJ opened the 
envelope at the performance, the check was for the full 
amount. 

Nicholes brought this to the client's attention, 
saying. "You've already paid me 50%." 

“I know," said the client. 

"But this check is for the full amount—SIO.OOO." 

"I know," the client repeated. 

Nicholes didn't know what to say, but his client 
clarilied the situation."! made $585 million dollars 
last year and one of the things my own clients say to 
me is'You gotta get that entertainer back from last 
year's party." Apparently a $5,000 gratuity wasn't such 
a hardship for this client—especially considering his 
clients'special request. 



New Direction; A DJ Show Story 

Entertainment hasn't always been Rich Nicholes'first line 
of work, either. Like many DJs, he started part time. He 
was a partner in a hardwood flooring company during 
the boom years of the construction business. He was 
doing well in that field, but happened to come to the 
first Mobile Beat DJ Conference in Las Vegas in 1997. 

"The fog machines kept setting off the fire alarms," 
he reminisces, "and DJs are so used to that, they wouldn't 
get out of their chairs. Finally, it took a conga line to get 


them out of the hotel." 

A life-changing event happened for Nicholes during Andy Ebon's 
seminar. Ebon was a DJ who had jumped into another profession 
only to find he missed the variety and excitement of entertaining. 

Ebon asked attendees to reflect on what they were doing and to ask 
themselves if they were happy in their present careers. What did they 
want to be doing in five or ten years? ("This is not dissimilar to what 
George Lopez said in a seminar just this morning* said Nicholes, onsite 
at the 2005 Vegas show.) 

After that first seminar with Andy Ebon, Nicholes walked out, 
turned to his wife, Lynn, and said, 'I'm quitting the hardwood flooring 
business." Her reaction was,"We'll talk about it." 

Still, Rich came home and sold his half of the flooring business 
to his partner and started on a new journey. At first he spent all the 
company's profits on new gear. Finally, he settled into making money 
with the businesss, at which point he grew to become a multi-op. 

Now that he's back to handling everything himself, he has been 
able to downsize his gear arsenal again, (While he presently utilizes 
a computer-based playback solution along with a PA based on EV 
Eliminator speakers, he was in the midst of a hunting trip to upgrade 
his gear—particularly the computer—^when we caught up with him at 
the 2005 Vegas show.) 


The Saga Continues... 

One of Nicholes'favorite moments In his career also took place on the 
Las Vegas Strip. A client brought him in to work at the Harley Davidson 
Caf4, and as he looked out the window, he could see the Strip from 
where he was performing. 

Replaying the motivational show seminar that was so important 
to Nicholes' career, we asked him what his plans are over the next 
10 years, in the short term, he'll be working on a new marketing 
campaign that is more in line with what his clients are asking of him. 
Beyond that, after getting home from his latest DJ show, he plans to 
put pen to paper and work on some other long-term goals. We're sure 
the story will be a good read! ■ 


LUGGING! 
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...those heavy jewel boxes! And say goodbye to 
scratched disks, broken hinges, and cracked 
cases. Introducing The Jewelsleeve the first 
truly archival CD storage sleeve designed just 
for DJ's. 

The Jewelsleeve is a revolutionary new CD 
sleeve that replaces all of your fragile, bulky 
jewel boxes with a thin, lightweight, scratch- 
proof poly sleeve that cannot break or tear, 
takes up 75% less weight and room than a 
jewel box, and protects and stores EVERY PART 
of the CD-INCLUDING THE BOOKLET AND 
TRAY CARD-without folding or cutting. 




AVASlABy. 


CALL OR EMAIL FOR A FREE SAMPLE! 

Jewelsleeve.com 
3949 Los Feiiz Blvd. 

Suite t02 
Los Angeles, CA 
Tel: 800/863-3312 
Fax: (323)663-4091 
www.jewelsleeve.com 
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Going through your own wedding planning process 
yields a new perspective By Jim Weisz 

G etting married last fall gave me an interesting 

look at the wedding industry from the other 
side of the fence. Throughout the planning 
process, I did my best to take everything in as 
just another groom and not a DJ. 


In the Other Chair 

Our first step was choosing a venue. 
We were engaged in January of 
2004 and had set a date of August 
28,2004, We made a list of the 
venues we were interested in and 
began contacting them. Several 
were already reserved, so our 
choices were somewhat limited. 

Once we picked our venue 
and our date was secure, we moved 
on to the disc jockey. I asked a OJ 
friend (at whose wedding I had 
performed) to take care of our 
wedding. That was probably the 
easiest part of the planning process. 
I was confident he would do a good 
job, so that was something we knew 
we didn't have to worry about. 


Having DJed in the 
Chicagoland area for almost five 
years, I had worked with quite 
a few photographers. There 
were some that stood out in my 
mind—for both good and bad 
reasons. One particular company 1 
had encountered a few times had 
photographers who were great to 
work with and very professional. 
After discussing it with my fianc4 
we decided we would book them. 

The consultation was at one 
of their offices. We met with the 
office manager for that location, 
who gave us an overview of their 
services. He didn't know I was a 
DJ and he didn't know we were 
already sold before we walked in 


the door. What made it nice was he 
didn't try to hard sell us. He simply 
gave us the information about their 
company and their services in a 
very straightforward, professional 
manner. 

After he had answered our 
questions, he left the room so we 
could talk for a few minutes In case 
we wanted to book right then.This 
wasn't a pressure tactic; he had 
asked us if we wanted some time 
to talk or if we wanted to go home 
and let them know our decision 
later. We talked for a few minutes 
but we since we already knew we 
were hiring them, we just had to 
pick a package. 

Web of Planning 

My wife handled most of the 
remaining plans, since I was living 
in Dallas at the time and she was 
still living in Chicago. 1 do kr\ow she 
did more than 90% of our wedding 
planning on the Internet. She also 
spent quite a bit of time perusing 
TheKnot.com forums, reading 
vendor reviews and getting ideas. 


She took all of them with a grain of 
salt, knowing that people's posts 
were simply their opinions, I know 
that she really liked the website 
and found a lot of useful and 
resourceful information there. 

One thing that was really 
frustrating to her during the 
planning process was the way her 
name and information were shared 
among vendors. During the first 
month or two, all she bought was a 
dress. She filled out an information 
card at the bridal shop, but wasn't 
informed that her information 
would be passed along to other 
vendors. She was surprised when 
she started getting e-mails and 
phone calls from people asking her 
if she needed various things for 
the wedding. In the beginning she 
didn't mind, but as the e-mails and 
calls persisted she became more 
annoyed. 

Six months of planning flew 
by and before we knew it the 
wedding was just a few weeks 
away. 1 was in charge of musk and 
to be honest, I had lost track of 
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time. With just a few weeks to go I 
Still hadn’t submitted my music to 
our DJ via his OJ Intelligence online 
system. It really made me realize 
how someone can forget about the 
"little"details like choosing music. 
Fortunately I was able to go to his 
website and finish the request list I 
had started months before. 

Dancing Instead of DJing 

Everything went as planned on the 
day of the wedding. The ceremony 
flew by and before we knew it 
we were at the reception. I found 
myself falling into OJ mode, getting 
everyone together for introductions. 
I did my best to let our DJ handle 
everything but it was hard to let 
go! Once the introductions were 
done, we went through the normal 
formalities; toasts, dinner, cake 
cutting, dessert, and then dancing. 
Once the traditional dances were 
finished, we really got things going 
with some upbeat music that 
everyone enjoyed. 

My wife and I had told our 
photographer that we wanted to 
enjoy the reception and dance with 
our family and friends, so we made 
sure all of our group pictures were 
taken earlier. As a result, I don't 
think either of us left the dance 
floor for longer than one song. My 
observation has been that when 


the bride and groom dance a lot, 
the dance floor seems to always 
stay packed,This held true for our 
reception; we had a packed dance 
floor from the first song all the way 
until the last. 

Lessons Learned 

I came away from the experience 
with a very new outlook on what 
it means to provide wedding DJ 
services. Some of the things I 
learned that I think would apply to 
most DJs and wedding vendors; 

• Brides and grooms are seeking out 
the best possible vendors they can 
afford. Each couple decides what 
things matter most to them and 
where they'll spend the most money. 
While some of those budgets are 
flexible, if the money isn't there it 
just isn't there. 

• If you're a multi-op, have the person 
who will be their DJ contact them 
as soon after they book as soon as 
possible. We had many questions 
for our photographer but didn't get 
a call from him until a week before 
the wedding. My wife was getting 
worried that we wouldn't hear from 
him in enough time to inform him 
about how we wanted our wedding 
pictures to look. 


• Check In with your couples every 
few months. They have their normal 


planning the wedding. They get 
busy and procrastinate or forget 
about stuff, like I did with the music. 
Set up reminders in your calendar 
program to contact them just to see 
if there are any questions you can 
answer. Also, make sure to give them 
a reminder call or e-mail regarding 
when you need their music selections 
and planners. 

* When doing the planning, my 
wife wanted to pull her hair out at 
times. She was able to talk to me 
about different things since I'm a 
wedding vendor myselt and have 
been through my share of weddings. 
Brides get stressed and can really use 
a friend with wedding experience to 


help with any questions they don't 
know who to ask. Encourage your 
brides to e-mail or call any time they 


have a question about anything. 
Overall, I was pretty proud of myselt. 
I was worried I might turn into a 
groomzilla, but all in all, I think I was 
able to maintain my role as groom, 
and the day turned out perfectly 
I was fortunate enough to have a 
total of five DJs {Including myself) at 
the reception—so no matter what 
happened, we defiriitely had the 
music covered! • 

Born and rahed in the Chicago iuburbi. 
Jin) WeiS2 formed DiiCOvety DJi in 
2000, less than a yeat after graduating 
from high school. He is noiv a Regional 
Manager for TM Century in Dallas.. but 
still a huge Cubs fan. Contact him at 
jive/szp (mcen f ur y.co m. 


lives to contend with along with 

I did my best to take 
everything in as just 
another groom... 
and not a DJ. 
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entertainment profession over the past two 
decades can certainly be argued to be one 
contributing factor. A negative perception can 
be traced to a number of different origin points, 
These can include; inappropriate performance 
characteristics, telephone mannerisms, personal 
hygiene and grooming, vulgarity, negative 
media portrayals, combative face-to-face 
confrontations, negativity in advertising, etc. A 
less-than-favorable public perception of DJs can 
also be attributed to socially driven issues, such 
as; political correctness, reduced moral standards, 
music with explicit lyrical content, and even 
freedom of speech issues. 


ii 


Taking a long, hard look 

in the mirror 


he 


By Larry Williams 

From time to time it is common 

for a business or an industry to take a few steps 
back to re-evaluate itself. In our new series, 
"Changing Public Perception," we will take a 
closer look at where we started as an industry 
and how we have progressed through the 
years. Additionally we will address where public 
perception may have changed regarding our 
profession and most importantly how we can 
collectively re-define our image in an effort to 
establish a more positive public opinion. 

DJing has evolved tremendously over 
the past five decades. How we are perceived 
nowadays seems to be a matter of who you ask. 
Within our profession we arc confident of our 
abilities, experience and dedication. After all. we 
are a strong, viable community of professionals 
with a tireless dedication to what we do. We 
have made some tremendous accomplishments 
and have taken mobile entertainment to some 
incredible levels within the entertainment 
industry. However, this overwhelmingly favorable 
perspective enjoyed throughout our profession 
is not necessarily universally perceived at the 
consumer level. 


Lumped...Together 

One of the mixed blessingsof our vocation 
is that we are all grouped together as "one" 

DJ community. Much like actors, our styles 
and special offering of services can be vastly 
different. The cultural phenomenon of club- 
style DJs who represent our industry in a 
very high-profile capacity combined with the 
individual entrepreneurs 
of the consumer-oriented 
mobile DJ profession 
contribute to this multi¬ 
diversity that is currently one 
of the most respected and 
misunderstood groups within 
the entertainment industry. 

It is probably safe to 
assume that the professional DJ community, at 
large, agrees that there is a strong negativity 
amongst the general public as it pertains to our 
profession. So when did this perception change? 
Who is to blame? The only universally accepted 
observation is that many types of DJs from 
many cultures and style variations have likely 
all contributed, in part, to this negative public 
perception. 

The rapid growth of the mobile 


What to Do? 

The real question is; "How can we repair a 
negative opinion?" In coming issues, we will 
take an in-depth look at how we can uplift our 
standards and affect change. Though not a 
simple undertaking, we hope our upcoming 
articles will offer suggestions and alternatives 
that you can use to not only uplift your standards 
but also "reach out'to members of the business 
community, consumers and other DJs, to 
have a more positive influence on how we are 
perceived.The latter may become perhaps the 
most important element of all. As dedicated 
individuals we must reach out to those who work 
within the entertainment industry to influence, 
educate and uplift. 

Regardless of its origin, a negative 
perception can best be overcome by consciously 
altering our actions, our demeanor, our etiquette 
_ ,1 r ■ I • • presentation 

RegardLess of its ongin, 
a negative perception 
can best be overcome by 
consciously altering our 
actions.,. 


of our services. In 
upcoming articles, 
we will take our very 
public display of DJ 
services and place 
them "under the 
microscope." Once 


we break down 
the elements of how we are perceived, we 
can then begin to raise the bar and positively 
affect change, which, in turn, will elevate our 
perception in the forum of public opinion. ■ 

Larry Williams has owned The Reno Tahoe DJ 
Company since 1990. He Is a member of the 
American Disc Jockey Association and has served 
for four years as the President of the Nevada Disc 
Jockey Association. 
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Editor's Note: In the May 2005 
issue of Mobile Beat we printed a 
letter responding to the yearly Top 
200 song list from the previous 
issue (March). After asking readers 
to respond to the letter, we received 
a deluge of replies, some of which 
are included in the Feedback 
section on page 6. “Reality Check* 
columnist Mark Johnson is always 
up to the challenge of sorting 
out this kind of debate, so we 
unleashed him on the topic, and 
the result appears below. But first, 
here's the note that got this ball 
sliding, er, rolling: 


Mobile Beaf/ 

I would pay a dollar to see "The Electric Slide" 
correctly labeled in the Top 200. 95% of DJs 
play "The Electric Slide" by Grandmaster 
Slice and DJ Izzy Chill, and NOT "The Electric 
Boogie" by Marcia Griffiths. They are two 
different songs. Please label it correctly for 
ONCE this year! 


Love ya! Long time subscriber... 
Matt Kelly, Princeton, Indiana 


(P.S. - ThaKs my only complaint...other than 
that I wish it were a monthly magazine!) 


Debating the finer points of a definitive dance track 

By Mark Johnson 
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sland Records 
# M S “ 1 2 6 - A , 
*Electric Boogie,’ 
by Marcia Griffiths 
(MG). Released in 
1983 and then in a 
more recognizable 
remix in 1989, this 
song has been a 
Mobile DJ staple for over a decade. In 
fact, at onetime it was a government 
regulation that each and every party 
had to have It played at least once. 

Creative Funk Records # 1761, 
'Shall We Dance (The Electric Slide)’ 
by Grandmaster Slice & Izzy Chill 
(GSiC). Released in 1989, this song 
has been a Mobile DJ staple for over 
a decade. It too was required playing 
for each and every party. 

Who is the Contender and who 
is the Pretender? It depends on who 
you ask and where they're from. In 
the last issue of Mobile Beat, Matt 
Kelly threw down the gauntlet to 
settle the score once and for all. Well 
the readership has responded; 83% 
voted for ’Electric Boogie* by Ms. 
Griffiths. 

Matt's assertion that ’95% 
of DJs play the GSIC version* may 
be accurate only for the audience 
he deals with. Being in Indiana, he 
may only be aware of those who 
request the song in his geographical 
area. The DJs who voted for the MG 
version in response to Matt's letter 
tended to be from up and down the 
East Coast, although one DJ from 
Iowa also voted for MG. There were 
no respondents from the South or 
West Coast, which may mean it's a 
\ non-issue there. 

what's in a Name? 

As a BJ in the greater New York area, 
I have Oply played the MG version, 
as that w» the only version I had 
ever heard of. Not one of my guests 
ever asked for it by its official name 

’ * jT 

of/oectric Boogie' nor included the 
|2^ist's name. In fact, I bet no one 
f outside of the DJ community would 
even know the artist's name. 


You won't win any popularity 
contests with your guests if you 
insist that they request the song 
property. If someone asks for “The 
Electric Slide* and the MG version is 
the popular one in your area, you'll 
get quite a few glares If you play the 
GSIC version. And, 1 repeat, no one 
is going to ask for ’Electric Boogie.’ 
Period. 

There are two simple reasons 
for The popular reference to "The 
Electric Slide’ rather than 'Electric 
Boogie.’First, that's the hook. A hook 
is the catchy partof a song that really 
sticks inyourhead.Yes,as Marcia says 
in the song, she is going to teach us 
The Electric Slide dance. Which leads 
the second reason; most DJs and 
in turn their audiences think of the 
song mainly 
In reference 
to the dance 
itself, so it's 
easier to call it 
by that name. 

Account! ng 
for Taste 
Curious about 
the GSIC 
version that I never heard of nor 
heard, I sought it out to give it a spin 
at home. I would have to say that it 
didn't impress me that much. It sort 
of sounded like a dated DJ Jazzy Jeff- 
era talking rap song; and the'Groove 
Line* sampling is a poor attempt to 
be unique through sampling. 

Personally, I have never even 
been asked to play the GSIC version 
at a dance or party. I keep pretty 
good notes on the songs that I didn't 
have at gigs (to purchase for the 
next event) and after a reasonably 
thorough review, Mr. Slice is nowhere 
to be found. 

Checking in with Google, it 
returned 3,720 hits for Mr. Slice and 
41,400 hits for Ms. Griffiths. Auction 
site eBay returned a similar ratio of 
three auctions for Mr. Slice and 32 
for Ms, Griffiths. Upon further review 
it can be noted that Ms Griffiths has 


had quite a long and successful 
career as a reggae singer, appearing 
on many collectable records on 
many specialized record labels from 
Jamaica. At the time of this writing, 
one of her early 45s was currently at 
$100, She was one member of Bob 
Marley's trio of backup singers and 
is very popular in Jamaica as well as 
the UK. She's actually been called 
'The Queen of Reggae." 

Every One Has a ("Slide") Story 
My experiences with Ms. Griffiths' 
version are based on my location In 
the Northeast, yet I'm sure similar 
experiences are remembered for 
other DJs around the country 

who favor Mr. Slice's version. Here 
are some further thoughts and 

anecdotes 
regarding the 
song. 

It Is an 
incredibly 
Mobile DJ- 
friendly song, 
the likes 

of which 

doesn't come 
around very 
often. When the lifespan of a song 
is typically measured in weeks or 
months, to get over a decade of 
use from one single song is pretty 
amazing. As the Mobile Beat Top 
200 consistently shows, it is an 
elite group, including 'YMCA,' 
"Celebration* and only a few others 
that can boast this kind of staying 
power. 

Sure, ’Macarena’ was a huge 
smash, and *Cha Cha Slide" by DJ 
Casper (or Mr, C. the Slide Man, 
or...there's another topic for you to 
debate) has been a nice addition to 
the list of potential long-term Mobile 
DJ standards. But Ms, Griffiths' song 
still has strong legs today. 

Many of the facilities I play in 
are banquet halls with their own 
waitresses, I can't get out of my 
head the memories of some of the 
staff participating when I play the 


MG version.This Indicates to me that 
even the DJs who have preceded me 
at that facility have also played her 
version. 

Years ago, one DJ that I know 
ran a school event promotion by 
sponsoring an Electric Slide dance 
contest, whereby he would videotape 
the dancing and award the winning 
school with a free event. If I recall 
correctly, he got a good response 
and generated some decent business 
that lasted for years. 

Most interestingly, each of the 
jukeboxes that I rent has a counter 
that Indicates how many times each 
song has been played. It never falls 
to show me that the MG version 
has been played five to eight times 
during a four- to six-hour party. As 
pro DJs, we may get a handful of 
requests for either version but only 
play It once when the time is right. 
Yet my jukeboxes don't care about 
overplaying a song. I'd say this is 
pretty good ’anecdotal evidence* of 
the song's popularity. 

Letting It Slide 

In conclusion, I would have to say 
that each DJ knows which version 
would work for their audiences. I'm 
tempted to play the GSIC version at 
a future event and see the response. 
I won't ‘lead the witness* and play 
it instead of the Marcia Griffiths 
version, rather, I'll try to mix it in if the 
requests lead towards early 1990's 
dance music. 

The Beatles may have the best 
solution: ’Let It Be,* We DJs may get 
too hung up on different versions. 
I can't imagine any client of mine 
who sees the Top 200 list debating 
the specifics of this song. I'd wager 
on which song they'd have in mind, 
and probably come out the winner 
every time, ■ 


Electric Linkc 

For rnorv on (he arid the ungv dwck out 

(olt^ving 

littpy/tttekeber^com^jrij^^ id-753; 

lTttp:/^wwilbcxQ.iiUiiUttc4>^]|le^gr#ldirtnt^ 

h(tpc//wwwjonc4iftworiclei^^ 


If someone asks for '7he Electric 
Slide" and the Marcia Griffiths 
version is the popular one in your 
area, you'll get quite a few glares 
if you ploy the Grandmaster 
Slice version. And, I repeat, no 
one is going to ask tor "Electric 
Boogie." Period. 
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Cruisin’... 

West Coast Style 

Pacific cruise refreshes 
entertainers of all stripes 

W ith very little advertising and only 

a short time in which to get things 
going, the first West Coast Mobile 
Entertainers Cruise was successfully 
launched last November 20CW. It was the very first 
'seminar at sea'available on the West Coast for 
mobile entertainers. 

The WCME Cruise was held aboard the 
Carnival Pride, which 
travels from Long 
Beach, California 
to Mexico, with 
stops in Puerto 
Vallarta, Mazatl^n 
and beautiful Cabo 
San Lucas, It was a 
seven-day cruise 
with seminars 
scheduled during 
three days at sea so 
that they wouldn't 
conflict with the fun 
onshore. 

Setting Sail: How It All Started 

The organizers of the West Coast cruise, Debbie 
and Alan McKenzie, had gone on DJ Cruise 20<M 
in the Caribbean and had a fantastic ttme.They 
met DJs from all over the country, learned how 
to increase profits and get more out of their 
business, and had a lot of fun. 

During the cruise, they asked its originator, 
Paul Beardmore, about the possibility of having a 
similar cruise for those living on the West Coast. 

He answered that It wasn't In his plans, due to 
time constraints and other factors. The McKenzies 
saw an opportunity. Not wanting to step on 
anyone's toes, they approached Beardmore about 
the possibility of her starting one on the West 
Coast. After all, they didn't want to compete with 
the wonderful East Coast cruise and certainly 
didn't want to be seen as pirating the idea. With 
Beardmore's blessing, they began developing the 
West Coast Mobile Entertainers Cruise 

New Horizons 

Rather than simply recreating the Caribbean 
cruise in the Pacific, the McKenzies had a slightly 
different focus in mind. Because Alan had recently 
completed training as a stage hypnotist (through 
Geoff Ronning's seminar) and because they were 
connected with a wide network that included 
many different kinds of entertainer (magicians, 
impressionists, comedians, singers, etc.), they 
decided that their cruise would not just be 
geared towards only DJs, but open to all mobile 
entertainers. Seeing the similarities between all 
kinds of mobile entertainment businesses, they 
felt it would be even more fun than a barrel of DJs! 

Although time was short they decided to 
have the cruise in the fail (November 2004) rather 
than the spring, to avoid a conflict with the Las 
Vegas Mobile Beat Show held each February. 

Alan has always been an advocate of putting 
aside time for vacations and seminars. “People 


just don't realize the benefit of the three R's: 
rest, relaxation and recharging!* notes Alan. The 
McKenzies typically take two or three vacations 
per year to make sure they don't get burned 
out on business. By combining relaxation with 
education, they've been able to have a whole lot 
of fun while also learning a great deal. 

Sailing Into 2005 

The 2005 West Coast cruise will once again be 
taking the Carnival Pride to the warm Mexican 
Riviera for seven days of seminars and fun. 

The ship will leave Long Beach at 4:00 PM on 
Sunday, November 13,2005 and return Sunday, 
November 20. The seven-day cruise format— 
three days in port and three days at sea, with 

seminars—makes 
the most of the 
time during the 
cruise. Plus, by 
sailing Sunday 
through Sunday 
performers only 
need to take a 
single Saturday off. 
The cruise's date 
in the typically 
slower month of 
November is also 
designed to fit entertainers' schedules to a T. 

First stop: Puerto Vallarta. This is where 
the Mexican Riviera gets its name, with villas 
and fine hotels overlooking beautiful beaches. 
The city has something for everyone and is 
completely different from any other destination 
in Mexico. Cruisers will stay until 10 PM to enjoy 
the nightlife. 

Mazatl^n is next—an exquisite seaside 
resort by any standards. Its relaxing soft-sand 
beaches are caressed by trade winds that are 
even softer. Jewelry and crafts are available in 
the shops of the'Golden Zone," where you can 
also celebrate your purchases at one of the area's 
lively cantinas. 

Last, but definitely not least: Cabo San 
Lucas. This once-sleepy fishing town on the 
southern tip of Baja California is now one 
of the most popular resort destinations in 
Mexico. Rolling sand dunes and hidden coves 
dot a countryside ringed by some of the most 
photogenic rock formations in the world. Its 
crystal clear waters offer some of the finest 
diving, snorkeling, and sailing in all of Mexico. 

Worth the Time 

The McKenzies have announced the keynote 
speaker for the West Coast cruise: DJ business 
expert and advocate, Mark Ferrell. Sharing the 
Worth Movement’s practical and inspirational 
message aimed at helping DJs increase their . 
incomes, Mark and his wife Rebecca will make the 
cruise well "Worth* the time. Further information 
about cruise speakers and seminars is available 
online. 

The West Coast Mobile Entertainers Cruise 
promises gourmet food, first-rate entertainment, 
exhilarating nightlife, exciting tropical ports, and 
many opportunities to relax, recharge and make 
new friends, while also learning better business 
and performance secrets from the best minds in 
the entertainment industry. 

Call 377-815-9150 or check out www.DJCruise.com for 
more information or to book your cabin. 



"People just don't realize 
the benefit of the three 
R's: rest, relaxation and 
recharging!" 

-Alan McKenzie 


NEWSFLASH: 

West Coast Mobile 
Entertainers Cruise Merges 
with ProDJ.Corn's DJ Cruise 

Many attendees at the Mobile 
Beat DJ Show in February 
visited the WCME Cruise booth 
and talked to Debbie and Alan 
McKenzie about this year's 
cruise. During the conference, 
Debbie was approached by Paul 
Beardmore (originator of the 
first DJ Cruise) and Ryan Burger 
of Pro DJ.Com, who had recently 
joined forces to expand the DJ 
Cruise on the East Coast. 

They discussed the 
similarities and differences 
between the two cruises. They 
all agreed that it wasn't about 
competition or about making 
money, but rather about 
expan(iing the opportunities 
for entertainers to learn—while 
having a Little bit of fun at the 
same time. They realized that 
the goals and visions of both 
cruises were nearly the same. 

The only real difference was that 
the WCME Cruise was geared 
towards all types of entertainers. 

The organizers sat down at 
the Mobile Beat show to see 
if there might be some way of 
joining forces for the benefit 
of both cruises. Many ideas 
were discussed, but it wasn't 
until few weeks Later, and after 
much thought, that it all came 
together. The result: the DJ 
Cruise and the WCME Cruise have 
become the DJ Cruise for Mobile 
Entertainers, with both East 
Coast and a West Coast formats. 
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IVfMT IS DIRECT NOVEim 

Vll^eCT NOVELTY ALLOWS YOU TO 3EC0/^E A 
MmETINO ASSOCIATE ANV C^REATE YOUR OWN 
ONLINE RARTY STORE. 


HOW DOES THE PROGRAM WORK? 

Sir^PLY PRO/^OTE YOUR WE3SITE ANV ONLINE 
STORE. WE HANDLE EVERYTHINO RELATED TO 
THE ORDER YOU JUST EARN A CO/^/^ISSION. 

HOW MUCH WILL I MAKE? 

WE WILL RAY YOU 201 OE EVERY SALE PLACED 
THROUOH YOUR ONLINE STORE 

HOW DO I BECOME AM 4SS0CMTE? 

VISIT DIRECTNOVELTY.CO/^ AND CO/^PLETE OUR 
5IR\PLE APPLICATION. l/^/^EDIATELY YOU WILL 
HAVE ACCESS TO YOU STORE AND BE ABLE TO 
EARN r^ONEY. 

WHY BECOME AM 4SS0CMTE? 

YOUR CLIENTS ALREADY WANT THESE /TCMS AT 
THEIR EVENTS. WHY NOT OFFER THE/^ THROUGH 
YOUR OWN ONLINE PARTY STORE AND MKE /^ONEY? 

WHY CHOOSE US? 

DIRECT NOVELTY ALLOWS YOU TO CUSTO/MZE 
AND BRAND YOUR STORE ADDITIONALLY. OUR 
LOW PRICES WILL ALLOW YOU CONVERT /^ORE 
SALES AND AWKE mRE R\0NEY. WE WANT TO 
WORK WITH YOU! 


YOUR OWmCTHOyUEfY STORE mW CAN BE INTERGRATED INTO WEDECOM GIGBUILOER 

YISIT HrTP://DIRECTNOVELTY¥lfEDlCOM FOR MORE INFORMATION 
























































































D.A.S. offers an on-target 
alternative for when your 
"big guns" are more than the 
gig can handle 
By R. A. Lindquist 



D.A.S. DS-108A: Specs 

Power: 150W LF / SOW HF 
Peak SPL at 1 meter: 120 dB 
Dispersion: QO^H x 450V 
Enclosure: Mineral-Loaded 
Polypropylene 

MSRP: $660 each (An unpowered 
version is also available for $340.) 

Additional Firepower 

I j. I The Sub- 18A powered bass 

I system incorporates an 

I transducer mounted 

I 3 direct radiator into a 

I jJI bass-reflex cabinet. It is 

protected with a perforated 
steel grille, sealed against corrosion with a 
polyamide powder coat finish. A top pole 
socket supports other full-range speakers. Two 
bar-type handles make moving easy. 

Specs: 

Power: 500W • Peak SPL at 1 m: 131 dB • 
Enclosure: MDF • Dimensions: 25.2" x 21.7" x 
20.9" • Weight: 94 lbs. • MSRP: $1,345 


lancing back over the last decade, 
and thinking of all the technological 
developments that have made your 
life as a mobile entertainer less road- 
weary, powered speakers have got 
to top the list. Having the amp and speaker in the 
same box not only cuts load-in and set-up time, it 
reduces noise and greatly Increases the efficiency 
of the speaker. Many of the compact powered 
speakers we've tested in the past have performed 
well during the early part of the gig, but as the 
crowd warmed up and higher volume levels were 
called for, the extra horsepowerjust wasn't there. 

Power...Packecl 

With the DS-108A, D.A.S, has taken a different 
approach. Packed inside each 27-pound, 
dark grey, polypropylene cabinet is an 8" 
low frequency transducer and a 1* throat 
compression driver mounted on a wide 
dispersion horn. Typically in a box this size we 
would expect to a see a single amp driving 
both speakers by way of a crossover. The D5- 
108A, however, uses separate amps to drive 
each speaker: 150 watts to the low end, and SO 
watts to the high.The advantage being that 
the majority of the power is allocated where it's 
needed: to the bass. 

About the size of a breadbox. (18* x 12* 

X12") the DS-108As present a terrific solution 
for the mobile performer in search of a rugged, 
roadworthy, compact and powerful PA solution. 
Each unit has a built-in two-channel mixer with 
microphone and line inputs and level controls for 
each channel along with a master. With a wide 
90” dispersion, one of these boxes on each side 
of your stage position will cover the dance floor 
and beyond. 

The Setup 

With the DS-108A you have a couple of setup 
options. If you are using two of the units as your 
main speakers [and running In mono), connect 
your DJ mixer outputs to the 1/4*1106 input on 
one unit, and then run a 1/4* to 1/4" cable to the 
other unit. In this configuration, you'll control all 
your sources (mic, turntables, CDP and/or laptop) 
through your DJ mixer. 

For a quickie karaoke or background music 
solution, you can use the built-in mixer on one of 
the units to control the program going to both. 
Again, connect the two units daisy-chain fashion. 
Then run your music source (CDP, IPod, CDG 
player, etc.) to the line inputs. Your mic connects 
to the combo XLR-1/4* input.The disadvantage 
here is that you'll need to reach around the back 
of the units to adjust the levels, but once they are 
set, you should be fine. 

The DS-lOSAs are perfect for those 
times when you need to provide sound in two 
locations, for example, when an outdoor wedding 
ceremony precedes the reception. If part of your 
week-day "gravy* income comes from providing 
sound reinforcement for local press conferences, 
car shows and sporting events, you'll find these 


boxes very well suited to your needs. For more 
typical weekend work, such as weddings and 
larger events, you may want to add a subwoofer 
such as the D.A.5. Sub-ISA (see sidebar for info). 
The speaker's size and shape also makes it a good 
stage monitor for your karaoke shows: singers 
love being able to hear themselves clearly. 

Ready, Aim... 

For our in-studio review of the DS-108A, we 
called upon our Alesis Vocalist Playmate and a 
few favorite dynamic mics including the Audix 
OM2, OM6, and EV's Cobalt Co9. Because these 
D.A.S. units have been purpose built for music 
and voice, the owner's manual cautions against 
"extreme use of equalization."We could have 
cheated and run our sources into a small mixer 
and then into the DS-108As, but we really wanted 
to hear what they sounded like going direct 
You could use this configuration, for example, 
to provide PA for background music and 
announcements—just add an iPod and mic. 

We connected daisy-chained the two 
DS-lOSAs, then connected the Alesis Vocalist 
Playmate to the available line input and played 
a few CDs. The advantage of having a powered 
speaker that uses separate amps for LF and 
HF was immediately apparent.The 8" woofer 
pumped out solid bass with a balanced mid¬ 
range. The 1 "compression driver produced a 
pleasant high-end, free of any "ringy-ness." 

Next, we checked the sound using the 
Audix and EV mics connected directly to one 
of the DS-108As. These are high-quality mics, 
so we expected excellent results and were 
not disappointed.The D.A.S. units performed 
especially well with the OM6 and Cobalt Co9, 
producing a full, clear sound, almost as if these 
mics were custom matched to the powered 
speakers. If you find that you aren't getting 
the volume you need from your mic, there is a 
sensitivity control that can be adjusted with a 
small flat head screwdriver. You'll want to set 
up the system and make this adjustment (if 
necessary) in advance as it's not something you 
want to do"on-the-fly*in front of an audience. 

In most cases, you’ll be running your music 
sources and mics through a mixer.This will give 
you more control over the sound of your mic and 
(depending on your mixer) provide phantom 
power for a condenser mic. Purely from a size 
and weight to power standpoint, we found these 
compact boxes from D.A.S. provided plenty 
of kick and coverage forthe average party 
house dance floor. Keep in mind, however, their 
intended applications. You can't mess with the 
laws of physics; big bass takes big drivers and 
more power than these little beauties can offer. 
Their compactness is an advantage when setting 
up and tearing down, however; no one, to our 
knowledge, has yet designed a speaker this size 
that will give you this much pumpin'deep bass. 

For more information, visit www.dasaudio. 
com or call D.A.S. Audio of America at 305-436- 
0521. ■ 
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Pliotos courtes)^ Cfn Giay Bow Communtcatlon^ and Dari RwfOi 
Reprinted wlh perrmssiDii treiii l7eo/j( j Sfiigrr^ Srs^Fi^^ mag^/ine. 


Conference: 

June 4-10^ 2005 


Register today! 




Exhibition: 

June 8-10, 2005 


Las Vegas Convention Center 


YOURSOLUTIONSOURCE 


Lighting & Sound are 

at 



With over 200 audio, lighting and staging companies this 
worid-class exhibition and conference offers the iatest 
technoiogy trends out therel 


Yoj'II see LEDs from Lighthouse, Daktronics and Mitsubishi: meet 
with market leaders in lighting and staging including BARCO 
Events, High End Systems, Martin Professional and Lightronics; 
and see what's hot from audio companies like TELEX, The Harman 
Group, Sennheiser, Meyer Sound and Peavey. Plus, you won’t 


want to miss these special features: 

• Attend cutting-edge « 

seminars and workshops in 
project management: rental 

and staging management 
and technology trends 

• Network with industry 
experts at the Opening 
Reception 

• Dine with the best the 
rental and staging industry 
has to offer at the Awards 
Banquet 

• Learn how to install, 
configure and calibrate sound 
systems at Syn-Aud-Con 


Visit the Lighting and 
Staging Pavilion to see the 
latest trends and 
technologies in corporate 
event lighting, rental and 
staging and live event 
production, and don't miss 
ESTA's free educational 
sessions 

Interact with a panel of 
industry experts, sharing 
solutions and insights, at the 
Rental & Staging Forum and 
afterwards enjoy the Rental 
& Staging Reception 


Join the Cirque du Soleil’s “0" Technology Tour to see how they 
use lighting, audio, special effects and automation controls to 
keep performers in the air (and audiences on the edge of their 
seats!) as they defy gravity and fall victim to it on, under and 
above water. 
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Get 'er done with Gem Sound's straightforward CD60 Dual CD Player 


By Jammin' Jim Kerins 

Gem Sound has been producing affordabie 
professional DJ gear for years, with the latest 
in the player category being the CD60. It 
comes at a time when there are many options 
for professional music playback. If you're not 
ready to take the costly computer-based digital 
plunge, and you don't do enough work to afford 
a $500'plus dual CD unit, but still desire a solid, 
professional player, then you might want to 
pencil In the new Gem Sound CD60 on your 
shopping list. 


Surprisingly for a 
budget-conscious 
unit, the CD60 
offers tasty features 
like optical and 


Basks 

The C060 is packed with all the desirable 
fundamental features you would need to get 
through almost any DJ gig, without all the 
sometimes-un necessary frills, Sti!!, surprisingly 
for a budget-conscious unit, it offers tasty 
features like optical and coaxial digital outs, and 
40-second anti-skip buffer memory (a necessity 
on any unstable dance floor). Standard specs 
include: 16-bit linear eighttimes over-sampling; 
A-B loop and reloop functions; and auto-cue, Alt 
these features and more are housed in a beefy, 
rack-mountable all-metal case with a professional 
look. 


coaxial digital outs, 
and 40-second anti¬ 
skip buffer memory 


Dealing with the Beat ^ 

I have personally owned and abused similar-style B 
CD players that have cost five times as much. My 
initial impressions of this unit were of a rugged 
feel and a familiar layout. The CD60 comes with 
all you need to Instantly interface with your mixer 
and get your groove going. The first test was to 
throw a few dance tracks in, crank up the tunes, 
pound on the table, and do the River Dance to 
assess its resistance to skipping, and it performed 
as good as any I've tested. The ability to deal with 
shocks and vibrations is paramount; remember 
how the crowd let you know the last time a CD 
skipped for you? 

Basking in the glow of the cool blue display, 

I ran the CD60 through all the fundamental 
operations that need to operate well in order to 
make you a happy DJ. This affordable unit did a 
good job of quickly setting up frame accurate cue 
points and all the fundamental play controls work 
as advertised. The fidelity of the unit is great, 
and it is essentially noise free. The variable pitch 
control ranges to ±12%, letting you beat-match 
and mix any tune quickly and easily. Although 
the controls are not as quick as top-of-the-llne 
units,they certainly are ofa higher quality than 
what was available at this price point just a few 
years ago. Again this unit has a great LCD which 
is easy or^ the eyes and displays time readout that 
is adjustable for disc remain, track remain, and 
real-time. 

Simple loop creation controls are easy to 
become famiEiar with and will let you add a little 
creativity to the mix. Setting loop points was 
fairly easy, although you need to get familiar 
with the feel of the buttons in order to be 
proficient, and occasionally during exiting a loop 
I experienced a minor sound dropout. This may 
be due to this being an early production unit. 

Digital World Bonus 

A great feature of the CD60 is the availability 
of not only standard RCA outputs, but also the 
addition of both optical and RCA-type digital 
outputs.This allows you to interface directly with 
many computer sound cards, as well as digital 
production mixers. Practically, that means the 
CD60 gives you the ability to digitally record 
your mixes by way of high-quality audio transfer, 
and also to supply a digital signal to a larger PA 
system. 

After putting the CD60 through its paces 
and getting comfortable with its controls, I feel 
this unit could certainly provide good service 
and reliability, with its ease of use arrd solid metal 
construction. This is a hard bargain to beat, if you 
desire professional features and construction on 
a limited budget then you need to personally 
evaluate the Gem Sound CD60. ■ 




Tel: 718-292-5972 
Fax: 718-292-7976 
www.gemsound.com 
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BLOW THE LID OFF V 

BECOME A CERTIFIED 


It's 1)0 .sccn l il)',il liy|}iii>(isis (with Ceuffrvy Konning's (raining) bcroiiK* (lx* 
itiDSi |)r(‘*>li};ioiis and paid cnlerlaincrs in the businusK. 

Add New Revenue Stream 

As a idoImIc (‘nl(Tt:iiiK‘r, Ccoffrcy Konning's knowledge helps boost your 
imroine by leadiiiig you Hypnotist techniques. Then offer your new semce to 
( xisiing custoniers and new markets! 

Make $800 to $8,750.00 Bach Show! 

It’s Inie. That’s why (ieon’rey Konning lives the gemd life. He'll even include 
copies of paid chcH:ks for you to .sec in his... 

FREE SHOCKING REPORT 

“How to Broaden Your Market, Skyrocket Your Income 
and Become a Massively Successful Stage Hypnotist!” 

His groundbreaking report provides tlie inside details on stage hypnosis. 

UMITED AVAILABIUn* 

Call the toll free recorded nyessage 24 hours a day at; 

866-754-6699f ext: #1 

Leave your name and address and your free special report is sent out 
immediately - or - go online to: 

http://tinyurl.com/cfiu 


UR IMCOMf a 

QUA DJ BUSINESS 

STAGE HYPNOTfST! 

• Expand Your Services 

• Increase Customer Base 

• Ideal add on to Mobile Biz 

• Exciting Growing Field! 

• Cheap to Start! 

• Huge Demand ^ 

• Massively profitable V 

ADDED BONDS: 

For a limited time, 

/ am including a special 
interview * 

wilh one of my Sta^e ’ 

Hyjmosis students. Learn 
exactly how he earned 
$44,752.*^'* his first year.. .part time! 


mg, ai a 


’Offer subject to availability and may be withdrawn without notice. 


Ci 2003 Geoffrey Ronning 
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When you're more comfortable as a singer, you're more comfortable as a 

By R, A. Lindquist 

he one thing that the best 
karaoke hosts have in common 
Is that they are pretty good 
singers themselves. It only 
makes sense that the better 
the host Is at showing the 
crowd how easy it Is to croort a 
tune, the quicker they'll be to 
respond. So how do you improve your own skills 
as a singer In your spare time, without having 
to set up your whole 
system? You 
need a personal 
training tool 
that's compact, 
lightweight and 
can travel with 
you anywhere. 

TASCAM's CD- 
VTImkll is just 
such a device. 

It's so fun and 
versatile, 
you'll 
seldom 
leave home 
without it. 

If you want 
to learn a 
song, simply 
pop in the 
CD, plug In 
your favorite 

dynamic mic and headphones, and go. It's as easy 
to operate as any CD player, but it's capabilities 
go way beyond. 




Pump«d-U|» Equipment ° 

Unlike the old cassette recorders that required a 
two-finger aerobic workout to play ar>d replay, 
the CD-VTI mkl! allows you to set up loops that 
repeat. Just press the I/O button at the beginning 
of the loop and again at the end. Press loop and 
the passage will play over and over until you 
press it again. It will even remember the start/ 
stop points of the loop from your last session so 
there's no need to reset the loop. 

The Voice Changer effect pitches the input 

up or down one 
octave, and the 
Vocal Canceller 
eliminates the 
original vocal 
so you can 
sing along 
without help 
once you 
have the 
song down. 
Adding to 
the fun of 
theCD- 
VTl mkll 
is the 

impressive 
library 
of digital 
vocal 
effects, 

18 in all. tn 




TASCAM • 7733 Telegraph Rd. 
Montebello, CA 90640 
Tel: 323-726-0303 • Fax: 323-727-7635 
www.ta5cam.e0m 






Exerting Control 

Obviously, no electronic device can replace 
practice. To get a part down pat, you need to 
listen to it over and over, and then sing it over 
and over. Finally, you reach that magical point 
where it becomes second nature. The CD-VTlmkli rl 
doesn't eliminate the need to practice. But it does i 
greatly streamline the process, and in doing so, T 
greatly reduces the time required to learn a song. 

First, you can drop the tempo by up to 
50% without changing the pitch of the original 
mate riai. This means the music will be slower, 
so you can sing along, yet the vocals remain 
imelligibie {and in the same key) and the chord 
changes easier to pick out. As the song comes I 
together, increase the tempo until you can match ' 
the original performance note for note. In a like 
manner, you can change the pitch of the CD 
without affecting the speed so you can "tune the 
CD'to your vocal range. 


The CD-VT1 mkll Features: 

• VSA (Variable Speed Audition; pitch control w/out 
affecting key): 

. +16.+12,+6,+4,0,-4,-8,-16,-32,-50% 

‘ Key Control: ±6 semi*tone, in semi-tone steps with ±50 
cents fine tune 

*+16to-50% Pitch Control in 1% steps (when VSA Is off)'' 
‘ Vocal Canceller (with selectable canceling point) 

CUE point memory {Cue Point: Last play start point) ^ 

- Flash Start with CUE: Seamless locate and play from the ^ 

CUE point ^ 

• Single Play and Continuous Play 

- Metf ononne (BPM: 40 to 220 , Beat 2 to 6) 

• Dual microphone inputs - 

-1S built-in Vocal Effects 

- Voice Changer (1 octave down or t octave up) 

• Input Volume for GUFTAR/MIC IN ^ 

• ChromaticTuner wrih calibration (435 to 445H2) 

• 3.5mm stereo mini jack Line Input 

• Battery included, c^tlonal power supply available 


addition to 

the expected echo and reverb are stereo pan 
effects, phasing, distortion and many others. 
Several preset EQ effects are included so that you 
can make even the dullest, muddiest-sounding 
mic crisper and clearer. Effects are selected simply 
by pressing the up and down arrow buttons, so 
you can cycle through the list fast to find what 
you are looking for. 

The CD-VT1 mkli even provides a chromatic 
tuner so you always sound great when you sing 
or play. This feature is especially helpful if you are 
a musician adding a guitar or other instrument to 
your karaoke show for extra excitement. 

The unit runs on batteries to take your 
personal show on the road, and also uses an 
optional AC adaptor. You can listen to the CD- 
VT1 mkll via headphones, or use its Line Output to 
plug in speakers. With an MSRP of $199 (typically 
streeting for $149), TASCAM's CD-VT1 mkll makes 
learning new material fun and fast by maximizing 
your actual practice time. Your sing-along show 
will see the benefits if you eat right and start 
a regular workout regimen with your Persona! 
Voice Trainer. □ 
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The audience is listening. 

The PS series of speaker enclosures from Crate Audio are 
heavy-duty commercial. DJ, and concert quality enclosures, 
perfect for permanent instalfations. outdoor concerts, and 
live applications in medium to large- scale venues. 

Give your audience what they want - superior sttund quality 
- with the Concert Series Enclosures from Crate Audio. 


PS 15 H 


12' Of 15' Concert Series Ertclosure 


FfeqiiefKy Range: 40Ht - 20 kHz 
Sensitivitv: W - ^8 d0 


Crossover Hegyency/blope: Z.5kHznZ d 
Nomindl Impedance; 6 ohm 
Maximum SPL 120 dB _ _ 


Peak Power Handling: 800 -1000 Watts 
Cast’Frame Low Frequency Dfivef 
t" Titanium High Frequency Driver 
Dual 1/4* Inpu^/Oiitputs ~ 

C3?' Integrated Stdrid Mount 


mobile beat jyiy 2005 57 









































CLUB VIEW 


In Touch with the 

Club Music Pulse 

Club jock applies programming skills on disc, 
as well as on the dance floor 


By Dave Kreiner 



"Many guys just starting out 
wonder sometimes why they 
lose their floor even when they 
are playing the hottest songs 
in the country. More often than 
not, the answer is simple: Their 
transitions are too loud or busy, 
and out of key.* 


Listen up! DJ Jeff Richards is probably responsible 
for some of the content you are using right now 
as a nightclub or mobile DJ. He has been part 
of the Ultimix Records team as their Marketing 
and Project Manager since 1998. But, far from 
living the white-collar, cubicle-confined life that 
that title suggests, Jeff exists in the middle of 
he DJ world. His life as a working DJ has helped 
tremendously with his daily duties at Ultimix. It 
keeps his programming ear very sharp: he gets 
to see and hear what the dancers are responding 
to on the dance floor every week, and then go 
back and apply that to each and every issue of 
Ultimix and Funkymix.We had a chance to spend 
some time with Jeff, in between his daytime and 
nighttime responsibilities. 

Mobile Beat: What was your first DJ Gig? 

Jeff Richards: I began spinning in 1992 as a 
warm-up jock for the resident DJ at Bourbon St. 
in Winston Salem, North Carolina. A year later, 

I took my first residency at Warehouse 29 in 
Greensboro. I learned the craft on Technics 1200s 
and still prefer to spin vinyl today. In addition to 
my current gig at Warehouse 29,1 DJ at Skybar 
in downtown Greensboro on Friday and Sunday 
nights to a capacity crowd of 500- plus patrons. 

MB: Do you do mobile as well as club work? 

JR; No mobile work. I used to do parties and 
Greek functions in college but I Just do club work 
now. 

MB: What type of gear do you use? 

JR; At my clubs I have the following: two Technics 
1200 turntables, two Pioneer CDJ1000 digital 
decks, and a Pane mixer. 

MB; How did you get your gig at Ultimix? 

I've bought Ultimix and have been a fan of 
Ultimix since their inception back in '85.1 
became friends with Les, Brad and Mark and our 
friendship evolved into a business relationship 
in 1998. They saw my eye for good programming 
and networking skills with labels.This has proved 
to be a rewarding experience for me. 

MB: Do you do any remixes? 

JR: I don't do any production or remixes. My 
main job is to program each issue of Ultimix 
and Funkymix. I coordinate with the record 
labels each clearance that is needed to include 
tracks on our service. I also work closely with our 
remixers and editors on each of their projects. 


MB; What is your favorite style of music to play in 
the club? 

JR: My main style of music varies between the 
three residencies I have at my various clubs. In 
one place, I play mainstream Top 40/hip-hop for 
an 18 to 25-year-old straight crowd. Although I 
really don't dig hip-hop/rap, it is definitely the 
driving force in music today. It is this generation's 
pop music. Eminem, Usher and 50 Cent have 
become the equivalent of my generation's icons 
Prince and Michael Jackson. The other residencies 
I have are geared toward gay crowds. I play tribal 
''diva" house and progressive house. On my retro 
night, I revisit classics from the 70s, '80s and early 
'90s, from artists like Madonna, Cyndi Lauper, 
Duran Duran and C&C Music Factory. 

MB: Do you use any computers during live gigs? 
JR: I don't use any computers during my live play. 

I do not do anything with laptop/MP3 format or 
editing for Ultimix either. Instead, I concentrate 
on my live DJ skills; programming the right tracks 
at the appropriate time, blending/transitions, 
and working the crowd, etc. I feel many Jocks get 
lost in "showing out" for the crowd rather than 
concentrating on transitions that aren't busy and 
are in key. Many guys just starting out wonder 
sometimes why they lose their floor even when 
they are playing the hottest songs in the country. 
More often than not, the answer is simple:Their 
transitions are too loud or busy, and out of key. 
Also their pitch control is way out of the range 
that it needs to be. The art of blending/matching 
beats seems to have taken a back seat to slick 
showmanship. 

MB; What is in the future for you? 

JR: I am committed on continuing to make 
Ultimix the premier*legitimate' remix service. 

In addition to our edits, we are branching out 
into more full-production spec work directly for 
the labels. It is an exciting time for us as more 
and more labels are looking to us as their sole 
method of promotion. Since I am still a diehard 
vinyl jock, I am grateful that Ultimix is the only 
remix subscription service still doing full service 
vinyl for both dance and hip hop formats. 

MB: Where do you see music going this year? 

JR: I see urban and hip-hop continuing to 
dominate the music landscape.These sounds 
continue to influence the club sound and 
mainstream music as a whole. 

Dave Kreiner is the owner of The Source DJ Music Supply. 
Surf/shop of www.thesourceformusic.com. 
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Redefining Promotional 
Music Since 1992 


Started in 1992 by d js, Promo Only is the 
Industry's complete source for DJs, We know 
what djs need* because we are djs. High 
quality CDs and DVDs filled with the music 
you need noW) high-end equipmenti unbeatable 
customer servlcot and a staff here for you. 
Call us today to talk to one of our music 
consultants and build your music library 
the right way, the first time, with Promo Only 


wwv/.promoonly.com 


(This s«r/lC9 is fpT rrofvsslPDtls onlf r QBUit vert 
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More Eighties from Promo Only 

Promo Only has released Hot Video Classics Best 
of f 987-1989 Volume 2, the latest In Its series 
of digitally restored music video classics on 
OVD.The compilation marks the 28th specialty 
DVD from Promo Only, and features the same 
kind of high quality classic music videos as its 
predecessors. 

"That our Classics have become an essential 
part of so many VJ libraries gives us no small 
measure of pride," said Pete Werner, executive 
programmer for Promo Only. "We look forward 
to continuing to offer our subscribers the 
programming they depend on, the convenience 
they deserve and the qua I ity they demand.. .* 

Featuring 36 music videos, the volume 
Includes such timeless classics as: "(I Just) Died 
In Your Arms" [Cutting Crew), "Wishing Well' 
(Terence Trent D'Arby),'Shake Your Love" (Debbie 
Gibson), "Sweet Child O'Mine* (Guns N'Roses], 
and "If (Could Turn Back Time* (Cher). 

For further information go to www. 
promoonly.com. 


Home Movie Workstation 

New from MAGIX, a worldwide leader in video 
editing software, MAGIX Movie Edit Pro 10 
brings the blockbuster power of Hollywood to 
consumers for only $49. The highly anticipated 
new version of the award-winning MAGIX Movie 
Edit Pro line, MAGIX Movie Edit Pro 10 features 
easy capture, intuitive editing, automatic movie 
functions, and instant CD & DVD burnlng.The 
program's drag-and-drop ease-of-use enables 
anyone to create memorable movies from 
home video footage, complete with Surround 
Sound music, for a complete, professional movie 
experience. 

The program includes a variety of tools to 
help anyone make a great movie the first time. 
New built-in Task Assistants provide instant 
project help. Users simply select the task they 
wish to perform and an onscreen video shows 
them how.The New MAGIX Story Maker makes 
movie editing fun. Improving picture quality, 
adding captions, applying fade effects, virtual 
camera pans and zooms and even making 
rotation effects that send a scene flying across 
the screen, are now as easy as dragging a slider 
bar. 

The software Imports high-definition video 
and online movies from HDV, HDTV, DVB, and 
WMVHD formats, and saves in MPEG 1 and 2, 
MOV, and WMV 9, as well as high-quality MPEG-4 
and DIvX compression (with installed codec). 

You can spice up your productions with 70 
new enhanced video special effects templates 
and 25 combined special effects. 55 music 
templates for automatic music introductions 
and background music can be enhanced with 
MAGIX's new one-click Surround Sound button. 
MAGIX Movie Edit Pro 10 also supports recording, 
editing, converting and burning 4:3 and 16:9 
widescreen formats to ensure a Hollywood- 
blockbuster home theater experience. 

MAGIX Movie Edit Pro 10 Is available 




personalized versions of their favorite songs. 
Umixit is activated by simply placing a CD with 
the Included Umixit track(s) (identified by the 
Umlxlt logo on the packaging) into your PC. 

"You never know what you can hear 
between the tracks unless you can solo them," 
says Steven Tyler, front man for Aerosmith. "We've 

made that possible 
without having to 
go to a recording 
studio. You can 
hear things like Joe 
[Perry] stomping 
his fuzz-tone, and 
shoving his guitar 
into the amp for 
feedback, not 
to mention me 
clearing my throat 
and singing the 
wrong lyrics for all 

the right reasons." 

For a test run last November, Umixit and 
Aerosmith included a bonus Umlxlt track of the 
song 'You Gotta Move" on the band’s newest DVD 
release of the same title. The You Gotta Move 
DVD quickly passed sales projections, and rose to 
quadruple platinum status in only a few months. 
Columbia Records credits Umixit for boosting 
sales by as much as 100%. 

For additional information about Umixit, go 
to www.umixitmusic.com. 


Immediately for Windows 
through major retailers 
for $49.99. For more 
information, visit www. 
magix.com or call 688-866- 
2449. 


Umixit Gives Listeners 
Control 

Umixit Technologies, the 

creator of an exciting new 
CO enhancement, allowing 
regular consumers to place 
themselves in a virtual 
studio setting with their 
favorite artist, has rolled 
out the first of a series of 
2005 releases incorporating 
the revolutionary new 
technology. Webster Hall 
Records wilt release a new 
Umixit series, featuring 
prominent New York DJs, 
aptly titled Umixit Presents 
The Best of New York DJs. 

The DJs In the series include 
DJ Honda, Astrid Suryanto 
(presented by Victor 
Calderone), Johnny Vicious, 
and The Warp Brothers, 
with each disk containing 
at least two songs in Umixit 
format. Talks are also 
currently on-going with a 
number of major record 
labels about incorporating 
Umixit into major 2005 
releases. Already, big name retailers, such as Best 
Buy, FYE, and Sam Goody have committed floor 
space and marketing dollars, and artists, such as 
Steven Tyler of Aerosmith, are jumping on-board 
to spread the message about Umixit and how it 
will bring excitement and value back to the CD- 
buying experience. 

'Umixit represents a new 
phase in the music industry," 
explains Don DeVito, long-time 
Columbia Records executive. "Our 
goal is to win back the music¬ 
buying public by giving them a 
way to embrace music through 
our new technology—a chance to 
share the studio experience with 
the artist.' 

Inspired by DeVito's 
teenaged son James and 
daughter Marlssa, Umixit brings the recording 
studio experience directly to the consumer by 
allowing them to isolate, mute, and change the 
levels of individual Instruments, add in new 
drum beats and loops, and create personalized 
remixes of their favorite songs, In addition, the 
virtual mixing board (powered by Cakewalk) 
gives amateur musicians the chance to plug their 
own instruments into the computer's sound card 
and record their own part (including vocals), 
thus using their creativity to record (and save) 
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COMPILATION CORNER 





FANTASTIC DANCE! 


HITS OF THE EIGHTIES^. 
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For more information or availability on any of the CDs in 
Compilation Corner, visit www.HitMusicb2b.com or call 
A.V.C. Sebastian at 973-731-5290 


One of the most exciting things about being a DJ is discovering that 
outstanding new tune, style or flavor that just gets under your skin, starts a 
smile from within, and moves you. And it only has to be new to you. It may 
be something from way back when, maybe even from a different culture, 
or something that was played in a type of club you didn't dare walk into. 
Surely there are as many reasons as raindrops why we may have missed 
some outstanding music. But like the first time we heard the Rolling Stones, 
reggae, or Ray Charles, we knew we were hearing something special, 
something good. 

Such is the adventure of DJing. In this month's column I offer more 
outstanding CO compilations to take a bit of the uncertainty out of your 
hunt for the distinctive. Some of these compilations are full of the familiar, 
others a discoverers delight, but all with much to offer. 

By Fred Sebastian 

As the music industry continues decreasing the number of compilations 
released, it may just be a matter of time until outstanding compilations 
such as HEARTBEAT: NUMBER ONE'60S LOVE SONGS will only be found in 
the archives of DJs and other savvy collectors. Loaded with top-notch pop 
favorites there's rarely a special occasion that won't call fortunes on this 
forty-four track, double-CD compilation. 


YOU'VE LOSTTHAT LOVING FEELING RIGHTEOUS BROTHERS 


ALWAYS SOMETHING THERE TO REMIND ME 

SANDIE SHAW,.,'^''i 

1 

A WORLD WITHOUT LOVE 

PETER & GORDON 


I'M INTO SOMETHING GOOD 

HERMANS HERMITS 


1 GOT YOU BABE 

SONNY & CHER 


(SITTIN'ON THE) DOCK OF THE BAY 

OTIS REDDING 


WHEN A MAN LOVES A WOMAN 

PERCY SLEDGE 


RELEASE ME 

ENGLE8ERT 


HUMPERDINK 

GREEN GREEN GRASS OF HOME 

TOM JONES 


DISTANT DRUMS 

JIM REEVES 


CAN'T HELP FALLING IN LOVE 

ELVIS PRESLEY 

] 

THE MINUTE YOU'RE GONE 

CLIFF RICHARD 


MAKE nr EASY ON YOURSELF 

WALKER BROTHERS 


HOW DO YOU DO IT? 

GERRY & PACEMAKERS 


SOMETHING'S GOTTEN HOLD OF MY HEART 

GENE PITNEY 


POETRY IN MOTION 

JOHNNYTiLLOTSON 


BREAKING UP IS HARDTODO 

NEILSEDAKA 


WILL YOU STILL LOVE ME TOMORROW 

SHIRELLES 


JOHNNY REMEMBER ME 

JOHN LEYTON 


CATHY'S CLOWN 

EVERLY BROTHERS 


LOVE IS All AROUND 

TROGGS 

.1 

WHAT BECOMES OF THE BROKEN HEARTED 

JIMMY RUFFIN 


HEARTBEAT 

BUDDY HOLLY 


DON'T THROW YOUR LOVE AWAY 

SEARCHERS 


SILENCE IS GOLDEN 

TREMELOES 


BABY COME BACK 

EQUALS 


GO NOW 

MOODY BLUES 


A WHITER SHADE OF PALE 

PROCOL HARUM 


I'M A BELIEVER 

MONKEES 

1 

OUT OF TIME 

CHRIS FARLOWE 


YOU DONT HAVE TO SAY YOU LOVE ME - 

DUSTY SPRINGFIELD 


FRUIT TREE 

NICK DRAKE 


WHAT A WONDERFUL WORLD 

LOUIS ARMSTRONG 


I’LL NEVER FIND ANOTHER YOU 

SEEKERS 


PF PARADISE IS) HALF AS NICE 

AMEN CORNER 

1 

BABY, NOWTHAT I'VE FOUND YOU 

FOUNDATIONS 


ANYONE WHO HAD A HEART 

CILLA BLACK 


YOU REALLY GOT ME 

KINKS 


WITH A LITTLE HELP FROM MY FRIENDS 

' JOE COCKER 

■ 

SWEETS FOR MY SWEET 

SEARCHERS 


THE LETTER 

BOX TOPS 


BAD TO ME 

BILLY J. KRAMER 


WHERE DO YOU GOTO MY LOVELY 

PETER SARSTEDT 


TIME IN A BOTTLE 

JIM CROCE 
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In the evolution of music the constant blending of sounds can blur the 
boundaries of particular types of music. Not on this CD. PLANET ROCK is 
a clearly defined, outstanding compilation in the‘80s-'90s arena rocic'hair 
band tradition. Some real good rock and important hits for any collection. 
More than a few of these seventeen tracks have certainly rocked the planetl 


RIDE ON TIME 


BLACK BOX 
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YOU GOT THE LOVE 


SHE SELLS SANCTUARY 
GCT THE FUNK OUT 
POISON 
29 PALMS 

EVERYTHING ABOUT YOU 


THE CULT 



ALICE COOPER 


GOOD LIFE 


GOT TO GET 


UGLY KID JOE 


REMEDY 

LO VE REAR S ITS U GLY HEA D 
WIND Of CHANGE ; 
SUICIDE BLONDE 
EASY __ 

PRETEND WE'RE DEAD 
UTTLE WING 
WAITING FOR THE SUN 
TOO MUCH TOO YC5UNG 
MY ATTITUDE 
CHERRY PIE 
ACE OF SPADES 


STREET TUFF 


LIVING COLOUR 



INKS 


7 WAYS TO LOVE 


FRENCH KISS 


FAfTH NOS 



L7 


STEVIE RAY VAU 




THE JAYHAWKS 
LITTLEANGi! 
STEVE PLUNKEH 
WARRANT 
MOTORHEAD 


GONNA MAKE YOU SWEAT 

THEME 

PUMP UP THE JAM 


From Ibiza to New York to South Beach, the international club scene boiled 
over through the'90s with many of the hard-driving songs on this double¬ 
disc compilation. FANTASTIC DANCE contains a strong lineup of 38 club, 
house, and techno dream tracks that continue to turn up the heat under the 
lights of many a dance floor around the globe. 


THE POWER 
KILLER 

PUMP UP THE VOLUME 
NAKED IN THE RAIN 


SNAP 

ADAMS Kl 
M/A/R/R/S 
BLUE PEARL 


UNBELIEVABLE 


(I WANNA GIVE YOU) DEVOTION 


GO 

NOW THAT WE FOUND LOVE 


DOCTORIN'THE HOUSE 

JACK YOUR BODY 
PUT«U» 

LETTHE BEAT HIT'EM 
AlNTNOiK)DY 


SOURCE W/ CANDI STATON 



INNER CITY 


ROB'N'RAZW/LEILA K. 



REBEL MC 



COLA BOY 


LIL LOUIS & THE WORLD 


C&C MUSIC FACTORY 



TECHNOTRONIC W/ FELLY 



EMF 



NOMAD W/ MC MIKEE FREEDOM 



MOBY 



HEAVY D 8. THE BOY2 



COLD CUT 



STEVE SILK HURLEY 



LISA LISA & CULT JAM 




VJ SOLUTIONS FOR ANY BUDGeT 


CAMERAS 
DVD PLAYBACK 
COMPUTER PLAYBACK 
AMBIENT DVDS 
EVERYTHING A VJ NEEDS 





DISTRIBUTORS 


Of 


■/.> 
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COMPILATION CORNER 


People like hearing songs they know. And a great way for DJs to shake 
things up is by playing familiar songs that have been redone, kicked up a 
notch, and dance-i-hed. Perhaps the best series of compilations that has 
consistently delivered great dance friendly cover versions is the Do It Again 
series. DO IT AGAIN VOL. 4 should not disappoint.This series has given life 
to more than a few dance versions that have gone on to be hits on their 
own. Do it again and again and... 


DON'T SPEAK (EXTENDED VERSION 1) 

CLUELESS 


YOU'RE SO VAIN ((ORiGiNAL 12* MIX) 

CHIMIRA 

e , 

BECAUSE YOU LOVED ME (MILLION MESSAGES) SUZANN RYE 

SWEET LOVE (JAZZrS BLUE CLUB MIX) 

PG GROOVE SENSATION 


KILLING ME SOFTLY (BOOTLEG MIX) 

G.A.M.E. 


READY OR NOT (TRIBAL HOUSE MIX) 

G-GROOVE 


SWEET DREAMS (BOOTLEG MIX) 

SAFETY GROOVE 


SOMEDAY (CLUB MIX) 

HARAJUKU 


CHILDREN / VOYAGE (EXTENDED MIX) 

OSCAR 


OOH LA LA U (EXCESS QUB MIX) 

K-LEE 


YOU OUGHTA KNOW (CLUB MIX) 

TWICE AS GOODW/JILLE 


THE RAIN (VIVONA'S CLUB MIX) 

SAMIRA 


WHAT'S UP 

DJ MIKO 



HITS OF THE EIGHTIES VOL. 1 


TOO SHY 

LIMAHL 

TONIGHT 

KOOLANDTHEGANG 

OH UAMOUR 

DOLLAa 

MY CAMERA NEVER LIES 

BUCKS FIZZ 

USE IT UP AND WEAR IT OUT 

ODYSSEY 

JACK MIX 3 MEGAMIX: 

MIRAGE 

CAN U DANCE / JACK YOUR BODY / SHOWING OUT / RESPECTABLE / 

AXEL F JACKIN / MALE STRIPPER / UNDERWATER / LETYOURSELF GO 

MIRROR IN THE BATHROOM 

THE BEAT 

MIDNIGHT DYNAMOS 

MATCHBOX 

FRESH 

KOOLANDTHEGANG 

IF YOU'RE LOOKING FOR A WAY OUT 

ODYSSEY 

NOWf HOSE DAYS ARE GONE 

BUCKS FIZZ 

THREE MINUTE HERO 

SELECTOR 

tSOTTA PULL MYSELF TOGETHER 

NOLANS 

MAKING YOUR MIND UP 

BUCKS FRIZZ 

UP UP FATTY 

BAD MANNERS 

GET DOWN ON IT 

KOOLANDTHEGANG 

VIDEOTHEQUE 

DOLLAR-.,, 

SWINGTHE MOOD MEDLEY: 

JIVE BUNNY 

IN THF MOOD /ROCK AROUND THE CLOCK/ROCK A flEATET BOOGIE/ 

TUTTI FRUm/WAKE UP t/77L£ SUSIE/CMON EVBIYBODY/ 

HOUND DOG SHAKE. RATTLE AND ROLL /ALL SHOOK UP/ 

JAtiHOUSE ROCK/AT THE HOP 



Discovering the following two compilations is at once odd and delightful. 
Both volumes contain outstanding '80s disco anthems as well as a variety 
of unexpected and often exciting rarities. HITS OF THE EIGHTIES VOLS. 1 & 2 
feature a hard to find megamixes along with useful collections of'80s dance 
and pop. Both volumes are finds that will satisfy and surprise, each with 
eighteen tracks. 



ROca SOVMfUi- 

‘XiMmi ovr or mr o/wjumt" 
vmiAwcs w Rr me kKmi 
BBiT ofuM»o nj SMomf rm 
mr jvta, A po/snoM OF m 

pftFiFttmnoN <:mae moM 7m 
FOOK ffOUF tF fOV 

nn FOOK a mmMUE JO toot 

IHH PFCFi m) OFBt /VO 
Ke-MEAkVtS^ IF iOU RFIF TO 

Aoprorouit Mc of mxstjF nnjffFF 
Fcnvmei AMD VF/F oum mto 
FOBjfJZ JJFi BOOM n me 
AefouFce FOB rom 


i/ioone beai imgazme presems 

WHffT IHTEHACTIVS VJ/PARTY HOST 

CAN’T use MORE 

ICE-BREAKING IDEAS? 


S24,95 {nctufin »hipi>iiiK 
(n C*n*d»] 
Order oMline mt 
^ifirvvw«fiK^I*1)«aLcoTti 
or Mtid irh#ck or nume^r onlor 
to Moliilv Briit Mai;B«liir 
PO Box 309 

OM Rpche«1*r NY 14449 


HITS OFTHE EIGHTIES Vol. 2 

HIGH ENERGY 

EVELYN THOMAS 

BOYS (SUMMERTIME LOVE) 

SABRINA 

SADDLE UP 

DAVfD CHRISTIE 

TALKING IN YOUR SLEEP 

BUCKS FIZZ 

GOOD THING GOING (WE'VE GOT A GOOD THING GOING) SUGAR 

MINOTT 

1 EAT CANNIBALS 

TOTAL COELO 

SPECIAL BREW 

BAD MANNERS 

HOLD ON TO MY LOVE 

JIMMY RUFFIN 

HAND HELD IN BLACK & WHITE 

DOLLAR 

WHEN WE WERE YOUNG 

BUCKS FIZZ 

JOANNA 

KOOL&THE GANG 

GOING BACKTO MY ROOTS . 

ODYSSEY 

MIRROR MIRROR (MON AMOUR) 

DOLLAR 

FEELS LIKE I'M IN LOVE 

KELLY MARIE 

WHEN YOU ASK ABOUT LOVE 

MATCHBOX 

NEVER ENDING STORY IIT"' 

LIMAHL 

BASS (HOW LOW CAN YOU GO) 

SIMON HARRIS 

ImIRAGEJACK mix 2: 

MIRAGE 

JACK YOUR BODY/RESPECTABLE/SHOWIN'OUT (GET FRESH AT THE WEEKEND) 

/MALE STRIPPER/AXEL F/JACKIN'/UNDERWATER 

Z 


Talk about small packages carrying a big punch; this little CD compilation 
is a powerhouse that definitely lives up to its name. HOT ROCKIN'BLUES is a 
celebration of mostly upbeat, rockin'blues. It includes tracks by some of the 
superstars and legends of the genre. This is the kind of compilation that will 
leave you hoping for twenty more volumes of just this kind of great stuff. 
Sadly, there's only this outstanding one! 


Iceman 

ALBERT COLLINS 

King Of The Blues 

GARY MOORE 

Damn Right, I've Got The Blues 

BUDDY GUY 

Hound Dog Man 

LONNIE MACK 

Life Is Hard 

JOHNNYWINTER 

Powerful Stuff 

FABULOUS THUNDER6IRDS 

Smoking Gun 

ROBERT CRAY BAND 

Can't You Lie 

TINSLEY ELLIS 

Hard Times In The Land Of Plenty 

OMAR & THE HOWLERS 

Evil And Here To Stay 

JEFF HEALEY BAND 


STAYTUNED... 
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Craallvc ia uif t att flas Mk lodiCY Aararita 

Check out http://www,dtjcruise*com 
for more info or to set a copy of our 
Cruise Preview DVD sent to you! 
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Mark Ferrell 




12 Dozen 
Soulful 
Selections 
from Time Life 


Pf1fneCuts...The 



Choice 


Compare Us...We Dare You! 

All The Hits When You Need Them... 




PrlfliaCuts 

voufunx r 

company' e 

cemponyr 

The Music 





Discs Weektv 




V 

Radio Edits 

7 Foonate On Eyefy Disc 

Discs Ship On A Regular Schedule 

■/ 

V 

V 

✓ 

V 

V 

Guarantees To Service All Songs Jn Top 30 Of T Formats 

✓ 

* 

- 

- 

(AC/Hot AQ CHR. Urtun. Comfr>^ RocA, {Jenos. Ctvistmn} 

Tracks Separated By Format M songs; 



✓ 


More Than 40 Years Industry Ejipefience 


- 


- 

Cost & Payment information 

Price Per CD (ati^jping 4 hancMng mducMI 

$11.20 

$13.33 

S13.84 

$14S1 

Cenvenienit Monthly 0eb4 (jnstved ^ >eer 141 ironi} 


- 

1 ^ 


Online Tools 

Data tmported Into DJ Intetiiganoe 



. 


Free Downtoadabte Ejttras 


- 

- 

- 

iOa. nairvnwiiatx mom bim and men) 

Weekly Top 30 Cherts Based On Radio Alrptey 

/ 

- 

- 

- 


Contact your 


CENTURY 


Rep for details 


972.406.6800 ■ TMCI@TMCentury.com ■ www.TMCentury.com 


Time Life inc. has unveiled Classic Soul Ballads, 
a compilation of classic soulful songs by 
Grammy Award-winning artists treasured 
by all who love soul music. The collection 
features 144 of the greatest soul legends 
and love songs of the ’60s, 70s, '80s and '901, 
all packaged in one exclusive collection. It 
features unforgettable songs like:'Always and 
Forever* by Heatwave; *lf You Don't Know Me 
By Now* by Harold Melvin and Blue Notes;*lt 
Takes Two* by Marvin Gaye and Kim Weston; 
'You Don't Have to Be a Star* by Marilyn McCoo 
and Billy Davis Jr.;'The Last Time I Made Love’ 
by Jeffrey Osborne, featuring Joyce Kennedy; 
"Tell It Like It Is" by Aaron Neville; *l'm So In To 
You* by Peabo Bryson; "L-O-V-E'by Al Green; 
'Through the FIre’by Chaka Khan;"One in a 
Million* by Larry Graham; and many more. 

"The songs featured on this collection 
are part of American music history. The artists 
featured are the pioneers of soulful music,’ 
declared Michael Mitchell, Vice President 
New Product Development, Music and 
Video, at Time Life.’Never before have all 
these legendary artists been featured on one 
collection. I am proud Time Life has created 
such a phenomenal collection'All 144 songs 
are digitally remastered, so they sound as 
clear as the day they were recorded. Individual 
discs within the Classic Soul Ballads coltection 
include; Love Power, Body and Sout Duets, 
Sweet Thing, Lovin'You, and Nite and Day. 
Classic Soul Ballads is not sold in stores and 
can be ordered at any time by calling 800-9SO- 
7887 or online at www.timelife.com 
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SCANNING MANIA 

The Mania SCXSOO is the first scanner in Martin's Mania Series, a 1 SOW haiogen 
scanner that produces surprisingly powerful, brilliant effects from separate color and 
gobo wheels. With 15 gobos, plus open, 15 rich colors, including white and 5 mixed 
colors, as well as a split color option, the SCXSOO dazzles like larger scanners but with 
all the convenience and savings of its class. SCXSOO boasts high speed and at least 500 
hours of lamp life, with no duty cycle. Its durable yet stylish symmetrical housing has a 
hanging bracket that also serves as a carrying handle. The Mania SCXSOO is ideal for any 
show, club, or party and will be appreciated by DJs and live performers alike. 

Marlin Professional, Inc. ■ 700 Sawgrass Corporate Pkwy • Sunrise, FL 33325 
Tel: 954-858-1800 • Fax; 954-858-1811 • www.martinpro.com 


I ■ 






ROLLING REINFORCEMENT 

Building on decades-long expertise in PA systems and wireless microphone technology, 
Gem Sound has developed the MAP-1650 Mobile PA System with dual wireless mlcs. 

Into a single enclosure it packs a CD player, tape deck, and wireless receivers for the two 
included mics.Two 8-inch speakers are powered by an internal 100-watt amplifier, and the 
unit can run on its internal rechargeable battery for up to 6 hours. It includes 3 external 
inputs with volume controls: 2 mic inputs for wired microphones, plus a line input. A rotary 
tone control adjusts the main output. A line output lets you link the MAP-1650 to another 
powered speaker, and there is also a record output The rugged, all-in-one design includes a 
retractable luggage handle and wheels for easy transport. MSRP; $899.95 

Gem Sound • 600 E. 156“* St. ■ Bronx, NY 10455 

Tel: 718-292-5972 • Fax: 718-292-7976 • www.gemsound.com 


SCANNING THE CLUB HORIZON 

METEOR-KL5 has just released the Clubscan OMX Scanner, the latest in their new DJ Series. Besides 
good looks, it incorporates a lot of new technology. It has 11 gobos, plus open, 10 vivid colors, plus 
white, strobe, sound activation, master/slave operation, and, of course, DMX 512 operation.The 
Clubscan utilizes high-precision stepper motors for smooth movement. It is also capable of dual¬ 
voltage operation at 120/220v and also uses two types of lamps. It has a very high light output, and a 
great sound-to-light interaction. Perfect for mobile applications and small clubs. MSRP: $239 

METEOR-KLS • 27585 Schoolcraft Rd. • Livonia, Ml 48150 
Tel: 734-425-6620 • Fax: 734-425-2103 • www.kis-usa.eom 




TRACKS IN BLACK 

The CD-200 is Gemini's latest answer to the growing demand for value- 
oriented equipment, combining essential features with an attractive 4U (2U 
controller, 2U main unit) black aluminum chassis. Featuring Anti-Shock™ buffer 
memory, frame accurate cue, dual pitch controls, seamless looping, and dual 
mode jog wheels, the CD-200 is the perfect answer for DJs who require a high 
performance, well rounded solution, without the high price tag commonly 
associated with professional products. The CD-200 also provides CD-R/RW 
compatibility, pitch bend via jog wheel or buttons, ±12% pitch control range, 
large blue backlit LCD screens and is fully programmable with repeat function. 
The unit carries a 3-year limited warranty. MSRP: $359.95 

Gemini Sound Products ► 120 Clover PL - Edison, NJ • 08837 
Tel: 732-738-9003 • Fax: 732-738-9006 ■ www.geminidj.com 
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Take your performance 
to the next leveL. 
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GATOR’S POP-UP 
RACK SERIES 


GRC-12X10PU 
GRC-10x12PU 
GRC'IOxllPUP (poweredI 
GRC-IOxBPU* 












A, 







II 





Threaded Rack Rails ' 

4 Casters 2 Are Lockable* 

Polyethylene Construction 
Patented Pop-Up Ratchet System 
Heavy-Duty Chrome Plated Twist Latches 
Recessed Side Handles 


*GRC*10x8PU is a table top version A does not Include casters 

WWW.GATORCASES.CQiVi 
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If YOU want to make over SIOO,OOO.60 per year as a mohtle PJ, / com help, 
FREE REPOR T A.\D CD RE \ 'E.4 LS: 


I 
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“How I Went From Dead Broke, ‘'Dime-A Dozen’ DJ To 
Become A Highly Respected . In Demand Single Operator 
DJ Making $141,956.96 A Year (In Less Than 7 Months).” 


If you could use a STEADY STREAM of HIGH PAYING gigs, I can help. The Big Money Is NOT IN DJing, 

It’s in MARKETING DJ SERVICES- That discovery changed my life and I know for a fact that anybody can copy what I am doing 
once they understand it. My proven SYSTEM took my pitiful $2,200 monthly DJ income to over $11,000.00 per month (one month 
I brought in $42,13^16). Now I'm helping DJs world-wide skyrocket their earnings. Real Results GUARANTEED . 

By Legendary Chicago DJ PiotiBer Mark Imperial 


Chicago, IL -Making great money as 
a DJ doesn’t have a whole lot to do with 
how good of a job you do. You can be 
the very best DJ in your area, using only 
the best equipment, know more about 
music than anybody, know how to pack a 
dancefloor and still staiA'c to death . 
You’re busy one week, phone not ringing 
the next and worrying about where the 
next job is coming from. I know, because 
I have been there and almost staiwed 
myself out of ihe business by stubbornly 
thinking that because I was a great DJ, 
the world would beat a path to my door 
Thinking that by getting better and 
better at slamming parties, I’d 
automatically make more money. 
Wrong. Dead Wrong! 

I did what most people do, started 
advertising and waiting for the phone to 
ring, then playing the “cheap price” 
game (actually the worst thing you can 
do). I barely suiwivcd by bottom feeding 


and begging, taking every crappy gig that 
came in and doing cold calling which is as 
fun as a car wreck. 1 nearly quit every 
other day. I was grossing a pitiful $2,200 
per month and working myself half to 
death getting it. Some months I was 
starving. 1 knew that things happen by 
either determination or desperation, and I 
had both going for me. That is when I 
finally discovered the answer. 

My discovery exploded my business lo 
making over SI 1.000.00 per month, and 
I did it in a lazy way as a SINGLE 
OPERATOR in less than 7 months, 

HOW TO GET A STEADY STREAM OF 
GREAT PAYING GIGS, AND HAVE A LIFEI 

1 quickly realized that many DJs know 
little about REAL marketing, and many 
copy what others arc doing badly. I 
discovered RE.M. marketing and REAL 
experts. Combined with my 20+ years 
knowledge, I created a solid PROVEN and 


T! STUD sysicni lh.it 1 use person.dly 
My SYSTIIM will give YOI' the pimer !i> 
choose only the BPS I GItiS trom a 
steady stream ol lead*, in reemii time 

PUTS BOOKINGS ON AUTO-PILOT 
I'ild cold e.illing liirever My uiiu|ue 
SYST EM will make your phone ring 
PRI-lDIfTABl.Y with MKiH Ol AITTY. 
HIGH PAYING clients uiitiMiiaticutly '•n 
you can goll, sleep, miv, or eiiioy lile 


To gel my no-obligalmn EREE repon 
and CD- “ Secrets ol a SI X HCLKE 
IIJ liiconie-Wliat Your C umpetitioii 
Doesn’t NN iitii Non In Know ” Mmply 
call mv I-UEE KEC01tl)l-:i) \IKSSA(;k 
Tull Free at I.HH8.3(M.2{)51 e\t. 17. 
anylime 24 hrs a day. 7 days a week 
You have nothing to lose, and (iRKAl 
INt OME to gam. I am limiting this 
offer to a select few DJs in each state 
don’t wail- C ALI. NOW’ 
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How Old is Your Phone? 

Know what the oldest phone number in continuous use is, in the United 
States? Assuming you know beans about big band, you probably do. 

Here’s a hint: it was immortalized by Glenn Miller, and was the phone 
number assigned to New York's Pennsylvania Hotel in 1919. Across from 
Penn Station, the Pennsylvania Hotel's Cafe Rouge was the place for swing 
and big band in the'40s. Today, it's a discount department store. And the 
number? Pennsylvania 6-5-O-O'O.To dial it today, you'd have to punch in 
212-736-5000. To hear actual recordings of MHIer and his band from the 
Cafe Rouge, check out www.radiocrazy.com. 

Best New Female DJ Rocks 

DJ J-Phlip, from Champaign, Illinois claimed the first-ever ROCKSTAR 
'Beauty and the Beats'Award, The Award followed a nationwide search to 
select the country's best up-and-coming female DJ. Celebrity judges DJs 
Colette, DJ Rap and Reid Speed selected J-Phlip over the two other finalists 
flown in for the event—Catherine Jade and DJ Solange—who competed 
live in front of a capacity crowd of 800 at tvar in Hollywood. Over 200 
entrants submitted mixes for the contest, which began December 2004. 

A unanimous pick of the three Judges, 
the 21 -year-old J-Phlip combined precise 
mixes, crafty EQ moves and impeccable track 
selection to command the dance floor.The 
Judges applauded not only her skills, but also 
a no-nonsense presentation of her jazzy and 
funky deep house grooves. J-Phlip (known 
to her family as Jessica PhllllppeJ has already 
held down several successful residencies in her 
hometown, spun at big clubs in Chicago like 
Zentra, and played alongside names such as 
Terry Mullan, Paul Anthony, High Contrast, and 
Julius the Mad Thinker. 

After performing at the Ultra Music Festival 
in Miami in March, she embarked on a tour to 
twelve major US markets. In addition, she also 
received a prize package of DJ equipment from 
Stanton. 

J-Phlip exclaimed, ‘'Winning the Beauty 
and the Beats Contest is tremendously 
rewarding, especially since DJIng has been 
such a huge part of my life since I began. I 
am really looking forward to more fun, more 
music, and rocking larger crowds outside of my 
hometown!' 


TASCAM DJ Partners With Mixwell 

Mixwell, a world-renowned and trusted brand 
name in the scratch and performance DJ 
community, has Joined forces with TASCAM 
DJ on a number of co-branded projects and 
products scheduled for release in Fall 2005. 

"We’ve always had an interest in taking 
our brand into the professional DJ and pro 
audio market,' explains Shawn Quarles, 


President, MixwellUSA Inc.'With Mixwell's undeniable worldwide appeal 
and TASCAM's market position, the introduction of these products will be 
a huge success. VJe are extremely excited about the opportunities that this 
collaboration presents now and in the future.' 

*We are really excited to be working with Mixwell,'says TASCAM DJ 
Product Manager Dave Arevalo. 'We are working closely together on some 
very cool and unique products. To have their expert input and seal of 
approval is an honor.' 

Look out for Mixwell gear and apparel to be sold on the TASCAM DJ 
store (www.tascamdj.com) in the near future. For more information on 
Mixwell, check out www.mixwellusa.com. 


TrkeraSoft Sponsors CDJA 

After signing on as a new sponsor of the Canadian Disc Jockey Association, 
Gai Marcos, president of TriceraSoft, said,"Our sponsorship of the CDJA will 
bring TriceraSoft closer to the Canadian DJs...we want to help Canadian DJs 
move comfortably into the Digital and Video Era". 

TriceraSoft plans to attend meetings of various chapters of the CDJA to help 
provide information on making the move to digital DJing, including how to 
get the most out of digital software, such as their own, that offers the ability 
to play videos/music/karaoke on a laptop, 

'We are pleased to have TriceraSoft on board as a sponsor," said 
D. Scott, CDJA president.'It’s encouraging to see a Canadian company 
developing world class technology for DJs.' 
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Announcing: ‘The Peter 
Merry Leadership Award” 



The ADJA Na¬ 
tional 

Board of Directors 
set out to recog¬ 
nize the significant 
accomplishments 
of outgoing Presi¬ 
dent Peter Merry. 

During his tenure, 

Peter set ambi¬ 
tious goals and 
personally toured 
the country on be¬ 
half of the ADJA. 

His leadership built 
a strong founda¬ 
tion and charted 
a course to take 
the ADJA into the 
future. 

To honor 
these achieve¬ 
ments, the ADJA 
Board of Directors 
created the Peter 
Merry Leadership 
Award. Each year, 
this award will be 
given to the mem¬ 
ber who exhibits "Exceptional Ser¬ 
vice, Dedication and Commitment to 
the American Disc Jockey Associa¬ 
tion.” A traveling plaque will contain 


the names of all the winners. In 
addition, each honoree wilt receive 
an engraved crystal award that will 
be theirs to keep. 


At the 2005 Natiotral ADJA 
meeting in Las Vegas, the Board of 
Directors was proud to present the 
first annual award to Peter Merry, 


AMERICAN DISC JOCKEY ASSOCIATION 
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By Click: www.ADJA.org 
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ADJA Member Spotlight: 
Jonathan Marriott 


Jonathan Marriott, Owner and 
Executive Director of DJ Surround 
Sound, L.L.C. near Salt Lake City, 
UT works full time as a Profes¬ 
sional DJ & Entertainer. He currently 
serves on the Board of Directors, as 
the Vice President of the Utah Disc 
Jockey Association. 

In an effort to im¬ 
prove his chapter, 
and with help of his 
father (who works 
for an airline) Jona¬ 
than has begun a 
cross-country quest 
to visit as many lo¬ 
cal ADJA chapters 
as possible. 

As the oldest 
of 6 children grow¬ 
ing up in Denver, 

Colorado, Jonathan 
was a shy teenager. 

“After school, I im¬ 
mersed myself in 
listening to songs 
performed by my 
favorite artists and 
collected many of 
their records,' says 
Jonathan. In the 
early 80's, at age 
15, he got his first 
taste of the DJ life 
when he was asked 
to provide music 
entertainment for a 
youth group activity 
at his local church. 

In 1986, after 
High School gradu¬ 
ation, Jonathan moved with his 
family to Colorado Springs and an¬ 
swered an ad in the local newspaper 
for a DJ Assistant. He went to work 
for Miles Goodwin's Video/DJ Show 
business as a Lighting Technician 
and Backup Video DJ. For 4 years, 
he toured the college circuit from the 
University of Nebraska to UNLV and 
many colleges in between. 

From 1987-1990, he per¬ 
formed at a few Colorado Springs 
high schools and in Jackson Wyo¬ 
ming for summer dances at the 
Grand Teton Lodge Resort. From 
1990-92, he served a 2-year LDS 
Church mission near Sacramento, 
CA, which "helped me a great deal 


in breaking out of my shell of being 
shy." This experience also helped 
him hone his public speaking skills 
and become comfortable as a future 
Master of Ceremonies and DJ. 

While attending college in 
San Diego in 1993-94, he paid his 


tuition as a part-time wedding DJ. 
In 1995 Jonathan moved to Salt 
Lake City and became a father to 
son Ethan. Jonathan worked for a 
Top 40 nightclub and a few mobile 
DJ services, where he earned the 
stage name “DJ Hollywood," which 
he still uses to this day. 

Jonathan started DJ Sur¬ 
round Sound in 1997 after acquiring 
a few repeat clients. In 1999 he 
invested all of his savings into his DJ 
Company and struggled to become 
a full time DJ. “I married Jennifer, my 
best friend in July 2001,” Jonathan 
says. "She gave me support as I 
continued to pursue my quest to 
become a successful DJ service in 


Salt Lake City." Jonathan adds, "I 
also became friends with a handful 
of local DJ company owners and oc¬ 
casionally networked with them." 

In the fall of 2002, James 
Gammell of Rocky Mountain Sound, 
a good friend and a member of the 

ADJA, asked Jona¬ 
than to help him build 
a local association of 
disc jockeys to network, 
assist and train each 
other. They took their 
shared vision to other 
local DJs and held their 
first Utah Disc Jockey 
Association meeting in 
January 2003. 

"It has been a 
struggle for the last 
2 years to grow our 
chapter," says Jona¬ 
than. “We have tried 
a number of ideas en¬ 
couraging local DJs to 
join the Utah ADJA. We 
recently went through 
a reorganization of our 
chapter and set goals 
to increase our mem¬ 
bership." Jonathan 
hopes that by visiting 
other ADJA chapters 
throughout the country 
he can learn from their 
successes to better the 
Utah chapter. 

Since January, 
his effort to make a 
cross-country tour of 
local chapters has been 
inhibited due to poor weather con¬ 
ditions and the recent birth of his 
daughter, Rylee. “She was born 
on February 28, 2005, at 8.2 lbs. 
My wife has now given me the OK 
to travel and attend other chapter 
meetings." 

He has recently attended 
chapter meetings, outside the Utah 
Chapter, including the Colorado and 
Tampa Bay chapters. Jonathan’s 
goal is to visit as many ADJA 
chapters as possible before May 
1. including Dallas/Fort Worth, 
Kansas City, and a number of other 
cities. "I hope to help make the Utah 
Disc Jockey Association a greater 
strength within the ADJA." 
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Education, Networking, and Support 


ADJA Adds FOUR MAJOR New Benefits! 


For those of you that missed the 
ADJA National meeting In Las 
Vegas NV in late February, we 
unveiled four awesome new mem¬ 
bership benefits. Here are just the 
highlights, more information can be 
found in the members' only section 
of the ADJA website. 

Promo Only - Got 
Music? 

The ADJA has partnered with Promo 
Only to bring our members simply 
the best music deal on the planet. 
ADJA members that subscribe or 
renew a Promo Only service & pay 
for 12 months will get 17 discs for 
the price of 12! That's right 5 free 
discs. These are not just old back 
catalog discs. These are 5 discs to 
use as you choose. Choose Back 
catalog or current discs. You decide! 
This deal applies to all subscriptions, 


old or new. Including DVD’s! It Is 
however not retroactive. Addition¬ 
ally members can buy as many of 
the specialty discs as they want for 
$15. That’s a $10 savings off their 
regular low price. Specialty DVD's 
are also available for $25 instead 
of $40. 

Need gear? Members that 
buy gear items such as mixers, cd 
players, video gear, projectors & 
screens get an additional 5% off 
Promo Only's already low prices & 
they toss in FREE shipping for ADJA 
members as well! 

CellCharge - Got 
Money? 

We partnered up with CellCharge 
to give you yet another way to take 
credit cards. 

Along with our standard 
merchant account, you can opt to 
process Credit Cards & checks on 


your cellphone! ADJA members 
save $60 on the setup fee, pay¬ 
ing only $89 to get set up. No 
expensive terminal or software to 
buy. Members additionally save 
30% on the monthly fee paying 
only $6.99 instead of $9.99 with a 
low transaction rate of only 3,85%. 
You can now collect your money 
right at that event, or anywhere else 
you have your cell phone! Great for 
overtime payments, upsells & you 
can even easily take deposits during 
your consultations using this great 
new benefit. Check the website for 
details. 

Verizon Wireless 
- Can you hear 
me Now? 

We have signed an agreement with 
the nation's largest wireless prod¬ 
ucts provider, Verizon wireless to 


save all ADJA members that signup 
or switch over to the ADJA plan 
between 10% & 25% on wireless 
products & services. You can keep 
your number with this program & 
save big bucks. Check the website 
for details. 

ADJA VISA Card - It's Ev¬ 
erywhere You Want to Be! 

The ADJA introduced the first ever 
ADJA branded VISA card. This is a 
great, no fee. 9.9% VISA card! This 
program not only gets you a great 
rate on a VISA card, but also gets 
you access to discounted disability 
Insurance, discounted life insur¬ 
ance as well as a host of financial 
products such as money market 
accounts, CD's & annuities to help 
you grow your earnings into financial 
security. There are basic, silver, 
gold & platinum card programs also 
available. Check out the website 
for details. 


Local Chapter Update: Chicagoland! 


What a difference one year can 
make, this month (April 2005) the 
Chicagoland chapter of the ADJA 
celebrates it’s first anniversary. 
From the beginning the Chicagoland 
ADJA was on a mission. Starting 
with 7 founding members we were 
recognized as a chapter in form¬ 
ing immediately and within 9 days 
we were a full-fledged chapter of 
12 DJ’s. 

Currently the Chicagoland 
ADJA has just under 50 members 
and is growing each month. All of 
the success we have already expe¬ 
rienced could not have happened 
without the support of the world's 
greatest bunch of DJ’s, Chicago¬ 
land DJ's. After several attempts 
to start a local ADJA chapter here 
in Chicagoland, 2004 proved to be 
the year of the DJ! 

In the past year Chicagoland 
DJ’s have proven to be noting short 
of awesome. Each and every month 
they have incredible content at our 
meetings, which consist of two major 
presentations. 

One presentation is typi¬ 
cally a technology or gear related 
(Thanks to Pro-Mix our primary local 
sponsor) presentation, which has 


brought them some phenomenal 
things. Prior to the Winter N AMM the 
Chicagoland ADJA was the very first 
group of people to have hands on 
experience with the Numark HDCD1 
player as well as the Dual video 
player by Numark. Other demos in¬ 
clude Martin SCX500 Scanners, DJ 
Intelligence advanced user session. 
The Truth about wireless technol¬ 
ogy, DMX 101, Making the leap to 
mp3, a Martin Intelligent lighting 
training session and more. 

They are currently in the 
planning process of a few factory 
tours as well as extended training 
sessions with products such as DJ 
intelligence with a few other goodies 
to be announced very soon. 

The other presentation is 
typically related to business or 
education (thanks to the Naperville 
Chamber of Commerce), With the 
ever growing need to make more 
$$$ our members have told the 
Chicagoland ADJA leaders that they 
want to learn marketing and sales 
and we delivered. With the help of 
the Nations largest active Chamber 
with over 2500 members they have 
access to an absolutely awesome 
speakers bureau. We have had 
numerous marketing presentations 


ranging from marketing on a shoe¬ 
string budget to getting the referral 
without asking and more. They've 
had presentations including devel¬ 
oping a business plan, utilizing the 
S.C.O.R.E. to interactive routines. 

The Chicagoland ADJA 
members are truly the motivation 
behind the success they've had. 
They’ve had a number of our local 
members provide sessions on their 
area of expertise and round table 
sharing sessions and everything in 
between. 

In addition to the monthly 
meetings, the Chicagoland ADJA 
brought in Peter Merry (to begin 
our chapter) and Mark Ferrell to 
help understand our "worth*. In 
addition to bringing in Industry gi¬ 
ants they've also shared their first 
Christmas party as a group with an 
excellent response, presented their 
very first gear swap and hosted a 
half day marketing workshop with 
Pat Price. 

Other notable items they 
have also included were Chica¬ 
goland ADJA business cards to 
distribute to other local DJ's we 
encounter, permanent PVC name 
badges for our members, present¬ 
ers and guests, which really adds 


professionalism. They also secured 
group advertising of our local mem¬ 
bers In the Wedding Belts magazine 
furthering the promotion of the ADJA 
brand DJ. 

With sponsors like Pro-Mix, 
DJ Intelligence, Prodj.com and more 
they have really been blessed here 
in Chicago. Their members truly 
make the difference. We're off to 
a grand beginning with nearly 50 
members within 1 year so look out 
Southern Cal., they're coming in 
a hurry! 

For those of you who are 
considering joining a local ADJA 
chapter, I strongly recommend 
it. Involvement is the key so be 
prepared to put in the lime AND if 
you do, I assure you, you will have 
no problems seeing the value in 
belonging to the absolute best thing 
to ever happen to DJ's! 

They would like to thank each 
end every Chicagoland DJ in their 
local chapter for their hard work, 
dedication and support of your local 
chapter. 2004 was great and 2005 
will be even better! 

For more info on the Chi¬ 
cagoland ADJA visit http;//www. 
chicagol andadja.com 
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ADJA ROCKS 
LA S VEGA S! 


Viva Las Vegas. As we wrap up the 
most successful Mobile Beat show 
for the ADJA all I can say is Look 
Out 2006. The ADJA revealed its 
new motto “We Help DJ’s Build and 
Grow Their Business", and had the 
most signups at a trade show for 
new members and renewals while 
the buzz the entire week was of 
the wonderful new benefits and 
direction the ADJA continues to go. 
With over 350+ in attendance at the 
National meeting the new Board of 
Directors were introduced. For 2005 
they are: President DJ Dr. Drax (AZ), 
Vice-President Ben Milter (IL), Bryan 
Foley - Membership (FL), 

Matt Graumann 
- Secre¬ 


tary (CA), Jim Cerone - Public 
Relations (IN), Darren Anderson 

- Treasurer (WA), and our two new¬ 
est Directors Rob Snyder - Chapter 
Development (FL) and Ron Ruth 

- Member Development (KA) the 
ADJA is in great hands. Many new 
benefits revealed were agreements 
with CELLCHARGE, VERIZON 
WIRELESS, PROMO ONLY, and the 
ADJA now has it very own branded 
VISACARD.The ADJAalso unveiled 
the PETER MERRY LEADERSHIP 
Award which will be 
scribed in 








Ron Ruth _ 

Of the ADJA Bo?rd o^Sri’cforr''^ 



more detail in this newsletter as an 
award to be given to a member who 
gives service and leadership to fel¬ 
low members each year. For more 
info on these and other benefits visit 
www.adja.org and log In. 

After a great kick off party 
presented by DJ Power and hosted 
by the ADJA’s very own Bryan 
Foley, Mad Joe Martin and Ken 
Heath everyone was ready for 
the seminars. Doug Cox started 
things off and got everyone in 
the mood for a great week. Jorge 
Lopez shared may ideas and experi¬ 
ences for growing businesses, Ann 
Convery showed how to get your 
point across in 30 seconds while 
Scott Faver again demonstrated 
his Games Mastership to a packed 
room. Dan McKay shared many 
great marketing tips, Rob Peters 
and Mike Ferino showed everyone 
what Idea Sharing is all about. Mike 
Bendavid talked about C&W Music 
and Dances and Bryan Foley and 
Mad Joe Martin led a seminar for the 
Karaoke Industry. After talking with 
most of the Vendors they were all 
experiencing better than expected 
results so we congratulate every DJ 
who attended. As we gear up for the 
Summer Show in Niagara Falls the 
ADJA looks forward to continued 
grovAh and with many new leaders 
stepping up in area chapters, NOW 
is the time to join. Visit our website 
for membership details at www. 
adja.org. 


ADJA 

Educational 
DVD’s 
Learn More, 
Earn More 

Each newsletter we are going to 
highlight one of the Educational 
DVD’s that we make available ex¬ 
clusively to our members through 
our local chapters. This issue we 
are going to review "Tax Planning 
for DJ's" by Sandy Abalos. 

In this DVD, Sandy Abalos 
a Certified Public accountant 
(CPA) covers the importance of 
good record keeping, tax plan¬ 
ning & how to know the right type 
of business structure to operate 
under. She covers proprietor¬ 
ship, S Corp, C Corp, LLC in 
addition to a variety of things that 
most DJ's don't realize are valid 
deductions. In her presentation 
she also covers audit triggers to 
avoid. She promises that anyone 
that listens closely & takes good 
notes wilt save at least $500 on 
their taxes. Hey we can all use 
ways to legally cut our taxes! This 
DVD is just one more reason for 
joining the ADJA & either joining 
a Local chapter or getting one 
started in your market. Check out 
the website for information on 
starting a local chapter as well as 
the educational DVD's 

The ADJA, "We Help DJs 
Build & Grow Their Business' 
Join today. 


Outgoing ADJA President Peter Merry starts the 2005 national 

meeting 


PAID ADVERISEMENT 














































HlctB^hont Spndlght; 
* t1t« ti|li| mic lof m 
* ImpiovD youi ftliillt 

WIECLCSS V3. OTV 


O A o • 

0,0 
CUE r 





The DJ Magazine 
lUsIt us online at 



mobllebeat 



Or Call S89-3SS-9920 


Be an iNFORMEa 





> 


U*- 


. i 


1/ 


* 


I 


f 

r. 


Sh > 


Want to put more oS this 

in your wallet ??? 

It’s simple! Join thousands of other N.A.M.E. members 

today and begin reaping the benefits! 

N.A.M.E. can provide you with the benefits and services you 
want and need to take your company to the next level. 

Insurance - the best coverage and lowest rates on Liability, 
Property & Casualty, Health and Building & Contents 
Merchant Card Services - Visa, Mastercard and Discover 
Music and Equipment Discounts 
Technical Support 
Accreditation Program 
24/7 Emergency Hotline Number 
Bimonthly Magazine 
Free Website Listing and Mini Website 
Referrals, Member Networking and so much more! 


Njrtlonal 
A—ochitlonof 
MoMI« 


wviM.djkJ.com 




N.A.M.E. offers Full Time benefits, service and staff. 
Call Today for a free membership package. 

1-800-434-8274 
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Mobne fieaf SHOWCASE 

Great rates for dealers and DJs •Just $65 per column inch (Call for specs) 

{ For more information or to piace your ad using 1 
Visa, Discover, AmEx or MC caii 954.973.3556 J 
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About Organizing 
Your Mobile DJ 

BUSINESS? 


Track Cuitomars & I’roipccts 
Customi^ble Documents $i forms 
Cont/actSr Invoicing, & Payfoll 
Email Documenti Directly To Customers 
Output any Document to Adobe PDf 
Track Venues, Vendors, ft Personnel 
Neiworlc Versiors Available 
Multi-Company Support 
Data AKhiving & Much More! 

Csir 240.266.7568 or ^ 
Visit Us On The Web! 
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1-800-959-4569 

WWW. Su r e G1 0 wxo m 
Featuring A Complete 


GLOW; BLINK IE LIGHT-UP 
IXEMS L.E.D. NOVELTIES 


ifS'' 


iLseros 

NOVELTIES 


1 

LIGHT-UP 
‘ NECKLACES 


A ^ .aw 


NOISEJAKERS INFLATABLES ACCESSORIES 


ORDER BY PHONE & MENTION THIS AD IN MB TO RECEIVE A FREE GIFT 





Inthenritao 
certified fulH 
DJ Diploma pi 
In Canada, 


tqcentrel an ludience 
to develop your personal style 
to miic and scratch 




Kf your own music 
te equipment, 
fjdlencE for success 


lAS^ Giill tf8S6-5TREBAS 

- MONTREAL 

ia&vcom 


CELEBRATING 25 YEARS OF ENTERTA 


NT INDUSTRY TRAINING 


• SINCE IHT * 




flUPRS 


liatural Remedtes 


Th^ 


K 


f 


Your voice Is 
your instrument 

wimTHAVERS*’ 
Vocal Power Pack 


since I discovefed Thayers* Vocal Power Pack, 

I can tKitt It cHJt night after night without worry. 

By dtesoMng a Th^rera^ Slippery Ebn Throat Lozenge In 
my mouth befbfe and after my veto Is protected fws\ 
^ir^k>n and soreness with a btanl«t of soothing slippeiy elm. 

And just before f m out on stage, three quick squirts of 
Thayers^ Dry Mouth Spray helps prevent voice strain 
ftom that pre^performance dryness caused by nerves. 


NG • PERFORMING • RECORDING 


WWW.THAYERS.COM •TOLL-FREE: 1 888 THAYER-1 
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Show Clients That You Are 
A Professional DJ! M 




Use Custom^! 

FULL-ccm 

BUSINESim 
CARDS... ^ 






Alabr^e Beat Spec/of 

Price includes: 

* Design of business cards 

* Printing both sides 

+ UV gloss (1,000 cards) 

* Shipping; UPS Ground 
(Continental U*S. only) 


“*»J**nin* 


See For Yourself... 

Check out our busfness card 
portfolio online at; 

wivw.doivdfedesign.com 

Pof fREE high quality business 
card samples e-mail today: 
sam plesOI^dowdledeslg n, com 
orcaf/:62d,252.2720 


ficrartfo Hsrrar* 

.4jee 


(£)) DowdleDesig 


• Laim how to become i Mobile DJ or Improve youf cuiteoT ikilliM 

• FAIi1£ teichet *N ispeds of Mobile DJ entertiinmeat. 

• Ciasm can be completed in ii lUde it one week! 

• Comt 10 ui or we can coire to yOM I iMch ail ^Mt DJal 

• Comprehef sive, thorobsK s gbarmlttd to Inctette yogr proittf 
Cl I now lor info f727)S3i4aeO 
wwwJameditchocii com 

of MOBILE ENTERTAINMENT 


Newest mother/son song 

,^fit .yin 

CO Skfle in a BTtMitti cafl tw ei pottM b fne as 1 |A 
Wtataik pnes S7a) for fi or more 
Retia Nm Id yeiir cbmU lor Sim 

Toll Free: 877-849-2525 

www.infinity-dj.com/fjrstjady.htin 

_ 



^M4frnw. fCc. 


Ohy & 

(909) 931-0255 


MOBILI 

DJ 

SCHOOL 


FLORIDA ACADEMY 




OJft...lCJs»»«Mow you can offer complete 
show productions with this exciting 
game show entertainment syslemf 

Ofiginat 


— Digital Scorekeeping St Sound Effects 

— Ughining-Fasf Electronic lociroiff 

— Rugged and Portable • Quick Sat Up 

— Use Dur Games or Design Your 

Manufactured and distributed by Creative Imaginetring 
4153 SW 47th Awerjue. #146 / Ft. Lauderdale, FL 33314 

800-644-3141 954-316-6001 

Fax 954-316-6005 ^ www.gameshowmanla.com 


Ask about Walla BatIa and our economical 
Rllni’Same Show System, tool 


mus c 7 


CalllTh^Soup ce_ 


THE NATIONS LARGEST 

supplier of CDs and vinyl tor 
mobile and nightclub DJs. 


• Same day shipping 
• Huge inventory 
Secure online ordering 


m.r 


FREE GROUND SHIPPING 

•i ill FPiiif iiliei irdiri evtr Ifea 

(■,t. HtVK 



On your lint $S0 order 

Mtillie tide -Htaa* iiltiS if li III 
iiiit «MN iravriii itp i 

IRlf. 


The Source 

.. DJ Music Supply 


c.c 


DJ Insurance 


No Money Down. 

Pay it off... 

CFNtnoUS PAYMrNT 
PlAHi AVArtABLC 

www,gtobalmobite,org 

ToUFree 1-877-352-7762 


Effectively manage every aspect 
of your professional DJ business 
and watch your profit grow. 

Visit www.d||mgrcofii today to download 
your no-obligatjon, S0*d»y free trial. 



DJ Manager 


TM 


The ultimate buslnra manaQemcfit 

f #rv nrr^fm rr ir%p\M/ It 



WANTED 


DJ/MC Needed in; 

New York, New Jersey, 

Penrrsytvania 
FT/PT positions 
Please send resume to: 
Dancing DJ's 
6843 US Highway 9 
Howell, NJ 07731-3765 
Fax; 732-905-6685 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles • Albums 

wm travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


21st Century Music 


1-BOO 


inniryi 

- 846 - 


9501 


(201)641-6610 • fax (201)641-9309 
WWW.21 centurymusic.com 
e-mail: sates®?fcenfu/ymus/c.com 


PEOPLE LOOK AT ADS EVEN WHEN THEY ARE THIS SMALL - 

AFTER ALL - YOU DID! 

ADVERTISE IN THE MOBILE BEAT SH0V\/ASE - 954-973-3555 
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We Have Your Solutions 





Party - Cannon - Catling 


No matter what type of machine you use we have the solutions to keep your party hoppingl 
Deal direct with the manufacturer. We use only cosmetic grade ingredients. 


RJN Industries Inc. 

Fort Lauderdale, Ff. 


954 - 984-0204 


MOBILE DJs WANTED 


for Wedding Receptions & Corporate Events 

Philadelphia, New Jersey, 
Allentown PA, Poconos, 

Fax or E-mail resume to: 


music 

DISTRIBUTOR 


Visit US online at; 

www.rjnworld.com 


A l.L 

HIT MUSIC 


Specialists in Various Artist CD 
Compilations (Wholesale) 


WWffflffJfnfh 


sPi 



and 


Entertainers 


Fax: 215-699-6448 
E-mail: bestoftimesdjs@aol.com 


All Slylos Of Music 
Original Artists 

For Every Occosion or Setting 
DJ Speciolty CDs 
As Seen On TVl 
Imports - Closeouts 
Club & Donee Remixes 


A.V.C. Sebastian 

(073J 73V3200 — W. Oronge, NJ 
omall; dvcsebdstlan^rnsn.com 


COMPILATIONS! 




-. - ■S-J. >.■ 
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Specialty 


WWW. HIIM LIS ICb2b.c<*ni 
Hiiyit(tt'l !itM,isich2b.c-oni 



C t Miitic RefertiKC Oiildt fer Mobile DJQ 

wttiu;.bpmli(t.(om 


The Very Best Way 
To Clean Your Vinyl 




Professional 

First Year Potential. 

CALL 24 Hour Message: 

1 - 000 - 704-8710 

DJi*s wanted 

E'lnml: Caieefs@academydjs.com 
www.academydjs.com 


Education, Networking and Support! 


Join the American Disc Jockey Association: 

e Save Money! 

♦ Increase Profits! 

^ 4-color marketing included with membership. 

4 Your Company Listing on the ADJA Notional Web Site! 

Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy 
is the only DJ Equipment Policy with the same underwriter 
since 1997. 

Coverage Includes; 

4 Liobility 4 Unattended vehicle coverage 

4 Equipment 4 Loss of CD's and other media 

Find out more about the ADJA group policy, for members and non- 
members, offered through RV Nuccio by visiting: mw.rv/jt/cc/o.fom. 



Become a member today! 

Visit our v/ebsite for detailed information and membership application. 

www.adja.org 


ADJA 4 2000 Corporate Drive #408, Ladera Ranch, CA 92694 4 888-723-5776 4 www .adja.org 
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r^ularly and it's ju^t 
I a "Clidi" away 

r 

For more information and 
to register go to 
www.inobilebeat.com and 
dick FORUM 








Categories inciude: 
Altemalive/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990^3 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and RolM970-03 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-03 
Stow Country 
Sock Hop 19SS-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


KIM AHOUSE 
iBARTY TO A 




FULLSIZE 




liS) Cl. U U lieaM. U wm Fat.- 2S6-?»5»7 


PLAYSONETHi.NGWE 
V' CAN DANCE TO 

Since 1982, Mobile Beat s 
Musicologist Jay Maxwell has 
tracked audience response to 
thousands of songs.This book lists 
over 1,500 of the most requested 
songs of all-time. Each listing 
includes the title, artist, year released 
and the BPM (where applicable). Plus, 
for your convenience, the entire list is 
sorted five ways: alphabetically by 
title and artist, category, 

BPM count and year! 


Now available ON DISK for Just $9.95 additional! 

To Order: With Visa or MasterCard • Call &65-385-9920 or send 
check or Money Order for S59.95 (inc^lydes shippp^ng) to: 

PSWCOT Musk; Guide, do Mobile Beat Magazine 
RO. Box 309, East Rochester, NY 14445 


MAKE MORE MONEY & 


for profit minded DJs and 


Entertainment Services 


Spinnin*2000explains in detail: 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 
•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 


FIND SONGS IN SECONDSI 

ORGANIZE YOUR 
MUSIC & VIDEO LIBRARY 

■ THE Esscntbl Music Too) * 

TRY IT FREE AT 

• wvirw.musicmagic4u.com • 

m»uhct sofhMTt * §3t4if^Tm 


For Visa/Mastercard orders 

contact us at spinnin2000.com 

or call 800-892-4060 


95 + s/h 


The #1 


Guide 



HAVE MORE FUN! 


IRIS FOX: 954-973-3555 
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Indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAH5 

1. _ The Mitzvati Connection 

2. _ A-B*Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _DJ101:Part2 

6. _ Ten Steps; Starting & Operating a Successful DJ 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22; Parties, Dances, Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena; Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions; Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Pari 1 

20. _Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team ' 

24. _99 Ideas for’99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 


27. _ Single Operator Forum 

28. _ Single for Lite: The One Person Operation 

29. _ Single Operators; How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. Working With the Competition 

32. __ Beating Burnout 

33. _ Organization 

73, _ Hidden Secrets of Business (2 tapes lor the price 
oft!) 

74, _The Biz: From Little Extras to Crisis Management 

75, _DJ Problems: What Would You Do? 

76, _ Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials. Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _ It’S More Than the Music: Magic & More 

41. _ Beyond OJ: Props & More 

78. __ Games: Not Just For Kids Anymore 

LEGAl/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. _ From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. _ Tech Support; The Speaker FAQs 

50. _ Understanding Your Sound System 

51. _Audio Troubleshooting 

52. _ The WOW Factor; High-End Toys 


53. _ Tech Tips & System Design 

54. _ Tech Talk: Bi-amping, Tri-amping 

55. _ Lighting & Special Effects for the 21st Century 

56. _Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. _Soundcheck: Can You Hear the Difference? 

81. _Understanding Your Sound System, Part 2 

82. _Beyond the CD: The Future is Now 

83. _MP3 & Nev/Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. _ Karaoke Koncems: Part 1 

60. _Karaoke Koncems: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. „ The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Forum 

69. _ Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 

89. _ Country DJ Round-Up 

90. _ Music Rights in the New Digital Age ||V^ 


PRICE PER TAPE: 


1-5 SB ea. 

add (S 3 s/h) to total 

6 - 20 S7 ea. 

($ 5s/h) 

21 - 40 S6 ea. 

(S 8s/h) 

over 41 S5 ea. 

(SlOs/h) 

# of taoes X S 


price of tape 

Please add S & H * 


Total amount due 

— 


Please till in the required intonration 
and mail this form, with payment, to; 

Mobile Beat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online; www.mobilebeat.com 

checks bt mdney orders payal;ik to MobUe Beat 
PAYABLE IN US FUNDS ONLY 
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ZIP 


PHONE 


FAX 


CARD# 


EXP. 


CARDHOLDER'S NAME (please print). 
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Ths Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 
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LIGHTING 













C STORAGE & CONSOLES 


DJ REFERENCE MATERIALS 1) 


ACCESSORIES 


MUSIC 


<g KARAOKE $> 

Your One-Stop DJ Shop 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 



SILVERFL 

IGHT 

Disc Jockty Equlpmf u^ 

Er Sy Sfil l»r 










or call us toll-free 

( 888 ) 678-2112 

Phone (480) 539-5588 
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A reality-based cautionary tale for entertainment shoppers 


By Tom CatuccI 

Not to toot my own horn, but I think facts about 
my business speak for themselves: over 25 
years experience in the live and recorded music 
business; tons of the best perfomiance gear the 
industry has to offer; a confident and experienced 
stage personality; two separate office locations; 
and unlimited means of communication—three 
separate telephone lines with an answering 
service operating 24/7/365, two fax lines, a 
website, e-mail and, yes, even a door bell. Oh, 
and I forgot to mention my three (count them, 
three) complete sets of back-up gear in the truck 
at every gig [never used, by the way). I guess it's 
iust a fixation, or maybe a fear of one day possibly 
not being able to complete a show at a wedding. 
(They usually only do them once, you know!) 

Fuzzy Math? 

Yes, with all the gear and qualifications listed 
above you would think I'd be one of the more 
expensive disc jockeys around. Yet, at an average 
of $t,000 to $1,200 for a great five-hour wedding 
with unlimited planning and preparation (and 
fully insured), I submit that I am actually a 
bargain, compared to the more expensive DJs in 
the area, who are priced at around $500 to $600 
for the same amount of playing time. 

"Wait a second,* I hear you saying, "don't you 
know how to add and subtract?" Bear with me 
for moment—I think you'll see that my numbers 
add up. 

OK. Imagine you are a bride or groom 
planning the biggest event in your life, up to 
this point at least. Are you with me? You start 
out talking about it every minute for days on 
end. You are really excited. You go out and look 
for a banquet hall; after checking out several, 
you finally book one. Next, you select an exciting, 


delicious menu with some really fabulous 
appetizers. You shop, shop and shop some 
more, hiring your film crew, choosing a gown, 
bridesmaids' dresses, tuxedos, invitations, etc. In 
other words, you go the whole nine yards and 
beyond. 

What a Bargain 

Then you start shopping for your 
entertainment. You have already spent a bundle 
on everything else; it may be time to start cutting 
back on the bucks. So you come and visit vJith me 
and/or some other well-qualified DJs in the area 
and...wow! You didn't realize it would cost so 
much. After all, the DJ just pushes some buttons 
and plays some CDs, the same thing you have 
been doing at home for years, right? For this you 
need to pay $1,000? 

Then you remember that this guy down the 
block has lots of CDs and when you have been to 
his house, his music always sounded really good. 
You ask him if he could DJ your wedding and he 
is happy to and he will only charge you $500. 
Great! What a deal! 

Later, after several futile attempts to get 
him to call you back to go over some details, he 
calls you back the day before your wedding and 
apologizes, saying something about his aunt 
being III in Alaska. And, by the way, he can't make 
your wedding. But, there is good news, He's 
going to send his son to cover for him.They'll 
divvy up his music and split the equipment. The 
day is saved. 

Multiplying the Savings 

It's wedding day and Son of Cheap OJ is only 
fifteen minutes I ate... at least he got there before 
you had a heart attack. Also, keep in mind you are 
saving big bucks. No harm done: he's late, but in 


Counting the Cost 

I think by now you get the picture. Needless to 
say, it wasn't a great event, although I'm sure it 
was interesting and gave your guests a whole lot 
to talk about. Sorry that all of the guests other 
than immediate family had to leave an hour or 
more before the party was to end,"The baby 
sitter is having a rough time with the kids..."etc. 

Too bad your $20,000, once-in-a-lifetime 
event fizzled instead of sizzled. But hey, the place 
was really nice and the food was great, and after 
all is said and done, you should be happy: you 
saved $500 on the entertainment So why does 
it seem like you paid a much higher price for the 
cheapest DJ? 

Tom Catucd is the owner of Dancin' Machine 
Entertainment in New Jersey 


the grand scheme of things, what's 15 minutes? 
He carries his gear in through the front door of 
the hall, noisily pushing past your well-dressed 
guests who are trying to enjoy cocktails and 
conversation. After a few trips back and forth, 
he is set and ready to roll—only 45 minutes later 
than planned, "IT'S ONLY ROCK AND ROLL, BUT I 
LIKE IT..." suddenly erupts from the speakers and 
a few glasses are spilled. Well, he tikes the Stones 
and thought your guests would like to keep the 
cocktail hour up beat. Remember, like his dad, he 
too knows his music. 

After an uninspired reading of the bridal 
party Introduction sheet and the butchering of 
several of your closest friends'names, it's time for 
your very first dance as husband and wife. Oh no: 
for a moment it seems that he doesn't have your 
wedding song, but he has it covered. Yes, he did 
leave the original copy with his dad, but he has 
an extra karaoke copy and he knows all the words 
to "At Last." Whew! The day is saved again. 


82 mobileibeat July 2005 
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